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25 CENTS 





MAY 1948 





Now, Take it with a Filter 
and make it pay! 


EVERY MONTH A NEW 


argus 
PILTER-PHOTO CONTEST 


For Amateurs ONLY! Use Any Camera, Use any Film, 
Use any Filter 








MONTHLY AWARDS 


waver SG6ES (2)...... 2005000005 $50.00 EACH* 
eee erry $25.00 
a $5.00 EACH 


*$50.00 prizes for best filter-photo taken with any Argus Camera 


$50.00 prizes for best filter-photo taken with any other make 
camera 









Argus accurately ground 
optical filters can be used 
with all makes and sizes 
of camera lenses. Set in- 
cludes: LightYellow,Dark 
Yellow, Green, Red, Haze 
and Outdoor Filter for 
indoor-type color films. 


JUDGES 


Gordon C. Aymar—Pres. National Society of Art Directors 
Norris Harkness—Photo Editor, N. Y. Sun 


Samuel Robbins—President, Master Photo Dealers & Finishers’ 
Association, New York Guild Division 


Get Full Details and Entry Blank At Your Argus Dealer’s Today! 
FIRST MONTHLY CONTEST CLOSES APRIL 10, 1948 











ARGUS, INCORPORATED + ANN ARBOR, MICH. 
FINE CAMERAS, PHOTOGRAPHIC PRODUCTS, AND PRECISION OPTICAL INSTRUMENTS 








No tails —lots of details 


EEDLE-SHARP detail begins in the 
negative, naturally. 


And to maintain the high resolution of a 
film, there is no better developer than Ansco 
Finex, which gives extremely fine grain with- 
out loss of film speed. 


Get the complete Finex Kit with 16 ounces 
of ready-to-use Finex Developer Solution, 
two 8-ounce bottles of Finex Replenisher 
Solution, a handy funnel, and instructions on 
fine-grain development. 


Remember, you don’t have to sacrifice film 
speed to obtain fine-grain processing. Keep 


both with Ansco Finex Developer. Ansco, 
Binghamton, New York. A Division of Gen- 
eral Aniline & Film Corporation. 


FINEX DEVELOPER 
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— NORMAL ARROW ... for quick use 








AtoC... the safe working range 
of average color film 








Uto 0... the range of full tone 
black-and-white film 





F STOPS... all of them, from 1.5 to 32 








SHUTTER SPEEDS .... all of them, 
for all cameras 





é! All that you need in an exposure meter —from 
quick “normal arrow” use, to exacting color 
requirements — is right there on the dial of the 
WESTON Master. Simple enough for the be- 
ginner, yet recommended and used by leading 
professionals. Ask your photographic dealer. 
Weston Electrical Instrument Corporation, 649 


Frelinghuysen Avenue, Newark 5, New Jersey. 
THE METER MOST 


PHOTOGRAPHERS USE 


—— WESTON -ireu 210 — 





Perfer brings you a great uew 
Camera at a popular price! 


SERIES 100 CAMERAS 


BEY T ER 


for BETTER PICTURES 
IN FULL COLOR OR 
BLACK and WHITE 


~ 100 Cameras. All the great feotures for which Pertex is 

ore here—coupled range “finder for quick, critical fe 
For breathtaking Kodachromes ond new beauty in black 
white, your best bet is. Perfex. a 


WITH F:4.5 COATED LENS IN ALPHAX SHUTTER......$39.99 


The Perfex Magazine Loading 


CAMERA CORPORATION OF AMERICA 
844 W ADAMS ° ss aaepecrt su 
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Welaglls.. 


WORLD’S LARGEST CAMERA STORE * KNOWN THE WORLD OVER 


110 West 32nd St. ee 113 West 31st St. 
New York 1 © Phone LOngacre 4-1600 
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FEDERAL Model 269 ENLARGER 


ideal for the small apartment dweller. 
The Federal 269 can be taken apart and 
stored in shelf space only 8x15''x20". 


For negatives from 35mm up to 
214,"x3,”. Non-slip, positive 
friction drive control. Reinforced 
steel baseboard. Parabolic re- 
flector, diffusion type. Carrier is 
convertible for glass or dustless 
plates. Fitted with 31/2 in. Decar 


F6.3 Lens. 
$39.50 


Fibre Carrying Case to accommodate enlarger, 
trays, graduates, safe-light, paper and accessories, 
measuring approximately 6”x161/.”x19". $6.95 
























MICRO 16 CAMERA 
Formerly $29.50 
Now only $19.95 


Weighs approximately 9 ozs. Easy to carry. Easy 
to use. Smaller than a pack of cigarettes. $1.00 
pays for film and printing of twelve 21x31, 
pictures. 





CIRO-FLEX 
Hivstrated with King Sol Flash 
A twin-lens reflex camera that gives you a print- 
Com- 


size —_ aby picture before it’s taken. 
pact, m with F3.5 Wollensak 
ake i 


Velostigmat lens ictures 21/,”x21/,”. 

With Alphax Shutter speeds 1/10th to 1/200th 
$76.98 

URS PE I essence scctsascncpicncnnecnevesscsad $32.00 

Smee I ID Saas osscececcssccccteenn ye ceees $8.50 


MAIL ORDERS FILLED—ADD POSTAGE 
Ready cash or liberal trade-in allowance on your used photographic equipment 


Send for new 196 page Photo Supply Catalogue. Enclose 4c for postage. 


9 a 8 














‘“HEADS-UP’’ PHOTOGRAPHY 


leads to camera success 







1. Camera aces shoot 
to sell, sell what they 
shoot. Bred, not born, 
is such professional 
skill. No. 1 training 
ground for stardom is 
New York's SCHOOL OF 
MopERN PHOTOGRAPHY. 
Superb studios, mod- 
ern techniques attract 
hundreds from the pro- 
fession itself — among 
them, Grorce DaHM 
(see left). In his 5th 
year as photographer 
for Pepsi-Cola, he spent 
evenings mastering 
color photogrephy at 
SM P. Wel!-schooled, 
he’s “hitting the spot’ 
with every shot. 


2. Pipe dreams become reality in SMP’s magic atmos- 
here. To a young free-lancer like HAL STEPHEN 
ILLER (see above), studios equipped like a camera- 

man’s paradise present exciting opportunities to develop 

rich and varied skills. Aided by SMP’s faculty of cam- 
era aces, Miller has acquired a lens- artistry that prorm- 
ises him an outstanding career in color portraiture. 


3. Squarely up to beginners 
is the vital decision—‘‘Shall 
I shadow-box with success, or 
travel fast as a well-schooled 
professional?” Heads-up 
choice of GEORGE VALLILLEE 
(see left)—training at SMP. 
Quickly mastering the se- 
crets of fashion photography, 
he intends to make his 
g amour camera pay off in a 
speedy sprint te success. 


No child's play is winning 
camera stardom—not even for 
professionals! Often in his 
studio career. WARREN W. 
KAHN glimpsed the golden 
heights—beyond his reach. To 
master necessary advanced 
techniques, he beelined for 
SMP’s ultra-modern studios. 
Today, studio-owner Kahn is 
a striking success in child por- 
traiture (right). 


> 





5. Information 
Please! ‘‘What 
about tuition fees ?”’ 
Specialized courses, 
day or evening, are 
exceptionally mod- 
erate. Visit the 
School, or write 
for outline of 
courses. Address 
H. P. Sidel, direc- 
tor, Dept. M5. 


THE SCHOOL OF MODERN PHOTOGRAPHY 
136 East 57th Street New York 22, N. Y. 





Slightly Telephoto 
Sirs: 

Mr. Maynard Heacox’s article on the merits 
of 35mm photography in your March issue 
seems to do justice to the miniature camera 
without attempting to underestimate the short- 
comings of the small negative size. 

Judging from Mr. Heacox’s description of the 
contents of his gadget bag, he does not use a 
wide lens. Thus, I interpret his reference to 
the “35mm camera with its wide-angle, short 
focal length lens” as an implication that the 
standard focal length lens of the average 35mm 
camera, which is 2-inch (or 47mm in a few 
instances) is a wide-angle lens. Of course, 
this is not so. On the contrary, a 50mm lens 
on a 35mm camera lens must be considered as 
having a slight telephoto effect, when compared 
with the standard focal lengths of larger size 
cameras. 

Spiratone Fine Grain Lab., 

New York, N. Y. 


S. F. Spira 


Raise Ya... 
Sirs: 

Where can I find out about the lighting used 
on Allan L. Horvath’s “Raise Ya” on pages 
32 and 33 in the March, 1948 issue? 

Topeka, Kan. E, B. GaRRIGUES 


Sirs: 

I especially liked Allan Horvath’s picture 
entitled Raise Ya in the March picture section 
(page 32). This is the kind of picture I would 
enjoy shooting if I had the chance. Can you 
tell me how it was made? 


Walker, Minn. Don. W. KNUTESEN 


e The lighting for Horvath’s picture (below), 
consisted of one No. 2 photoflood in the over- 
head lamp, and one No. 2 photoflood at the 
camera, Exposure was 1/5 second at F :8. The 
resulting 4 x 5 negative was slightly under- 
developed to soften contrast; the print was 
gold-toned (sepia colored). Horvath’s brother, 
cousin, and a friend posed for the shot, and the 
picture has hung in 6 salons to date.—Ed. 
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Only in movies can you capture and keep alive the spontaneous 
action of childhood play. In brilliant natural color or crisp black 
and white, those lively moments can be re-lived over and over again— 
preserved in a movie record that grows more precious with the 
passing years. In home movie equipment, the increasing preference is 
for Revere. With Revere, good movies are easy to take . . . easy to show. 
Whether you are a beginner or an expert, there is a Revere 8mm or 16mm 
camera to fit your needs. REVERE CAMERA CoMPANY, CHICAGO 16, ILL. 


Revere 


CINE EQUIPMENT 







REVERE EIGHT “88” 
CAMERA 


The outstanding 8mm value! 
Has five speeds, interchange- 
able lens mounts and a host 
of other features usually found 
only on high priced cameras. 
With F 2.5 coated lens. Tax 
PUES cescevecece $77.5 


NEW! REVERE 16MM 
MAGAZINE CAMERA 


A 16mm camera at the price of an ‘‘eight"*! 
Easiest type to load. Has built-in Micro- 


matic pe’ ° view-finder . . . a REVERE EIGHT “85” 
ous run . . . five speeds . . . built-in film 

rating guide and exposure chart . . . foot- PROJECTOR 

age indicator . . . single frame exposure Extremely easy to thread and oper- 
. . . ratchet-winding key. Complete with ate: Fast automatic re-wind. (no 
F 2.5 Wollensak coated lens. belts) . . . With 500-watt lamp, 
Including tax.....cceccccccecs $127.50 fast l-inch F 1.6 coated lens and 


300-foot reel ........ $120.00 








You've spent time, energy, and money 
on those new Seoanomoeies. You're 
hoping every de = x en and shading will 


= as be 


ou planned. 


ut vtec on ... your slides can be 
no better than your projector. 


out their full beauty 


B 
with an SVE 


ce ee Here’s why the S.V.E. is 
erica’s preferred projector: 

© Uniform, brilliant illumination. 

© Sharper definition and contrast. 

* Greater color fidelity. 

© Simple to operate. AC or DC. 

* Ruggedly built, yet light in weight. 


THERE IS NO OPTICAL oe MORE 
EFFICIENT THAN THE S.V.E. 


2 tri purpose projectors 






MODEL AAA 


300 watts. 5” focal length 
coated Anastigmat projec- 
tion (F:3.5) lens. Shows all 
three: 2” x 2” slides, single- 
and double-frame film- 
strips. Same features as 
~ DD but larger, more 


powerful. 


MODEL DD 


150 watts. 5” focal length 
coated Anastigmat projec- 
tion (F:3.5) lens. Shows all 
three: 2” x 2” slides, single- 
and double-frame film- 
strips. Simple adjustment 
for double- to single-frame 
... easy change-over from 
filmstrips to slides and vice 
versa. Semi-automatic ver- 
tical slide changer. Leath- 
erette carrying case. 


INSIST ON S.V.E. SLIDE BINDERS 
FOR YOUR TRANSPARENCIES 


At all leading photo dealers 


SOCIETY FOR VISUAL EDUCATION, INC. 





LLINOIS 






Boardman Makes Sense 
Sirs: 

Hooray for George Boardman’s article “Im- 
prove Your Leg Poses” in the March MINiIcaM. 
He not only tells you how to improve leg 
poses—he shows you how in a way that makes 
sense. This has nothing to do with the article, 
but I’m curious about the model. Is she like 
most of my models who have nice figures? 
Their faces are generally about as photogenic 
as a mud fence after a rain. 

Phila., Pa. Pierce WALLMAN. 
© We'll let you be the judge, P.W. Meet Miss 


Ford who posed for Boardman’s “Improve 
Your Leg Poses” illustrations.—Ed. 





The Eho Camera 
Sirs: 
On page 40 (Modernize Your Box Camera) 


of the March issue of MINICAM PHOTOGRAPHY, 
Mr. Ken Murray refers to a box camera used 
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ty Biggest Untue / 
SHEED PRESS 
CAMERAS 


/a* x 34 





=e. 


rtvackale pe Siemens Delivery ‘pgs 


AT YOUR DEALER EITHER 2%.x3% OR 4x5 ONLY 


a VERSATILITY is the keynote of these fine cameras. Their 
temarkoble extra features make it todoy’s biggest value. Rise, tit 

and swing front moke all pictures easy. Portraiture, sports, spot news, nee 
architecture and ony others. a ACCURACY and rigidity are assured 

by precision machined “"V" track focusing bed. Dual controls permit Wits tr atin ae 6 
focusing with either hand. Trock lock holds exact focus at any Point. 6 these velueble books: 

ap CONVENIENCE, revolving back clicks from horizontal to vertical 1. 48 pege “Treetise on En- 
instantly (4x5 only). Perfect balance and design make these Cameras larging”, the key to “Blue Rib- 
@ cinch to handle oO RANGE, double extension bellows permit om Prints”, describes and ittus- 
extreme close-ups with average focal length lenses and actual magnified ae ‘rates oe te 
images with shorter lenses. Also takes long focus and telephoto lenses. geion class. 

EASE, telescopic view finder, corrected for parallax for ease in 2. 32 page book on the B&J 
framing subject. Convenient and simple controls for ease in handling. Speed Press Camere. Both writ- 
oe FLEXIBILITY, for wide angle lenses, 20 degree drop of camera te” by experts. 
bed eliminates any portion of bed protruding into view. The camera 
for any picture. 


1948 


Burke &« James, Inc. 


PMENT § 





Ct go 4, | S.A 





Burke & Yames, Ine. Manufacturers of: SOLAR Autofocus ENLARGER e 


@ SOLAR 120 e SOLAR 45-C e SOLAR 57 ¢ B&J PRESS CAMERAS e GROVER 


UNIVERSAL View and Portrait CAMERA e BGJ COMMERCIAL View 4x5 in. and 8x10 in. 
LENS HEADQUARTERS @© SINCE 1897 @ CHICAGO, ILL., U.S.A, 








YCOCE... NEW, BIG 
PHOTOGRAPHIC CATALOG 


Keep up with what's new in the camera 
and photographic equipment field, with 
this beautiful new book. 


MORE THAN 120 PAGES! Big 8 x 11 inch pages 
— 8 in full color, balance in rotogravure. Over 
1,000 pictures of equipment! 


MANY NEW CAMERAS! New movie cameras! 
New still cameras — plus old favorites. Included 
is a line of highest quality imported cameras. 

MORE ACCESSORIES! Projectors, enlargers, 
developing tanks, flash guns, spotlights, reflectors, 
printing boxes, tripods—everything you need. 

NEW SOUND FILM! Official U. S. Government 
produced 16 mm educational sound films. 


HOW-TO-DO-IT EDITORIALS! More than 14 
pages of information and instruction — plus dozens 
of hints on picture making. 


Book also contains Wards complete line of binocu- 
lars, telescopes, microscopes, weather instruments, 
and sun glasses. Send for your free copy today! 


MONTGOMERY WARD 


Chicago ¢ Albany e Baltimore e Denver 
Ft. Worth ° Kansas City ° Oakland 
Portland, Ore. ¢ St. Paul 


MONTGOMERY WARD MP-58 
Please send me the 1948 Photographic catalog. 
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to illustrate the article. As stated in the article, 
it is called, the “EHO,” a German box camera. 

Being q box camera enthusiast, I would like 
to know if it is possible for me to obtain a 
similar camera. 

Curis LECAKES 
Ken Murray's Reply 
Sirs: 

Before the war the “Eho” camera was dis- 
tributed by Burleigh Brooks Company, 120 
West 42nd St., New York 18. 

It is doubtful if this camera is manufactured 
nowadays. You might be able to obtain a used 
one through one of the dealers advertising in 
MINIcAM, 

Colon, Michigan 


She's In The Ads 
Sirs: 

On page 27 of Glamour Made To Order 
(Jan. issue) is the statement that Susie Q. had 
never been glamourized before. Yet unless,my 
eyes deceive me the same girl appears in MInI- 
CAM in June *47, page 123; Aug. p. 121; Sept. 
p. 123, and Oct, p. 127. She even seems to be 
wearing the same dress. Am I right, or do I 
stand corrected ? 

Springfield, Mo. 
e You are absolutely right. For although Susie 
Q. hadn’t been glamourized up until the time 
the article was written and illustrated, quite an 
interval of time lapsed between the writing and 
publication. In the meantime, author Harrison 
exercised his right to use some of Susie’s pic- 
tures in his MINICAM advertisements. — Ed. 


You Can't Have Everything 
Sirs: 

I was walking through Central Park last 
summer with only a single film left in the film 
pack of my Speed Graphic when I came upon 
this scene. With swimming prohibited in Cen- 
tral Park and the cop ordering the nude little 
boys out of the pool, it was a natural. Too bad 
I didn’t have a telephoto lens on the Graphic 
in order to get larger images of the boys—but 
you can’t have everything. 

New York, N. Y. 


KENNETH MurRRAY 


Max Hype. 


Joun NEVA 
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for that extra quality 









) that brings out 
the best in your 
16mm. silent pictures 





You can immediately appreciate the 
difference when you project on this 
extra quality 16mm. silent projec- 
tor. Operation is smooth, silent— 
maximum illumination is provided. 
Threading and operation are truly 
simple. Precious film is handled 
with minimum wear. More than 
20 years’ experience is built into 
each machine—and the results are 
apparent. 

Most important — you get longer, 
more satisfactory service. Ampro 
projectors embody many exclusive 
advanced features that make for 
better projection. If you want to 
see how much difference Ampro 
extra quality can make with your 
pictures—ask your dealer to dem- 
onstrate on Ampro today! 


Ampro “‘imperial"' 
1émm. Silent 
Projector 


SEND FOR FREE CIRCULAR 


on Ampro “Imperial” 16mm. Silent 
Projector giving full specifications 
and prices. If you are interested in 
sound motion pictures send 10c for 
16-page booklet, “The Amazing 
Story of Sound Motion Pictures.” 


* Trade v ; ~=™. It dramatically illustrates the vari- 
£Q —" ous steps in the recording and re- 
Reg. U.S. N . A 
Pat. Off. p producing of sound on film. 
[ : 2835 N. Western a Chicage ' 
} ve., 6 
| Please send me free circular giving ‘toll details 
| on the Ampro ‘‘Imperial™’ 16mm. Silent 
| 1 enclose 10 (] for @ copy of the illustrated { 
} booklet, ‘The Amozing Story 
Pictures.”" | am also interested in: 
|  Ampro 8mm. Projector 
} Silent Projector Medel 30-A 
Address... 





‘ 


A General Precision Equipment Corporation Subsidiary © In Canada: Telephoto Industries Limited, 1195 Bay St., Toronte 
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At leading dealers 


Leiss Shon 


CAMERAS 


Here they are again! Recognized as the 
finest precision cameras throughout the 
world. Examine them at your dealer’s. 
We're sure you'll want one. 


IKOFLEX | 


A 2%x2™% twin-lens reflex 
with £:3.5 Novar lens in 
Compur shutter. Speeds to 
1/300. Focusing screen is 
plano convex collecting lens, 
giving brilliant image. 4x 
magnifier in hood. Lock pre- 
vents double exposures. 
Fixed correction for parallax. 





SUPER IKONTA A 
A 154x2% range-find- 
er-focusing camera 
with Zeiss Tessar f :3.5 
lens in Compur Rapid 
shutter. Speeds to 
1/500 sec. The same 
camera and shutter 
but with Xenar f :3.5 
lens at slightly lower 
cost. 





IKONTA 35 


35mm camera ; picture 
size, 1x1%. Novar 
f:3.5 lens in Klio 
shutter. Speeds to 
1/250. The same cam- 
era is available with 
Xenar f:2.8 lens in 
Compur Rapid shut- 
ter, speeds to 1/500. 





IKONTA B 


2%4x2%, Novar £:4.5 
in Klio shutter. Speeds 
to 1/200. Lock prevents 
double exposure. Also 
with Novar f£:3.5 in 
Klio shutter, speeds to 
1/250. 

IKONTA C—214x3%4, 
Novar f:4.5 lens. Klio 
shutter speeds to 1/200. 


See them at your dealer's. Literature on request. 


CARL ZEISS, INC. 


Dept. C-32-5, 485 Fifth Avenue, New York 17, N. Y. 
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Two Points of View 
Sirs: 

I am enclosing two pictures, the first of 
which is a “mugging” shot made several years 
ago before I enrolled in the Art Center School. 
The second picture is one of a dilapidated Ford 
I made recently which reveals, I hope, an en- 
tirely different point of view. 

When I made the telephone picture I had 
no clear idea of the function of the exposure. 
Like so many other photographers, I was sat- 
isfied with a slick technical job in which a real 
idea was either submerged or lacking. 

When I made the Ford shot, my purpose 
was more lucid to me. It still isn’t fully defined 
and sometimes I’m not sure what is a good 
picture and what isn’t. But at least my present 
philosophy is leading me toward my goal, pic- 
torial journalism. To be able to depict a place, 
a person, or a happening in a graphic way that 
other people can see and feel through my 





(Continued on page 103) 













FOR TRUE DAY-LIGHT COLOR | 






REG. U. S. PAT. OFF. 


SCREEN 


Only in brilliant daylight do you 
see colors in their full beauty. 

Only a Da-Lite Crystal-Beaded 
Screen will show your color films 
in their original brilliance. 


Why Da-Lite Crystal-Beaded 
Screens Are Better 


Pictures are at least three times as 


bright on this surface as on walls, 
sheets or plain white screens . . . The 
result of 39 years of Da-Lite leader- 
ship in screen manufacture .. . 41 
models and sizes include the Chal- 
lenger shown here (quickest set-up, 
octagon case, lightest weight and 
many other superior features) . . . 





A. Three black opaque 
coatings. 

B. Non-cracking, non- 
sagging fabric of 
highest tensile 
strength. 

Cc. Multi-layer White 
Pyroxylin facing. 

D. Coating fuses beads 
to Pyroxylin. 

E. Da-Lite Crystal 
Beads—for maxi- 
mum brightness. 





Use the larger sizes—have pictures 
life-size as well as lifelike! Prices 


Ask Your Dealer for 
lower than 10 years ago. 


DA-LITE Crystal-Beaded Screens! 
MAIL COUPON ! 


DA-LITE SCREEN COMPANY, INC. 
2729 N. Pulaski Rd., Chicago 39, IIlinois 
Please send a free sample of Da-Lite Crystal- 
Beaded Screen fabric and your new 16-page 
booklet on Da-Lite Screen models, prices, size 
charts and projection data. 










Cee meer er ee er eseresesesesesseesessese 


1909" 





“WORLD'S LARGEST SELLING SCREENS SINCE 
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~ PHOTO MARKETS 


Compiled by MAY SULLIVAN 
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Buick Magazine, 818 Hancock Ave., W., De- 
troit 1, Mich., is in the market for cover photo- 
graphs, Want human- interest, story-telling pic- 
tures featuring children, animals, sport subjects, 
or situations having general family interest. 
Like seasonal subjects — Christmas, Harvest, 
School, etc.—five months in advance. No still 
lifes, portraits or photos of Buick cars wanted. 
Black-and-white glossy prints, size 8x10, verti- 
cals wanted. No Kodachromes. Release re- 
quired on models. Good rates. Address Charles 
R. Jaquish, Art Director. 


Nature Magazine, 1214 16th St., N.W., Wash- 
ington 6, D. C., can use a limited number of 
series of natural history pictures, showing life 
history of some nature form, or representative 
of the flora of fauna, or some significant phase 
of these, in a given geographical region. They 
suggest that contributor study the magazine be- 
fore sending in photographs. Rate of payment, 
$3.00 to $5.00 for single insertion rights on 
acceptance. Return postage is requested. 


The Jaqua Company, 101-111 Garden St., 
S.E., Grand Rapids 2, Mich., can use photo- 


graphs of a wide variety of subjects: Outdoor, 
Human Interest, Business, People, Sports, Cities, 
Animals, Transportation, Seasonal, etc. This 
company handles complete advertising accounts, 
therefore, all types of pictures are accepted. 
They prefer 8x10 glossy finish prints. Prices 
paid: $5.00 to $10.00 for cover pictures. $5.00 
for pictures used on the inside of magazines. 
Payment is made on acceptance. They use 
some color. Please include postage for return 
of any pictures submitted. 


The Novelty Advertising Company, 1148 
Walnut Street, Coshocton, Ohio, needs Koda- 
chrome transparencies of the following type: 
Scenic, Child Subjects, Girl Pictures, Cattle 
Pictures and Human Interest stories. For each 
accepted subject, this company will pay from 
$100 to $150 and must have exclusive rights. 
Payment is made on acceptance. DO NOT 
SEND ANY 35 mm. Minimum size accepted 
is 4 x 5—preferably larger. It is strongly rec- 
ommended that conrtibutor write to the Novelty 
Advertising Company before submitting his 
material, and explain what he has to offer. 





YOUR ENLARGER 
LAMP INTENSITY 


 VARILITE . 
A Time-O-Lite Product 





Now you can speed up printing time of dense neg- asx your dealer to show 
atives and slow down printing time of thin negatives you other Time-O-Lite 


—simply by changing the dial setting on the new 
Varilite. The Varilite can be used with any contact 
printer or lamp-type enlarger to control Kelvin tem- 
perature of the lamp —a must for color work. It 


Products: 
The new automatic Time- 
O-Lite Contact Printer 
Time-O-Lite Professional, 
Model P-49 
Time-O-Lite Master 


as : del M-49 
allows you to use high intensity enlarger lamp #21 3 eee tose tein 
and permits you to use your enlarger at the required Model FS-30 


diaphragm opening. AC or DC. Capacity, 100 to 
300 watts. $12.75 at your camera store. 


INDUSTRIAL TIMER CORPORATION 


103 Edison Place 
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Signaling Time-O-Lite, 
Model S-49 
Time-O-Lite Hi-Lo Switch 


Newark, N. J. 
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Foster & Davies, Inc., Advertising, Keith 
Building, Cleveland, Ohio, are interested in 
photographs taken with G-E flash bulbs which 
have human appeal, spontaneity and action, 
and particularly those which have an obvious 
connection with the celebration of such rec- 
ognized days as Hallow’een, Thanksgiving, 
Christmas, Valentine’s Day, ete. They are also 
interested in pictures taken with the aid of the 
G-E Exposure Meter and here again they are 
looking for human interest plus photographic 
quality. They are not interested in landscapes 
or still life shots. When an unusual exposure 
problem is involved, they would like to have 
that pointed out. Releases from people who 
appear in the photographs are necessary upon 
their purchase of a picture, and in the case of 
children this means permission of a parent. 
Foster & Davies standard rate for accepted 
pictures is $25.00. The negative is not re- 
quired. Proofs may be submitted in any size 
although 5 x 7 and 8 x 10 are preferred. If 
any of your photographs fit these requirements, 
Foster & Davies would be glad to see them. 


Financial Displays, 443 North Clark Street, 
Chicago 10, Illinois, write us that they are 
constantly in the market for 8 x 10 glossy 
prints of human interest photographs which 
have something of a banking slant—that is, 
with a savings, checking account or home 
ownership tie-up. Exclusive rights are not 
desired, and all unusable material will be re- 
turned promptly if postage is included. Rate 
of payment is $5.00 up, on acceptance. Kindly 
address contributions to Norman Meyer, Pro- 
duction Manager. 


Field & Stream Magazine, 515 Madison Ave., 
New York 22, New York, needs good action 
shots of hunting or fishing and related sub- 
jects. -8x10 glossies preferred. Rate of pay- 
ment starts at $5.00, and payment is made on 
acceptance of material. Include return postage. 


Frontiers, the Natural History Magazine of 
the Academy of Natural Sciences of Philadel- 
phia, use glossies of birds, animals, insects, 
plants, etc., usually in connection with articles. 
Occasionally, they buy single photos. Rate for 
one time use from $3.00 to $5.00. No captive 
animals; no shooting pictures. All pictures, 
and especially sequences should be captioned 
and necessary credits stated, Decisions in 
about two weeks. Payment on _ publication. 
— 19th and the Parkway, Philadelphia 
me 


Homer J. Buckley & Associates, Inc., 57 E. 
Jackson Blvd., Chicago 4, Ill., wants photo- 
graphs of vitrified clay sewer pipe, clay flue 
lining and clay wall coping being used. Also 
data pertaining to the installation of these 
products. Will pay in accordance with the 
value and quality of the pictures for advertising 
purposes. No photograph will be accepted until 
the photographer has studied complete specifi- 
cations which will be forwarded on request 
without charge. 


WHY BE SORRY... BE SURE! 
Before You Buy 


COMPARE 


Compare the Quick-Set 
with all others for 
lightness, strength and ease 









of operation. You'll join 


amateurs now using 
QUICK-SET tripods 
exclusively! 


Choose from 6 out- 
4 standing models, 
| Junior, Senior and 
Hi-Boy, now avail- 
abl> in the famous 
Standard or sensa- 
tional NEW Ele- 
vator models. Why 
settle for less than 
the best .. . check 
™ the advantages of 
— QUICK-SET tri- 
} pods at your deal- 


er’s now! 









ed tom | 8 Coe 





QUICK-SET tripods 


% Amazing Rigidity! 
% Feather Lightness! 
% Smooth Operation! 





QUICK-SET, INC. 
1312 N. Eiston Ave., Dept. 48, Chicago 22, ti. 


Please send me without obligation a copy of your 
detailed brochure on QUICK-SET Tripods. 


Name 


i 
i 
'] 
1 
I 
i] 
a 
1 Address 
i 
i 
t 
4 
! 
i] 
i] 








City. State. 
| use the following cameras: 











Please print name, etc., clearly. 

















World's largest ® 
A FOR BETTER 
fratoesied Range EASIER-TO-TAKE 
pa me ho Speed PICTURES 


* QUESTION BOX * 


Two camera flash problem 

Q-I have a 4 x 5 Anniversary 
Speed Graphic and a Contax II. 
Can I get one Speed Flash that 
I can easily switch from one 
camera to the other? 

A-—Yes. All that you need is a 
Kalart Master Automatic Speed 
Flash at $24.60 and one ACA-2 
Adapter at 95¢ to use with your 
Contax. An important Kalart ad- 
vantage is the ease with which 
it can be attached and removed. 
No holes to drill in your camera, 
nothing attaches permanently. 


Catch Baby Asleep! It’s Easy Life of flash batteries 


Q-—Someone told me that flash 
With A Kalart Speed Flash batteries should be replaced 
every month or two. Is this true? 
A—Not with a Kalart Speed 
Flash. One of Kalart’s greatest 
features is that it opens the 
shutter mechanically. Tripping 
the shutter imposes no drain on 
the batteries and they last to 
the expiration date stamped on 
them, or a minimum of six 
months. 
































You'll be proud of natural, unposed photos like this. 
Get those cute baby shots indoors or out—night or day— 
with a Kalart Speed Flash. Kalart Speed Flash photog- 
raphy is easy. Click the shutter and the Kalart synchro- 
nizer automatically lights the flash bulb at just the right 
moment to give you a clear, brilliant picture. No danger of 
your shutter not working because of weak batteries. A 
Kalart opens the shutter mechanically. Dependable and 
trouble-free. Take your camera to your dealer today and 
ask him to demonstrate a Kalart Speed Flash. He can 
attach a Kalart in a few minutes—and without marring 
your camera. 







_—am ow =~ Lemans ORE | 
, caitt'g FREE pisteed Blase, 
Theres @ KALART | Speed. Flash Yor 20, pages, illustrated with photo- 


and diagrams. If you b ve a 


| 
: 
almost EVERY Camera Baty or take pictures of children, 
| 
| 
| 


‘@i $88 10 $24 € Peay cn re gony of “HW € 


Any questions? Write them on the 
margin or a separate sheet of paper. 1 
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W 
hy EDWAL offers 





For landscape®> snow 
beautiful tones, trut 
E wal - 102 prod 


wherever 
alit re needed — 
id results. i azol ( lycin)- 















A faster-working develope that pr 
quality as near to that 0 Edwal-102 as can be 
tained. Contains metol, ynonazol, nd C.H.Q. Far 
superior t merol-hydroquinons formulas. True 
black tones» i il, good contrast. Fdwal-lil is 
<r developer for genera sat making- 
Pint $0.85. Quart $1.35- 


a superio 
Sold in liquid form. 





- one developer contain- 


metol-hydroquin® 
i ite. ives solid blac 
al print 


ractica 
One — makes 
quarts Tor enlarging papers and 3 quarts or 
plates. Moisture-prooe ‘juminum-foil pack- 
Each $0.15- 


ages: 
Get these de 
from your ee , 


The EDWAL Laboratorcs,7 
». ec. 


732 FEDE 
R 
AL STREET, CHICAGO 5, | 
, ILLINOIS 


In Can 
E hic ae 
. Bo 
oth Co., Ltd., Toro 
ronto and 
Montre 
real 
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TS more you've seen of other 
baby spotlights the more en- 
thusiastic you'll be when you try 
the FR Hi-Spot. 

Only 6% inches high, weighs but 
32 ounces—yet it throws a power- 
house of easily controlled light 
for table top shots, glamor pho- 


1F IT’S 





LONGER LAMP LIFE 

Focusing lens permits stationary 
lamp mount — no jars to break 
hot lamp elements. 


PRECISION-ENGINEERED 

Cast aluminum body —ample 
ventilation —cooling fins dissipate 
heat as in aircraft engines —hinged 
lens mount for easy opening. 


PARABOLIC REFLECTOR 


Heavily chromium plated and 
polished — practically doubles light 


output of special high intensity 
200 Watt lamp. 


FOCUSING FRESNEL LENS 
Fingertip control from large 
to small spot —as easy as 
focusing your camera. 


EASY TO TILT AND TURN 
Mounts on standard tripod — tilts 
90° vertically — turns 360° 
horizontally. 








tography or home portraiture. 


It’s a really fine precision-made 
spotlight—one you'll be proud to 
own for years to come. Fully guar- 
anteed by The FR Corporation, 
951 Brook Ave., New York 56, 
N. Y., makers of world-famous 
FR Developing Tanks. 


IT’S FIRST RATE! 

















of successful experience 
in teaching photography 


Y EVERY test—experience, equipment, personnel, the New York Institute of Pho- 
tography is best equipped to train you for your future in the world of the camera. Our 


thirty-eight years of progressive photographic leadership has taught us exactly how and 
what to teach you. 


RESIDENT TRAINING AT AMERICA'S LARGEST PHOTOGRAPHIC SCHOOL 
Our nationally famous resident school offers ideal facilities for the proper training of 
ambitious men and women in photography. Nine spacious studios and twelve laboratories, 
cover 16,000 square feet of space in the heart of New York City. Here you will find 


up-to-the-minute photographic apparatus of every kind, complete facilities for your 
training in this exciting field. 


LEARN FROM COMPETENT FULL-TIME INSTRUCTORS 


Here you will find photographic “aces” are your teachers! Every member of the 
New York Institute faculty is an accredited and licensed teacher who devotes his full 
time to your training. 


N.¥.1. HOME STUDY COURSES LEAD TO SUCCESS 
You can take the N. Y.I. short-cut to success in photography by studying at home in 
your spare time. The N.Y.I. Home Study Course is clearly illustrated, easy-to-read, 
easy-to-understand. Staff instructors answer your questions, helpfully criticize your 
pictures and give expert advice to improve your work. No expensive equipment is 
needed; in fact, many of our graduates earned enough money while learning to pay for 
the entire cost of the course. Send the coupon now for our big colorful catalog. 


Resident training is available under the G. |. Bill 


Plan your future! Send the coupon right now for our big 
] book in color showing the important phases of photography— 

Glamour, Commercial, Portrait, Color, Action, Pets, Children, 
@ Theatrical Shots, News. it's Free! 


P 


NEW YORK INSTITUTE ieee 


New York 1, New York 


| 0 G & 1] o be Y Please send me your beautiful four-color 
pak ae te all the differen 
an 





‘oe 
a 


agi Se eneenaceeses 


hases of photography 
escribing the N.Y.I, lome Study Course. 


10 West 33 Street, New York | eee 


a3 1910 Address ee ee ee ee ee 
LEADERSHIP sin . GOW nc eo cccces - Zone.... State...... 
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| James Wong Howe. -s 
ace Hollywood photographer says: 
“The DeJur ‘Lifetime’ is an excellent 


instrument, an invaluable 
aid for camera enthusiasts.” 








James Wong Howe 
winner of the 


| 

| LOOK AWARD 

| for his photography NY 4 

| jn “BODY and SOUL” | ve 
testifies to the accuracy ; be | 
of the DeJUR “Lifetime’’ 





Hollywood’s top cameramen... America’s leading 


photographers acclaim America’s finest meter 


DeJUR ‘‘Lifetime’’ Dual Purpose Exposure Meter DeJUR “750” 


8mm Movie Projector 
fn 







No other meter on the marke? incorporates so many 
features . . . automatic one hand operation . . . incident 
and reflected light readings . . . higher scale readings 
at lower light levels. And it’s guaranteed for a lifetime 
of dependable service. 


a -AMSCO CORPORATION... LONG ISLAND CITY. .NEW YORK 
e Ao sates He ae seer 


20 





The 
“feature-filled” FF 
projector 
=} that invites FF 
comparison 


$139°° 































7 
"dm fr bveces CAMERA 


AT NO CHARGE 


when you pay for these 3 items at regular retail price 


7 1. 512” LENS + + nationally advertised $ 
{ F — brand ™ 4: 5 lens in shutter, includ- 
7 f H 2 on camera 


HEILAND FLASH GUN including $9700 



















DeLuxe mounting bracket, clamp, Luminar 
reflector pameneD ae cord and installation 
charge... 


3. HUGO MEYER COUPLED $ 420 





RANGE FINDER 
Including i liation charge. 


YOU PAY ONLY s] 58”. £08. 


We include at absolutely 
. NO CHARGE TO YOU 








© Full 360° Rotating Back _— = $ 50 
Mor A ) e tus *87°° press CAMERA 
© Drop Bed for Wide Angle Lens Use . — a advertised precision- meng 
© Double Extension Bellows by many outstanding news cual 
° a tilting Lens Positions sidieanatiin 

6 ic 90° Bed Positioni 








Sehsaitonal ENLARGING OUTFIT 


YOU SAVE 3 1 2 0 7 3 - « Complete outfit consists of: 
- PRINTEX ENLARGER Reg. $166.00 


4x5 size with Bausch & Lomb optically ground double d 
lamp in well ventilated lamp house . . . glassless negative carrier rotates a on 180 
degrees . . . room for color separation ‘filters . - micromatic adjustment for critical 
focusing . « glassless 24 x 2%, 24 x3%, and 3%x4Y% negative holders avail- 
able...a ‘precision instrument throug! 

2. LENS—165 mm Colorstigmat Reg. $55.20 
Nationally advertised brand for either black and white or color enlarging. F:4.5 
to F:22 with click stops. 5Y2 in. lens optional. 




















3. TIME-O-LITE Reg. $24.50 
Professional model critical exposure timer with outlet for foot switch and instant 
automatic reset for duplicating exact exposures. 

4. ADJUSTABLE EASEL Reg. $7.95 


All metal 11” x14” adjustable easel . . . correct 


right angle adjustment at all times insuring clean, 
even margins. Other models optional. 

5. 3—11x14” TRAYS ® 
at$2.86ea. Reg. Tat 


“Ace” Hard Rubber Trays. 
Regular Price... $262.23 


OF een T4D5o F.0.8.-LA. 
ae = 























ee 

Westlake CAMERA Exchange 2502 w. 7th, tos Angeles 5, Calif. § 

I enclose check or money order for following: ; 

ORDER BY MAIL [_] Press Camera offer $15800 [| Enlarging Outfit $14150 ' 
Send check or money order . .. or C,0.D. 

. . shipped express . . . freight cherges CJ Ship C.0.D. 10% deposit enclosed (Add Soles Tox if in Californi) : 

ada } 

pee City Zone State a 

es ee es eG ee eS em ee 
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WESTEN’S SHIPS TO EVERY CONTINENT! 


ALL ORDERS SHIPPED INSURED . . . WRITE WESTEN’S, SANTA BARBARA 


We Specialize in Overseas Orders—Rushed by Fastest Carriers! 
Quick Service to all points in the eleven Western States. Orders 
going out daily to far corners of the globe! Write us your needs! 


EVERY ORDER PERSONALLY SUPERVISED BY H. A. WESTEN. 
TELEPHONE YOUR ORDERS—SANTA BARBARA 2-4377. 





G I ORDERS GET THE GREEN LIGHT AT WESTEN’S. 


Kodak 
Monitor 
Six-20 


Leader of — ~* 
daks—with 

astigmat Bow = Py "5 
lens; flash Sea 





— speeds 

1/ 00. ‘genuine Teathe 

C Segre 

oat 

lens..... $93. 58 
COMPLETE OUTFIT, including Kodak Monitor, Ev- 
eready Case, flash unit, sunshade 
and 2 filters, 6 rolls film..........- od 


EASTMAN VIGILANT 620, 

SG: BOM is an oc wes de a vlwsd o 
Deluxe Carrying Case—$6.. 00 

KODAK REFLEX Camera, with twin lens! Lu- 

menized four-element fast £3.5 twin lenses; ana 

— automatically synchronized shutter; 21/4x2 

pictures. 12 black and white or 9 

color shots per roll. With case....... $13 92 


$20.20 





BARGAIN -OF-THE- MONTH! 


SLIDE FILE for 35mm _ color shots—all metal, 


holds 150 slides, index on lid. Beautiful 
brown crackle finish. Easy te carry $2 
handle! Regular $3.50. Special. ..... . 











The New Tiny 
BOLSEY 
$50.63 


Extremely compact; 
coupled rangefinder; 
precision, speed, 
economy! F3.2 coated 
lens. 











ARGUS A2 NATIONALLY ADVERTISED 
FOR $37.58-—-SPECIAL 


With automatic shutter, speeds from 1/25 to 1/150; 
precision built; exposure meter alongside view. 


finder, A famous 35mm camera—wi 
Tiex lens—at Westen’s special price..... ° 
Including Ev. Case and Fed, Tax 


PURCHASED AS OUTFIT, a Camera, Case, Sun- 
shade, 2 Filters, 5 rolls film, flashgun, 
; $44.50 


COMPLE coe cceceeeeeerersereeeee 
ARGUS MODE, 21 with Markfinder—coated [3.5 
color cerrec lens; built-in synchro-flash with 


5 and 20 RN adjustment: exposure counter; 
double exposure guard, Saddle-leather 
CAFTYINE CASE. wee eee eneeereeeesenee e 


WESTEN'S BUYS AND TRADES CAMERAS 





8MM MOVIE CAMERAS 


Eastman Cine Mag. 
8-90 w/c......- $165.00 
Revere 88 F2.5.. 77.50 


Revere 88 F1.9.. 104.50 
Revere Turret F2.8 110.00 
Revere Magazine 

F2.8 


Revere ae 
Boone ++++ 152.00 


Se BRB. escss 99.50 
Briskin Mag. F2.5 79.50 


COLORFILMS 


Kodacolor 127..... $1.65 
120, 620. ....+. 1.92 
116 or ee eeeee 2.20 

Ektachrome Ans- 
cocolor 120. 620, 
each wees secces 1.37 


KODACHROME 


Dagttes ight or A 
Kodachrome 


ag see menses 14 
(limit 4 rolis) 
8mm raat 
Magazine .....- 4.81 
— nae charac 
4 ft. for Bolex 
eeeeeccece 15.47 
35mm Eotecrewe 
eee ececee -32 


36 CED... ce ccccccce 5.25 
16mm Kodachrome 
50 ft. for Simplex 6.35 


NORWOOD DIRECTOR 


$32.04 
Revolutionary 3-w: Ex- 
posure Meter! Tnoues 


illumination, contrast, 
brightness, for color or 


or Use ee still or 
movie cameras. 
Ever. case..... ° 


WILCOX PORTABLE 
STROBOLITE 


Synchronizes with any 
shutter equipped for flash; 
fits on any standard 
case.” ..... 9149.50 


(add Fed. tax $15.00) 











Latest Imported Cameras— 
Order Now from WESTEN’S 
Terrific Saving on 
AUTOMATIC 
ROLLEIFLEX 


with coated lens 


Now! The finest, fastest- 
operating. most versatile 
Seeeas Cameras ever oi- 


With £35 Xen Sees $259 


= Fas tase $289 


ONTA 35, using 35mm film, Novar 





ne synch. shutter, case S 93,90 
ZEISS IKOFLEX I, twin lens reflex F3.5 
corrected for color, with case $126.00 


SUPER IKONTA A. Spec., rgf., Tessar 
F3.S Sg ge Rapid shutter; speeds to 
1/500 with Evr. case. $194.90 
LEICA “TIC, coated Elmar S0mm F3.5 $332.50 
LEICA IIIC, coated Summitar $0 mm F.2 $448.00 
pony 4 a 8 Xenar, with case $245.00 
KINE EX . 35mm single iam re- 
flex, fas Paeles Tessar, speeds to 


1/1000 sec. $295.00 
NEW PRAKTIFLEX, F2.9 case $121.25 
Rolleikin Backs S$ 52.50 
Plate Adapter Backs S$ 17.30 








rite for Rollei, Leica Accessory ine 









mm, PERFEX 
a 5) NEW 101 


35mm Camera 


Coupled Ref. 
°4.5 coated lens, 
aut. winding! 
Alphax shutter. 


$39.89 








Perfex Deluxe 35mm 


(INustrated above) yey ref., F2.8 ccate! 
lens, speed 1 to 1250 


synch, for flash.....seeeeeeseees ° 
Ev. C. Case 39. 50 
AS OUTFIT. includi era, Case, 


shade and 2 filters, 5 ge 


oe aes ee Se $118.00 





films, 


servi 





ATTENTION: SERVICE MEN OVERSEAS -- 24 HOUR FINISHING! 


Write for our $5.00, $10. 00 or $15.00 FINISHING ie aa your 
2 hour service on black-and-white—rushed by fast carrier 
back _& you within 24 hours after we receive them! A special WEST: ‘EN’S 





PAYMENT WITH ORDER SPEEDS DELIVERY. 
SENDATLEABST25% WITH C.O.D.°S 


SANTA BARBARA, CALI FORNIA 
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NOW LOOK FOR 


THE FAMOUS WABASH 
FLASH BULBS—IN THE... 


NEW CARTON 


BACKED BY A 


GREAT 
NAME... 
SYLVANIA 


Now, Sylvania Electric, makers of 
world-famous radio tubes, fluores- 
cent lamps and fixtures, electric 
light bulbs, special electronic de- 
vices ... place their name on the 
new package of the greatest flash 
bulb made — SUPERFLASH ! 

This action means that now all 


the laboratory and production re- REQUIRE... 
sources of this extensive organiza- EVERY TYPE OF FLASH BULB YOU 
tion have been added to the Wabash 
facilities to further insure the man- 
ufacture of flash bulbs of unsur- ‘ 
ee ? 


passed quality! 


SUPERFLASH will go on to 
a SAN, 












= 


greater heights of perfection .. . 
will continue to be the undisputed 
champion of flash bulbs. And the 
exclusive SUPERFLASH features — 
blue safety spot, all-hydronalium 
wire element, quick-break filament, 


Tey 








cll-asbestos protective disk — will AMOUS SUPERFLASH LINE, 
continue to help you get the most CAN BE FOUND IN THE F see easel 
outstanding pictures. Sylvania Elec- NOW IN THE BRIGHT RED AND G 


tric Products Inc., 500 Fifth Ave., 
IVew York 18, N. Y. 


SYLVANIA 



































you can store away /) 


in a SUITCASE! 





THE STORE-AWAY Never before 


has such a sensation steamed up photog- 
raphy's fandom! Thousands have dreamed 
of a full-size, quality built enlarger you 
can pack into a carrying-case and store 
away in a closet, under a bed, on a shelf 
—anywhere! NOW FEDERAL HAS CRE- 
ATED IT—the amazing STORE-AWAY. It 
sets up in 39 seconds—ready to make 
razor-sharp snappy enlargements from 
miniature negatives right up to 2%," x 
3%". Only FEDERAL—famous for un- 
beatable enlarger value—could create 
such a magnificent instrument for only 
$39.50 (tax included) complete with 
Decar F:6.3 Anastigmat lens, in barrel 
with iris diaphragm. See the amazing 
STORE-AWAY at your dealer today! 






CARRYING CASE 
$6.95 extra 






America’s Greatest Enlarger Valve 









%& NEGATIVE SIZE: From miniature to 24 x 3%. 
% LENS: 342” Decor F:6.3 (3 element) Anas!.gmat 
* 





included 





with Iris Diaphragm. 

ILLUMINATION: Parabolic reflector, diffusion-type. 
%& CARRIER: Convertible for glass or dustless plates. 

FOCUSING: Non-slip, positive friction drive 


Complete with 
Decar F:6.3 
anastigmat 

lens 










control. 

%& MAGNIFICATION: 112 to 7 times at the base- 
board. 

% FILTER: Stondard red swing-away type. 

% BASEBOARD: All welded, reinforced steel 
14” x 16”. 

tk UPRIGHT POST: Two sections, detachable tubular 
steel post permits setting up or dismantling 
enlarger in 39 seconds. Can be stored in a 
space only 8” x 15” x 20”. 

xe CONSTRUCTION AND FINISH: Welded steel; 
two-tone wrinkle finish. 

%& MODEL 279: Same as Model 269 but with con- 
denser lens illumination, $47.00 (tax included), 
complete with lens. 


SETS UP IN 39 SECONDS! AT YOUR DEALER—NOW! 
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THIS MOMENT 
FOREVER 


Your pictures pay off with extra detail and realism 
when you take them with a Busch. Here's a press 
camera that eliminates complicated gadgets and 
intricate ritual ... and enables anyone to take 
press-type pictures with little more than “box camera’ 
know-how. You'll discover a new world of picture- 
taking pleasure with the versatile, easy-handling 
Busch Precision Pressman. See this fine instrument at 


your camera dealer today. Mail coupon for free booklet. 


Suse + 


PRECISION CAMERA CORP. 
4115S. SANGAMON « CHICAGO 7 


Export Distributors 


All Countries except Canada: Bell & Howell Co., international Division, Chicago 


Canadian Distributor: PRECISION CAMERAS OF CANADA, 
159 Craig St. W., Montreal, P. Q. 
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BUSCH PRECISION CAMERA CORP., 
Dept. 145 
411 S. Sangamon St., Chicago 7, Ill. 


Please send me your frae, ill-strated 


booklet that tells all about the Busch Pre- 
cision Pressman. 


PRU. ob caren Sovevcwteseaudeatooneneieeee 
Address 














So You Want 


By Frederick €. Darragh 


O YOU'RE going to turn professional! 
KJ You are not alone, brother—you are 
not alone! At this very moment thousands 
of others are nourishing the same urge. 
The majority of these are amateurs who 
figure that photography is on the thresh- 
old of a golden era and who want to cash 
in on whatever ability they may possess; 


more are ex-service men who, hav- 


many 








ing been trained in the service, are confi- 
dent that they can turn this experience 
to good account in the civilian market; 
a few are business men who know nothing 
and care less about the mechanics and art 
of photography. 

These last are the ones who will wring 
rich dividends from their photographic 
ventures while 75% of the other two 
(Continued on page 28) 


FRED DARRAGH, whose photographic career 
spans the era from Hammer plates to Super 
Pan Press, has arranged for his epitaph to read: 
“His exposures burned up the flesh tones, but 
ferricyanide saved his skin.” 

Darragh first became “hell-bent to become a 
commercial photographer” at the age of nine 
when a box shot he had made of a 
garden scene sold to the old Mid-Week Pic- 
torial magazine for ten dollars. Today, thirty- 
one years later, he looks back upon his photo- 
graphic 


camera 


adventures with a genuine. fondness 


tempered by gentle cynicism. 
gamut of 


He has run the 


commercial photography, photo- 
Underwood’s plush 
dowagers to Gallo’s stage and radio stars and 
John Duffy’s models, “I’ve owned three suc- 
cessful studios,” says he, “and the studio I am 
now operating at Covington, La., is doing 
nicely. 


graphed everyone from 


But some of my business ventures have 
been failures and I’ve lost money as well as 
made it. Failures have largely been directly 
attributable to my own darned foolishness, and 
it is to help others avoid making the same 
mistakes that I have written the accompany- 
ing article.” 











By Paul Linwood Gittings 


T WAS MY PRIVILEGE to read galley 

proofs of Mr. Darragh’s opinions, pub- 
lished on the opposite page, before they 
went to press, And I asked permission 
to make a few remarks in the same issuc, 
first as a member of the board of directors 
of the Photographers’ Association of 
America; and secondly, as an individual 
portrait photographer. 


PAUL GITTINGS' career in photography is re- 
mindful of Horatio Alger fiction. Right after 
World War I he farmed out as an apprentice 
with Bachrach in Baltimore where he stayed 
put for fifteen years. Then, in 
out his boss’s interests in Texas with studios in 
Dallas and Houston - 
business to a quarter of a million dollars yearly 


32, he bought 


volume on a high standard of craftsmanship. 

A member of the Professional Photographers 
Association for twenty years, he is now secre- 
tary and a member of the board. Photographer 
Darragh (see opposite page) and Photographer 
Gittings seem to have much in common despite 
their conflicting viewpoints on the subject 
under discussion. Both are socially-minded, 
Darragh spending his free time at everything 
from “ham” acting: to playing Santa Claus 
“with stuffing” for orphanages; Gittings par- 
ticipating in more civic responsibilities and 
photographic societies than any three men‘ we 
know. Both are highly successful in their own 
rights—which goes to prove that the way to 
benefit by any argument is to hear both sides 
of it—and then steer your own course ac- 
cordingly. 


-and blithely built the 


There is certainly no question about 
Mr. Darragh’s statement that seventy-five 
per cent of the aspirants to photographic 
fame will start with brave hearts and end 
as failures. I am not convinced, however, 
that they will fail because they refused to 
become sales racketeers, but primarily be- 
cause they have neither the patience nor 
the courage to master completely the art 

(Continued on page 29) 
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classifications either admit defeat after a 
short time and find work in some other 
line, or continue on to wind up their days 
in comparative poverty. 

The remaining 25% will prosper only 
because they have the good sense to evalu- 
ate modern professional photography for 
what it really is — a high pressure business 
geared to the basic principles and sales 
tactics of a highly competitive modern 
world. This applies to every phase of the 
business from the general portrait studio 
to the highly paid specialists of “advertis- 
ing art.” 

The day of the “one man studio” is a 
thing of the past. Any one laboring under 
the illusion that excellent work alone will 
build a sound business, is doomed to quick 
“disillusionment if not total bankruptcy. 
For these reasons it will be well —if you 
are dreaming of a new career in the pho- 
tographic field—to examine the machinery 
that is responsible for making the more 
successful studios click. By keeping this 
analysis constantly in m‘nd you can trim 
or augment the basic principles that it re- 
veals to fit your own necessities and there- 
by be assured of a better than fifty-fifty 
chance of success. 


Portraiture—The Biggest Illusion 


Because portraiture is the biggest “illu- 
sion” in the professional’s bag of tricks 
let’s use it as a starting point. The average 
portrait studio (and this includes every- 
thing from the whistle stop “professor” 
to the big time society “artist”) must 
necessarily be placed at the very bottom 
of the scale in any discussion dealing with 
the technique of photography. The reason 
for this is simple. The modern portrait 
studio demands that the cameraman be 
first of all a salesman, a dynamic showman 
capable of favorably impressing his per- 
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- ie Frederick C. Darragh 
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sonality upon the customer and indirectly 
selling the studio’s product. In order that 
he may better accomplish this, he settles 
upon one or two basic lighting set-ups 
which he practices assiduously. Sometimes, 
and particularly if his is a fashionable stu- 
dio, he will put on a little act designed to 
impress the customer with his artistry. 
He will juggle lights, arrange draperies, 
and delicately fondle heads in a judicious 
effort to kid the customer into thinking she 
is getting artistic attention. By the time 
the exposure is ready to be made the sitter 
is in a routine pose, the lights are back at 
their original angles, and the negatives 
that are finally developed will match any 
one of five thousand other poorly exposed 
products that nestle in the studio files. 


The Real Kingpins—Solicitors and Salesmen 

The cameraman, while admittedly an 
important cog in the modern studio’s 
“front” runs but a poor third in import- 
ance to those other two specialists upon 
whom its success or failure is really de- 
pendent — the solicitor and salesman. 

The solicitor is generally a woman, and 
though usually employed upon a straight 
commission basis I have known several 
who were so good that they could demand 
an extremely respectable weekly wage. 
Some of these are society dames in re- 
duced circumstances who trade blatantly 
upon their acquaintanceship with the 
fashionable set to bring business into the 
studio. More durable, and in the long run, 
far more profitable to the studio employ- 
ing them, are the plain business girls who 
haye found soliciting a pleasant and ex- 
tremely gainful occupation. Possessed of 
good diction, a pleasant telephone person- 
ality, and a mind that rapidly developes 
into a warehouse of social names and 

(Continued on page 128) 











and technique of portraiture. 

Too many photographic studios are 
built on the premise that high-powered 
salesmanship comes first. The country is 
flooded with mediocre professional pho- 
tographers, the majority of whom are 
satisfied with mediocrity and make no 
attempt to improve. Such studios are 
“businesses” apart from “professionals.” 
There is far more opportunity in America 
today for good professional photographers 
than in any other craft or profession. If 
the average photographer would devote as 
much time and study to becoming pro- 
ficient in his work as a doctor must devote 
in order to be licensed to practice, pho- 
tography would quickly become a highly 
respected profession closely akin to art. 

Mr. Darragh suggests that most pho- 
tographers have to play up some trick 
approach. I personally resent implica- 
tions which put the photographer in the 
role of “personality Gus” or “The Pro- 
fessor” or which imply that he lives on the 
strength of “newspaper gags, etc.” I can- 
not help but believe that Mr. Darragh 
has confused his thinking and has judged 
the profession as a whole by a few 
unfortunate cases where high-pressure 
salesmanship and unethical practices did 
succeed for a short period for a small 
segment of professional photographers. 
Meanwhile, the average good photog- 
rapher goes quietly about his way, earns 
a moderately good income and manages 
to become an important member of his 
community. He serves in civic matters; 
he is a Rotarian; he is a member of the 
church. He is not the business gangster 
Mr. Darragh implies. 

Through the years, it has been my good 
fortune to know intimately hundreds of 
photographers from practically every state 
in the union as well as overseas. Among 





those acquaintances are many men who 
would be a credit to any profession. They 
have not spent their lives thinking up 
subterfuges to bilk the public, but in doing 
a workmanlike job of recording faces and 
personalities. They charge a price which 
is fair and honest, and do not change that 
price, should the sitter wear silk or blue 
denim. They treat their employes, few or 
many, as does any decent businessman. 
They are looked upon with respect and 
appreciation by fellow citizens. 


URING the recent war, a great many 

thousands of young men became in- 
terested in photography, and it is true that 
many of them decided it would be an easy 
way to make a living upon returning to 
civilian life. In many cases their knowledge 
of photography was limited to technical 
problems. Having no experience in psy- 
chology, merchandising or business prac- 
tices, they could not be expected to 
understand the problems that lie between 
the desire to become a photographer and 
the accomplishment. There is no reason 
why these young men should be denied an 
opportunity to come into the profession, 
providing they are sincere, earnest, and 
courageous enough to carry on their 
studies until they master the profession 
and became a credit to their community. 
Those looking for an easy job will drop by 
the wayside, but it does not stand to reason 
that those who do succeed, must first ac- 
cept a belittling attitude that would put 
them in the class with fakers at country 
fairs or shyster business men. 

Fortunately, portrait photography is a 
profession which can be entered with less 
financial investment than any other high- 
ly-skilled trade, and, by the.same token, 
with less educational advantages. In con- 

(Continued on page 135) 


29 








~ Rocky Mountain Photo Park — 


BY RICHARD E. ANDERSON AND BOB ARENTZ 


S THE ACE public relations man for 

a popular hotel in the shadow of 
the Rockies, T. Ortis Johnson got to know 
camera-toting tourists pretty well. The 
average tourist, he learned, liked to photo- 
graph picturesque corrals and fences and 
horses and Indian tepees. But he 
wanted to photograph pretty girls in 
western settings, and the rub was that 
the two rarely go together. 

Johnson’s solution to this predicament 
was a ranch, strictly western in its set- 
ting and props, and dedicated to the 
shutter fingers of transient amateur pho- 
tographers. “Photo Park,” as the ranch is 
called, is located on Manitou Road near 
Colorado Springs—west of the city limits 
on Highway 24. Among the dozens of 
props collected in Photo Park are a gen- 
uine corral, an Indian tepee, a wishing 


also 


well, many abbreviated fences, a large 
“rocking horse” for gag shots, and a 
couple of burros (or Rocky Mountain 
Canaries, as they are known to the old- 
timers) with ears two feet long. 
Equipped with shorter ears but a lot 
more attractive costumes, are the three 
models who enliven Photo Park. Johnson 
hired the prettiest models available to 
brighten up the tourist’s negatives. They 
are Raye Donnelly Williams, Miss Colo- 
rado of 1946; Jinx Clark, a famous New 
York skating star who came west for a 
visit and decided to stay; and Dolores 
Atkinson, a blonde beauty from Minne- 
sota. Dressed in western costume and far 
from his native Iowa in spirit as well as 
in flesh, Johnson swings open his corral 
gate for camera-fan business at 60c a 
(Continued on page 126) 


ORIGINATOR of the photo park is veteran public relations man, T, Ortis Johnson 


of the Broadmoor Hotel staff. That’s Mrs. Johnson looking on as T. 


O. offers Junior 


a slice of bread. The park itself is a dual purpose affair, with lights and indoor studio 
props housed in a large rambling building which adjoins the corral and outdoor property. 
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JUNIOR mugs the camera while posing with Miss Betty Perner, Ra- 


“ 


gh’s “Cinderella Girl’’ who was staying’at nearby Broadmoor Hotel. 


Photographs by Richard E. Anderson. 











An Open Letter to George Brown 


BY B. J. WYATT 


O THE EDITOR just sent back your 
prize pack of pictures that you took 
on that last vacation, and you just can’t 
understand it. Why your shot of Grand 
Canyon was as good as that one of Adam’s 
that they ran in June. As a matter of fact, 
wasn’t it taken from practically the same 
spot and under as near the same light 
conditions as possible? Doesn’t that prove 
it’s a good picture? Yeah! what’s wrong 
with editors anyway? 

Well now, George, let’s look the situ- 
ation over just a bit. You’re from Ohio, 
or New York, or Georgia, or Iowa, we'll 
say. And your previous knowledge of the 
Canyon (or Yellowstone or any other Na- 
tional Park or vacationland) has been 
limited to pictures you’ve poured over in 
travel folders and magazines before go- 
ing there. No doubt, while in the area 
you barely had time to see all the “must 
see spots” and didn’t get too far off the 
beaten track. You spent a day or two 
weeks there, but honestly did you really 
get acquainted with the place? 

You know for a fact that the best por- 
traits you ever took were of people you 
knew the best. Those were the ones in 
which a little of the character and per- 
sonality of the person shone through the 
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picture. Every good commercial photog- 
rapher working with models knows this. 
To get the best photographic results he 
has to know the model he’s working with. 
That’s one reason why many topflight ar- 
tists use the same model over and over 
again: they know her and her best angles, 
her reactions, and her moods. When using 
a new model on an important assignment, 
they usually have an informal chat first 
in order to ascertain these things. 

The best portrait operators use this 
same technique. To be sure, it also serves 
the purpose of relaxing and putting the 
subject at ease (and often the photog- 
rapher as well). These are the portraitists 
who turn out the best, individualized por- 
traits, not just stylized chain store set-ups. 
They take the time and trouble to know 
what their subject is “like.” 

Now if this factor of knowing the sub- 
ject is true in photographing people in 
order to capture their character and per- 
sonality, isn’t it logical that the same fac- 
tor should govern in a large degree the 
success of photographing the Grand Can- 
yon. And don’t think for a minute that 
the Canyon doesn’t have its personality 
and character, its moods and angles, The 

(Continued on page 124) 








PATTERY FIXATIONS 


The Photographer’s Yardstick 
By Herbert Bearl 





HE BIGGEST PROBLEM facing any 
‘Vaemeee photographer is the 
measurement of his progress. Realizing 
that he can’t accurately evaluate his own 
work merely by public reaction, personal 
satisfaction, or financial returns, he yearns 
for a tangible standard—a yardstick, so to 
speak—by which he can judge his de- 
velopment. 

Photography, being largely a subjective 
art, does not readily lend itself to objective 
treatment. Yet there is a simple personal 
solution to the problem of measuring one’s 
own photographic progress. It lies in the 
discovery of what is here called “P. F.” 
—an abbreviation for “Pattern Fixations.” 


What It Is—How It Works 


One day six photographers, curious 
about picture analysis and criticism, de- 
cided to test each other’s recognition 
ability. They all photographed the same 
subject, an apple. Lighting, angle and 
exposures were all alike. They mounted 
six pictures and shuffled them about, yet 
each was able to recognize his own print. 
Why? 

Primarily, each photographer knew 
himself; we are constantly recognizing our- 
selves in our own work and that part of 
ourselves that is produced in a photograph 
is our personal Pattern Fixation. 

A bit later these same photographers 
continued their experiment by each select- 
ing a print of his own and hanging it side 


by side with those of the others. Subject 
matter, technique, everything was differ- 
ent in each of the six prints. Yet once 
again recognition of authorship was im- 
mediate. Each photographer recognized 
his colleagues’ work as well as his own. 
Yet when the same group tried, as a third 
experiment, to separate and pair the prints 
of three strange photographers (two 
photographs by each), they were com- 
pletely stumped. 

What did all of this prove? 

In the first experiment they had recog- 
nized their own personal techniques, for 
nothing else distinguished the pictures. 
Their Pattern Fixation was therefore 
based on technique. 

In the second experiment their recog- 
nition was probably unconsciously based 
on subject matter—another type of Pat- 
tern Fixation. 

The third experiment merely proved 
that the whole process or recognition was 
subconscious or automatic, for any ob- 
jective method of analysis failed them and 
they could only guess, when the work of 
strangers was placed before them to 
identify. 

In a nutshell, there appear to be certain 
fixed patterns or traits that appear in our 
work which we recognize, usually subcon- 
sciously, and which we may use to identify 
and characterize not only our own prints 
but those of workers with whom we are 
familiar. 
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EARL B. YOUNG may have been under the hypnotic influence of a teacher 
when he made these photographs. Perhaps they were made soon after a dis- 
cussion of the diagonal in composition. Hat or twig, the pictures are divided. 


Does a twig divide time? 


This theory gives us a clue, then, as to 
how we might establish a method of ana- 
lizing and evaluating our work. From my 
experience as a teacher of photography for 
a number of years and, from my observa- 
tion of the prints of hundreds of students, 
I have been able to detect four basic fixa- 
tions which occur in a definite order. If 
you can detect your own personal fixation, 
it will indicate your level of development. 

These are the four basic levels. The 
first fixation is that of Person; second, 
Subject Matter; third, Technique; and 
finally, Language Control. 


The Level of Person 


Beginners are usually on the level of 
Person. They copy their teachers or try 
to please them. Or if not school-trained, 
they imitate the work of a successful ama- 
teur, a professional acquaintance, or “big 
name.” Technique and subject matter are 
secondary considerations because their 
whole effort is directed towards aping the 
work of their idol. Many novices never 
outgrow this level and as a result their 
undernourished that it eventually dies. 

The discovery that he is merely copying 
(consciously or unconsciously) automat- 
ically lifts the photographer into the next 
level, Subject Matter. 
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Does a brim separate a symbol from reality? 


The Level of Subject Matter 

When a photographer—determined to 
be himself—buckles down to the study of 
method, he seeks liberation for his cre- 
ative talent in the laboratory. Because 
of this, we find the subject matter in his 
pictures standardized and repeated at this 
stage of his development. The inevitable 
has happened. While the conscious mind 
has concentrated on technique, the sub- 
conscious creative personality has escaped 
in the form of subject choice. 

No sooner does the photographer real- 
ize he is on this second level than he begins 
to feel he is in a rut. He sees the mon- 
otony of his subject matter and begins to 
search for the new and different. He 
travels, snaps new scenes, new faces, ex- 
plores. His great problem is: What to 
photograph? 


The Level of Technique 

Then the inevitable happens again. 
Through this sudden and persistent pur- 
suit of fresh materials, his technique be- 
comes a subconscious concern, It therefore 
becomes systemized, and everything re- 
corded on film and paper develops a 
recognizable fixation of style. Once more 
the creative personality has escaped, again 
not in the area of conscious effort but in 














IRON AND STEEL, ghostly and real. 
second level, Subject Matter, he repeated himself excessively. The reason for 
choosing subject matter is personal and complex—it relates to the photogra- 
pher’s differences and experience—a matter between him and his psychiatrist. 


a neglected and subconsciously controlled 
field. In short, not in subject but in 
Technique. 

The photographer has thus come 
through three levels of development, each 
marked by a restless dissatisfaction, a 
change in the direction of his efforts, and 
a consequent standardization of that part 
of his work which has become subcon- 
scious. The amount of time he spends at 
each level depends upon his industry, in- 
telligence, and capacity for analysis of his 


When Ralph A. Santos reached the 


own weaknesses. But each transition in- 


dicates progress. 


The Level of Language Control 

The final level, Language Control, oc- 
curs when technique and subject matter 
have become primarily automatic concerns 
and the photographer has commenced to 
think of his art as a means of communica- 
tion. As his mind begins to concentrate on 
meanings and relationships, on functions 
and messages in his pictures, he is no 


FINS OR FLOWERS, Art Evans has reached the level of technique and finds plenty 
of interesting material to photograph. His fixation at the moment is in his approach 
to his subjects. His transition from subject matter is indicative of progress, but, al- 
though the subjects are different, the camera looks down at it all—the angle is frozen. 





35 





FINAL LEVEL, Language Control, finds Glen B. 
Moody trying to express light, caught on water 
and on deck. Relationship between water and 
boat and sun is gay and vivid. But in the intro- 
spective portrait the mind goes blank, turns 
inward, leaving us with a struggle of mind and 
body, the sensation of flesh cannot change. 


longer a mere craftsman; he is an artist. 
For photography, like any art form, is a 
language, a way of saying something, and 
the proper expression of it, becomes para- 
mount. The worker’s mind is no longer 
fixed on one problem. He has the whole 
universe to explore, examine, and give 
meaning through his pictures. He can go 
no higher. 


How To Recognize Your Own Level 

It is thus from these pattern fixations 
that we can tell where we are and what 
is to be done. Since all of us, if we are 
sincere workers, want to bring the fullest 
expression of our personality to our efforts, 
the next step is to search for clues that 
will tell us how close we are to that goal. 
How can we recognize these levels in our 
own work? 

The first step in fixation analysis is to 
gather a representative collection of your 
pictures. Arrange them, preferably, in 
chronological order, on the wall around 
you. 

For the First Level test, take the work 
of a photographer you admire and com- 
pare your choice of subjects. Do you 
choose the same things? Next compare 
the technique, particularly in regard to 
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such things as, lines, hues, values, in- 
tensity, shapes, spaces, dimenions, or angle 
and position of the camera or model. If 
you find a majority of your pictures sim- 


ilar in many respects to that of your 
favorite photographer, you are probably 
on the Level of Person. 

The next level, that of Subject, is very 
simple to identify. Do most of your pic- 
tures show a constant use of the same 
subject, the same model, room, or type 
of dress? Or do you photograph stair- 
ways, streets, mountains, pretty girls, 
babies, etc. more than any other subject? 
A “yes” answer in any case, and you’re 
on the Level of Subject; you’re studying 
technique too hard. 

Level three is an about-face. You begin 
to ask yourself questions: What shall I 
photograph? You try still life, then land- 
scape, then portraits. On and on you 
jump from subject to subject, but there 
is something the same about each picture. 
Perhaps it’s the angle or position of the 
camera, the attitude of the model, linear 
emphasis, key, shape preference, or space 
arrangement. By elimination you get the 
answer. 

One word of warning here. Don’t be 











unhappy about the results of this self- 
analysis. It’s not bad to have a Pattern 
Fixation; it cannot be avoided. Everyone 
has them, different ones at different times, 
and some very good photographers never 
get beyond the second or third level, yet 
are highly successful. But the really great 
workers, like Steichen, the late Steiglitz, 
or Cartier-Bresson, passed beyond this 





stylized level to the Level of Language 
Control. 

How, then, can we tell when we are on 
this final or highest level? 

In all communication arts, a method is 
not successful until it explains relation- 
ships between objects, activities, and states 
of being. A picture of an orange in empty 

(Continued on page 122) 





ON THE NEXT TWO PAGES you will find a 
repetition of the experiment described here. 
Photographs by six photographers are shown, 
but mixed together so that you will have to 
guess how the pairs go together. Two pictures 
are related by dint of Fixation, to one person, 
and twelve pictures to six people. 

Can you guess the pairs? Can you find the 
Fixations? Are the Patterns copied or is there 


LILLIAN COGEN 








evidence of some relationship in technique or 
sifbject? Find these fixations and you can find 
your own. 

The pictures that follow were chosen by the 
photographers from a group of pictures they 
liked best and are more or less representative of 
the group. The Pattern Fixation is always 
easier to find if you use pictures you like. 


(Turn to page 123 for the correct answers. ) 





RELATIONSHIPS are oftentimes thrust upon us. Moun- 
tains make man insignificant, yet man understands for 
he can think—in that we find strength and solidity. 
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ORSE RACING carries a double 

thrill for the spectators as well as 
the amateur movie maker. Only—the 
track fan rarely profits, while the cine’ 
fan usually does. 

Now there is something more to racing 
movies than just closeupping pounding 
hoofs and horse flesh flashing over the 
finish line. 

A race track film must be exciting, and 
it should capture all the feverish excite- 
ment which pervades the park. There 
should be glimpses of all the prelimin- 
aries which lead up to the race itself and 
which build continuity into the film. 

The type of 8 or 16 mm camera you use 
is not so important, but it should have a 
fairly fast lens. A 3- or 4-inch telephoto 
lens is handy for closeup shots of racing 
fans, or the ponies themselves. A wide- 
angle lens is good for taking in grandstand 
long shots or for the race track expanse. 
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However, most of the filming probably 
will be done with the normal 1-inch Jens 
(Y2-inch in the case of 8mm). 

A tripod is important and it should be 
used wherever possible to insure rock- 
steady pictures. There may be occasions, 
however, when there is neither time nor 
space in which to set up the three-legger. 
In such cases, hold your camera firmly 
atop a fence post or railing, and you will 
have a steady support for the scenes you 
shoot. Some amateurs mount their cameras 
on homemade gunstocks, which prove 
useful in panoraming quick-action over 
the track itself where a tripod might be 
cumbersome and difficult to handle. 

Perhaps the secret of a successful race 
track movie from the audience angle is 
building up the tempo to high pitch 
through the inclusion of important little 
details and by close editing. Let us see 
how such a film might work out. 








THE TITLE SHOT on the opposite page could 
just as well be the “opener” for your movie. 
Don’t forget to consider this angle when you 
are filming—a double-exposed background for 
your title can be made at the spot and the let- 
tering added later, before the film is sent for 
processing. On this page we have the break 
from the barrier, the drive down the stretch, 
and a framed shot of the crowd craning their 
necks for the finish. All in keeping with the 
tempo of a day at the races—where each and 
every moment is an exciting episode in itself. 





No matter whether you film at Church- 
hill Downs, Santa Anita, Belmont, Arling- 
ton Park,’ Tiajuana, Hialeah, or Suffolk 
Downs, the racing story is pretty much 
the same. If you want to make a movie 
sequence on a typical racing day, you 
would probably fade in on a closeup of 
the sports section in your local news- 
paper, announcing the day’s races. This 
might be an over-the-shoulder closeup of 
the page, which is lowered slowly while 
the camera motor is running, to reveal 
another closeup of a signpost in the back- 
ground reading: This way to the races. 

Now dissolve to a closeup of car wheels 
spinning over the pavement, to show move- 
ment and passage of time, and finally 
coming to a stop. Then swing to a long 
shot of the race track itself, showing 
crowds arriving and passing through the 
gate. If yours is a personal reel, here is 
a good chance to introduce your family 
or friends as they enter. 

Throngs milling about the paddock and 
stables will provide interesting footage, 
and these sequences might be introduced 
by a bird’s eye view of the paddock taken 
from a fairly high vantage point on a 
nearby building. Your wide-angle lens 
will take in much of the field here, fol- 
lowed by the normal !ens and the long 
focus for telephoto views of some of the 
horses and jockeys. 

Frame a shot showing racing fans pour- 
ing into the grandstands, or try a moving 
camera shot up the ramp and come to a 
stop on the spectacle of a flower-banked 
race track unfolding before your eyes. 
It’s a marvellous opportunity for a Koda- 
chrome shot, and you can climb to the 
very top of the grandstand to take a long 
shot looking down over the heads of the 
spectators, showing the track in the back- 
ground. 

As the horses trot out, you can swing 
back to pick up the personal thread by 
showing your friends poring over the rac- 
ing forms and dope sheets. Take a tele- 
photo of the ponies rearing up and strain- 
ing at the gate. As they break, swing back 
to the normal lens and panoram slowly 
and smoothly as you follow the action of 
horses starting down the track. It is- not 
necessary to make the complete circuit. 
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Film the start and the finish, and in suc- 
ceeding races try for the telephoto close- 
ups of action which later can be cut into 
the continuity. 

Don’t neglect the crowd. Include their 
anxious faces, their jubilant moments and 
final despair or excitement as they rush 
off to collect their bets. Crowd shots at 
the track are easy to make because people 
are so engrossed in the racing whirl that 
they are completely oblivious of the pres- 
ence of any camera. To capture those 
fleeting facial expressions, swing the 
camera at right angles on the tripod, 
while still facing the original direction, 
and watch the action of the crowds in 
your view finder, while giving onlookers 
the impression that you are filming the 
race track itself. Or, better still, carry 
your camera under your arm in such a 
manner that you can run off a few candid 
feet whenever you come upon typical fans 
which might add punch to your recl. 

Take closeups of individual spectators 
as well as candid shots of groups. Lengthy 
shots are not needed. In fact, quick glimpses 
are much preferred, in keeping with the 
film tempo. 

Before another race gets under way, 
take a position beside the track and try 
a shot inside the railing, with camera at 
ground level, showing a worm’s eye view 
of the horses approaching in a dusty cloud 
and scampering to victory. Shots of jock- 
eys, pressing their ponies onward, as well 
as scenes of spectator enthusiasm, will 
wind up the photo-finish climax of the 
leading horse nosing out his competitors 
as he crosses the finish line. 

Each race offers excellent possibilities 
for new photographic ideas and new 
camera angles, and much will depend cn 
the ingenuity of the movie maker him- 
self. Show your spectators pulling their 
hair or tearing up their tickets in frenzy 
or brandishing a freshly filled billfold. 
As the last race is concluded, show the 
crowds leaving the stands, with hurried 
feet tramping the dope sheets and racing 
forms for the fadeout finale. 

When editing race track movies, re- 
member to keep your scenes short to build 
up speedy tempo. Long scenes are not 

(Continued on page 114) 
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Suddenly... Its Spring 


“Trees don their veils of green 
... great snow fields melt and slide 
to the edge of jeweled lakes...” 
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ABBOTT SYDNEY 


“On sunny balconies the aged come feebly forth to air their bed- 


ding. Upon their heads the years have heaped too many springs.” 
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HENRY REID 


“And one may walk on stars and moons; stamp on tall build- 
ings which the rain has captured in a shallow pool...” 
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JOE MUNROE 


“Pigeons are eternal. St. Marks, Santa Sophia, Colum- 
bus Circle ... All countries find them ... All seasons.” 
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A. F. SOZIO-GENDREAU 


“T wilights tufted with ochre lights; umbrellas blooming like a Japanese print.” 








NANCY NEWHALL 
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BERT S. 
NORDGREN 


“The newly hatched chick in a box of “fresh” eggs ...a gentle irony... 


“Barns scrubbed 
clean by the spring 
rains, bees buzzing 
in the blossoms...” 


GUSTAV ANDERSON 








JOE MUNROE 


“And in the fold a mother guards her Innocent . 





HAROLD M. LAMBERT 


“Give a mana fishin’ pole and a can of worms. The years fall away...” 





“Gramp plants his pepper seeds in a hot bed ... the sun takes over.” 


R. J. MC GINNIS 
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“Outside . . . the spat of a fast ball meeting a bat... 


999 


“Inside . .. Junior completes his ‘Dirge for a Short Stop. 


HAROLD M. LAMBERT 
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F.1.B. 


“Its business is best when its business is least .°° 


HANKS to a unique organization 
a eee combines the talents of Sher- 
lock Holmes with the proverbial patience 
of Job, thousands of feet of motion picture 
film and tens of thousands of color trans- 
parencies—generally given up for lost— 
have been restored to their rightful owners 
during the past twelve months. 

This has been brought about by the 
Eastman Kodak Company’s F.I.B., or 
Film Identification Bureau. A seven-man 
sleuthing section which traces the owners 
of unidentified films sent to the company’s 
processing stations, the Film Identification 
Bureau successfully solved more than 7,500 
“cases” in 1947. 

Most of these cases arose from the 
failure of picture takers to include a 
correct and complete return address with 
films sent in for processing. Sometimes 
a postal cancellation blacks out part of 
the return address; sometimes the film 
is separated from its container in the mail; 
sometimes the address with the film is 
illegible. But most of F. I. B.’s common 
complaints are those caused by careless- 
ness. Either no return address is given 
or a street address may be lacking, the 
name of a city or town forgotten, the 
name of the state omitted. 

Any one of these errors of omission 
makes it impossible to return—or would, 
if the word “impossible” were in the 
F. I. B.’s language. 


But doing the impossible is the stock in 
trade of the F.I.B. This may involve 
sending twenty-two letters to as many 
towns named Oxford when the name 
of the state is omitted. It may involve 
checking business, professional, city and 
telephone directories. It may call for 
correspondence with the Army or the 
Navy to locate the home address of an 
ex-serviceman. Or it may call for viewing 
the films themselves for a clue to the 
owner. 

All of these methods yield results. One 
of the twenty-two letters, for instance, 
will reach the sender of the film. Doctors, 
for example, frequently may be traced 
through the professional directory which 
the American Medichl Association pub- 
lishes. Both the Army and Navy stand 
ready to help locate a veteran whose 
overseas post office has long ago been 
disbanded. 

And, in the films themselves, the F. I. B. 
may turn up shots which show the name 
of a cruise ship, the sign of a business 
establishment, the license plate of an auto- 
mobile; the latter, which leads to the 
owner of the car, is a sure fire bet. Ex- 
perience has shown that in shots of this 
type the owner of the film and the owner 
of the car are almost always one. 

To expedite this business of tracing 
film, the F.I.B. maintains a large file 


(Continued on page 120) 
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... from 
Edward Weston’s 
first group of 
Kodak Ektachrome 


pictures 





KODAK Ektachrome Film gives you color transparencies of exceptional 
brilliance...excellent gradation... moderate contrast. Look into the shadows 
of this reproduction from a Kodak Ektachrome transparency; note how 
the basic hues hold throughout both the shadow and the highlight areas. 

Strictly for user processing, Kodak Ektachrome Film comes in all pop- 
ular sheet-film sizes and in two types, for daylight and artificial light. Both 
types of film, and Kodak Ektachrome Processing Kits as well, are available 
at your Kodak dealer's. 

Kodak color also includes Kodachrome Film for most miniature, home- 
movie, and sheet-film cameras... Kodacolor Film for most roll-film cameras. 


It's Kodak for Color 











BULLETINS 


NEWS OF KODAK PLANS AND PRODUCTS 


Handy Flasher—The new Kodak 
Photo Flasher was designed, pri- 
marily, to make flash photog- 
raphy feasible for any inexpen- 
sive camera that can be set for a 
“time” or ‘bulb’ exposure. How- 
ever, this little device will often 
prove handy to the advanced 
amateur—even though he al- 
ready has fine cameras and com- 
plete flash equipment. Consider, 
for example, the outdoor night 
shot which requires both a time 
exposure and an extra dash of il- 
lumination from some point well 
away from the camera. Without 
trailing extension wires, the 
Photo Flasher can be carried to 
any point in the scene—or any 
number of points—to put illu- 
mination just where it’s needed, 
from whatever angle it’s needed. 
At the price, it is a gadget which 
should be in every serious ama- 
teur’s camera kit 


Kodaslide Projectors—Three 
outstanding projectors for 2 x 2- 
inch slides, black-and-white or 
full color, are now available from 
your Kodak dealer 

For most home use, the Koda- 
slide Projector, Model 1A, is well 
suited. It is the lowest priced of 
the three, and delivers a quality 
of performance far beyond its 
price—more light on the screen 
than some other projectors selling 
for two or three times as much! 
The secret, of course, is a skill- 
fully designed and completely 
Lumenized optical system, in- 
cluding a corrected projection 
lens of high aperture, which ob- 
tains full advantage from the pro- 
jector’s 150-watt lamp. 

Also for home use, and similar 
in power to the Model 1A, the 
Kodaslide Projector, Model 2A, 
offers certain additional features 
—choice of two high-aperture 
lenses of different focal lengths, 
lamphouse of cast aluminum, a 
front which can be rotated to align 
pictures accurately on the screen, 
and a built-in elevation adjust- 
ment. Both lenses, and the other 











See your Kodak dealer 


KODAK products are sold 
through Kodak dealers, 
any of whom will be glad 
to complete the descrip- 
tions of Kodak products 
which are mentioned in 
these pages. -Usually, too, 
they will give you oppor- 
tunity for firsthand inspec- 
tion of the advertised items. 
And in matters of gen- 
eral photographic informa- 
tion your Kodak dealer 
will be found to be well 
and soundly informed. 











elements of the optical system, 
are fully Lumenized. 

Third and most powerful of the 
group is the 1000-watt Kodaslide 
Projector, Master Model—a pro- 
jector of almost incredible effi- 
ciency. Despite its compact de- 
sign (it stands only about 11 
inches high), the Master Model 
can be used for screen projection 
in the largest theaters, as well as 
in smaller lecture halls, class- 
rooms, and at home. From little 
1 x 1!.-inch transparencies, it 
easily produces brilliant screen 
pictures as large as 13 x 20 feet. 
There’s a choice of five superb 
Kodak Projection Ektar and 
Kodak Projection Ektanon Lenses, 
in focal lengths from 5 to ll 
inches, and apertures up to f 2.3. 
Not everyone needs a projector 
of this power; but it is the obvious 
selection for those who want the 
best. 


Those Expiration Dates—Now 
that warm, damp weather is ap- 
proaching, a gentle warning 
about the care of film may be 
opportune 

Expiration dates on film are 
computed on the basis of good 
average storage conditions. But 
prolonged storage in a hot atmos- 





phere will affect film sensitivity— 
and long keeping in humid places 
entails the risk of edge fog. Dur- 
ing warm weather, film should be 
used up promptly. If you must 
store it as much as two months, 
keep it at a temperature below 75 
degrees Fahrenheit. For longer 
periods, seal it in a dry jar, and 
refrigerate it. 

Miniature color film in metal 
cans, and movie color film packed 
in sealed metal foil, are well 
protected against humidity. How- 
ever, heat and excessive age 
will upset the color balance. If 
you must keep such film for a 
long time before exposure, keep 
it cool—and don’t crowd the ex- 
piration dates. And after expo- 
sure, see that the film is proc- 
essed without delay, no matter 
what the weather. 


Print Drying—A few fortunate 
amateur photographers have 
plenty of space in their dark- 
rooms for a rack of cheesecloth 
stretchers. Others, the great ma- 
jority, must keep their print-dry- 
ing operations on a more com- 
pact basis; and for these, the 
Kodak Photo Blotter Roll is a 
handy device—with certain vir- 
tues that cheesecloth stretchers 
lack. 

This blotter roll consists of two 
broad strips of white blotting pa- 
per, cloth-backed for durability, 
and of the purity required for 
photographic use. Each strip is 
11! inches wide and 6 feet long. 
In addition, there is a corru- 
gated-cardboard strip of the 
same dimensions to permit air 
circulation through the roll. 
Prints properly placed in the roll 
will dry with a smooth reverse 
curve, which helps counteract 
the inward-curling tendency of 
photographic paper, and _ facil- 
itates subsequent trimming and 
mounting operations. 


Ask your Kodak dealer about the 
new Kodak Tri-Chem Pack. It's 
the newest idea in processing 
convenience: a 20-cent kit of 
Kodak Universal M-Q Developer, 
Universal Stop Bath, and Universal 
Fixer. Enough for two average- 
size film rolls, or 50 prints 2/2 x 
3 inches. Mix, use, and discard 
—no storage problem, no stale 
solutions. If your dealer doesn't 
have it now, he will—very soon. 
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Steady 4s You Go - 


WABBLING cameras don’t make sharp pic- 
tures. Your hand may be as steady as any- 
body’s—but how steady is that? Even at a 
shutter speed of 1/25 second, the risk of cam- 
era movement is considerable—and a very 
slight movement of the camera will do a great 
deal of harm. Furthermore, camera motion 
blurs the whole picture, not just a part. At any 
shutter speed slower than 125 second, a 
steady support for the camera is generally SUPPOSE your contact prints seem sharp—but enlarge- 
regarded as essential. ments prove “‘mushy,’’ lacking clean, crisp definition. The 
Kodak offers you numerous aids to camera illustrations above (from the book ‘This Is Photography’’) 
steadiness—each with its special advantages may help explain why. They're small sections enlarged from 
and points of usefulness. From this page, se- two negatives of the same subject. At the left, the shutter 
lect the ones that best fit your needs. You will speed was 1/25 second; at right, 1/100 second, with the same 
be the gainer thereby. lens. Camera motion, obvious on enlargement of the 1/25- 
second shot, has destroyed the sharp detail provided by a 
THE rugged Cine-Kodak Tripod (pictured below fine camera lens. If the camera had been on a tripod, the 
in use) has its own built-in head for vertical and = picture would be critically sharp. 
horizontal panoraming. Note the telephoto lens Modern tripods are light in weight, easy to use. If they 
on the camera; with such long-range lenses, a were used more often, there would be more sharp pictures. 
rock-firm tripod is essential. 






























BELOW, the Kodak 
Eye-Level Tripod ex- 
tends toa full 60inches 
—but closes down to 
only 22Y2! Its total 
weight is only two 
pounds. 
















t 
ABOVE, RIGHT, the Kodak Turn-Tilt Head supports any 
popular amateur still or movie camera on a tripod—allows 
tilting to any angle—and both horizontal and vertical pano- 
raming. 








FOR any long exposure—and even short ones—a flexible Kodak Metal Cable 
Release (at left) offers additional protection against camera motion. Below, left, the 
compact Kodak Optipod; it clamps on a chair—or table—or screws on a tripod 
—and supports your camera at any desired angle. A similar unit, the Kodapod, has 
toothed jaws—handy in outdoor work and nature photography. 









KODAK Tilt-a-Pod, at 
left, fits atop any 
tripod; can be set at 
many angles. 
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lens rim 


Controlled Light 
vs. Lens Flare ~~. 


Kodak fine lenses control the flare- 
producing light rays . . . to insure better 


contrast in your negatives . . . greater color 





purity ... better detail in the shadow areas. Ring-type 


baffle Blackened 


corrugations 
throughout 


How is this light control accomplished? 

By Lumenizing all glass-air surfaces with a 
hard lens coating; by sharp-edged rings, 
called baffles, carefully positioned 

inside a long lens barrel; by blackening the 
lens-supporting flanges and rims of thick 
glass elements; by corrugating and blackening 


the inside surface of the lens barrel. 





The Kodak system of light control in lenses 


Lens rim 
holds lens flare to a minimum... traps stray blackened 


— 


light rays that would otherwise be reflected 
by the inside of the barrel... transmits a 
maximum of effective image-forming light. . . 


gives you better pictures. 


Whatever your picture activity... 

action photography, informal portraiture, 
landscapes, full color, enlarging, screen 
projection ... make use of the best that 


ical science can offer—a Kodak lens. 
Ee . ALL GLASS-AIR SURFACES 





are Lumenized—ultrahard-coated 


Eastman Kodak Company, Rochester 4, N.Y. the Kodak way—to minimize reflec- 
tion and increase light transmission. 


iii a 
# a ; ; P 
Note: To indicate clearly how Kodak lens engineering 


controls stray light—holds flare to a minimum— 


the illustration above shows a long-focus lens. 
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AST MONTH, you remember, we dis- 
cussed the equipment a snapshot hob- 
byist requires for producing good outdoor 
pictures. We also covered basic exposure, 
and the causes for “fuzzy” images. Now 
we are ready to talk about backgrounds, 
camera angles, and lighting. 

From the pictorial standpoint, the vast 
majority of outdoor snapshots involving 
people are “medium” shots. That is to say 
that the subjects are in the medium fore- 
ground, 10 or 15 feet in front of the 
camera. In these, Eastman Kodak Com- 
pany points out, the most common fault 
is poor backgrounds—probably because 
camera operators concentrate so intently 
upon their subjects that they fail to notice 
the other images that will appear in the 
photo. ~ 

Bad Backgrounds And Their Remedy 


A bad background is any background 





which competes by shape, color, size or 
anything else with the main subject. 
Foliage is high on the list of background 
offenders for the average snapshot hobby- 
ist. In backing a subject smack up against 
a bush, the photographer rarely sees the 
leaves and branches. Hence in the final 
picture his subject appears to have twigs 
growing out of his ears, while his face is 
butchered with the leaf shadows. Inter- 
esting as this may be anatomically, it just 
isn’t good photography! 

One of the most versatile backgrounds 
a photographer could ask for is the sky. 
When using the sky for a background, the 


,.trick is to either elevate the subject or 


lower the camera angle so that treetops, 
buildings, or other unwanted images do 
not compete with the subject. If no filter 
is used over the camera lens, a blank 
white background can be obtained; a yel- 
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HOLD IT, Johnnie. At this distance 


you're 


getting an exposure meter reading of half of 
Dixie as well as your subject. Hold the meter 
just a few inches from her face—but don’t shade 
the area you are reading from when you do it. 





SUPPOSING you can’t 
avoid using shrubbery 
for a snapshot back- 
ground — what then? 
In that case merely 
throw the shrubbery 
out of focus by either 
of two methods de- 
scribed in the text. 
Flash, incidentally, 
wasn’t used to illumi- 
nate Doris’ face in this 
snapshot. A white re- 
flector was used instead 





low filter (K1) will cause the sky to ap- 
pear darker in a print and will allow 
whatever white clouds may be present to 
show. A red filter can be used to obtain 
a black sky. 

By lowering the subject, or by elevat- 
ing the camera and shooting downward, 
the ground can be used as a non-conflict- 
ing background for many subjects. When 
it is absolutely impossible to use either 
the sky or the ground—when the pho- 
tographer has no choice other than to use 
shrubbery, trees, or buildings in his back- 
ground, his best bet is to throw the dis- 
turbing elements in the background out 
of focus. This can be accomplished with 
all cameras except the “fixed focus, fixed 
aperture” type by: (1) increasing the 
distance between the subject and the 
background so that the background is 
thrown out of focus; (2) increasing the 
size of the aperture opening. With a 
“wide open” lens, the depth of field or 
various distances from the lens at which 
different objects are in sharp focus, is 

















decreased. When this method is used to 
throw a background out of focus, how- 
ever, a faster shutter speed must be used 
to compensate for the increased lens aper- 
ture. Otherwise too much light would 
be permitted to enter through the wide 
opening and an over-exposed negative 
would result. 


Choosing A Camera Angle 


If you wanted to remove some chem- 
ically-harmless floating particles from a 
fresh developing solution, you would 
strain it. In a sense, a camera angle is a 
straining device. A wise choice of camera 
angles eliminates or subdues what is 
irrelevant in a picture so the important 
part—the center of interest—can dom- 
inate. 

There is no master rule to follow in 
choosing a camera angle. Mostly it is a 
matter of discriminating taste. The idea 
is to decide what is to be the center of 
interest in a picture—then do everything 
possible to emphasize it. 


NICE snapshot angle, 
plenty of reflectéd 
light—and a sign that 
spoils everything. 
Trees, fence posts, 
light poles — they all 
like to foul up a pic- 
ture by appearing to 
sprout from your sub- 
ject’s. anatomy. The 
only way to keep them 
out of your snapshots is 
to check twice before 
you trip the shutter. 


WHY make your subject squint into the sun for 
every shot? A cardboard reflector, white towel, 
or a sheet of newspaper will do to reflect light 
into shadow areas. For very “hot” reflected 
light, cover a sheet of cardboard with tinfoil. 





COMPARE Fig. | (left) with the other pic- 
tures on these two pages. Notice that al- 
though the camera angle remains much the 
same, the lighting varies a great deal. In 
Fig. 1 nothing was used to illuminate the 
shadow side of the subject’s face and the 
picture was made still more unbecoming by 
an awkward pose. The leg and shoe appear 
large and distorted because they are closer 
to the lens than the rest of the body. In 
Fig. 2, the pose is more graceful and the 
shadow side of the face is illuminated with 
a white cardboard reflector. In Fig. 3, the 
subject was facing squarely into the sun and 
had to close her eyes—or squint. In Fig. 4, 
a white reflector was too weak to illuminate 
the deep shadows on the near side of her 
face. The solution here was to use a tinfoil- 
covered reflector to open up the shadows. 





Whatever is closest to the camera lens 


will produce relatively the largest image 
and will tend to dominate the picture. 
Supposing, for instance, you wish to make 
an outdoor portrait of a pretty girl. As 
a rule, eyes or lips should be the center 
of interest in a portrait. If, then, you 
shoot from such an angle that the under- 
side of the girl’s chin juts out closer to 
the lens than her eyes and lips, the chin 
will steal the show and dominate the pic- 
ture. Mussolini would have liked this; 
a pretty girl won’t. 

Keep the center of interest in mind at 
all times. Then, before you begin click- 
ing the shutter, walk around a subject to 
find out how it looks from a different 
point of view. Can the center of interest 
be made even more prominent by shoot- 
ing from a shoelace angle? How about a 

(Continued on page 118) 





AVE you ever wished for a press type 
H camera to mount your pet lens on? 
With a little ingenuity you can build such 
a camera at a very small cost. No ma- 
chine shop facilities are required, and the 
tools used are those ordinarily found in 
the home workshop. 

The cost of materials that went into the 
building of the camera about to be de- 
scribed came to less than $10. The same 
camera, insofar as utility is concerned, 
would cost from $87.50 to $200 without 
lens or accessories—and would incorpo- 
rate only part of the special features built 
into the home-made camera. The special 
features that I incorporated in the camera 
shown here were: 

1. Revolving Back for Graphic cut film 

holders. 

2. Auxiliary Back for Graflex cut film 

magazine and film pack adapter. 

3. “Rifle Sight” direct view finder with 

full parallex compensation. 

4. Battery Case for use with “synchro” 
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BY 
LLEWELLYN H. THOMAS 


type shutters. Provision for plugging 
in four flash bulbs ; and ample power 
provided by a 7% volt battery. 


The camera bed, front, and bellows as- 
sembly was taken from a junked camera, 
repaired and used. While it is possible to 
build the bed and front, a considerable 
amount of work will be saved by adapting 
parts from an old camera. If you have 
one, as I did, you are set. If not, likely 
places to obtain one cheaply are pawn 
shops, second hand junk shops, and the 
like. (Most camera stores have their own 
cameras repaired, then charge too much 
for this purpose.) 

Fig. |. Exploded View Indicating General 

Construction 

The numbered parts are: 

1. Front cover. Inside dimensions de- 
termined by camera bed in closed 
position; notched to take focusing 
knob. Material—3/32” thick alumi- 
nuin. 
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Material—wood. 
square.” Material— 


2. Bellows frame. 

3. The “center 
wood. 

4. Stiffener plate. Material—3/32” alu- 
minum or 4” Masonite. 

5. Four side pieces. Material—wood. 


Part 4 is made first. Part 3 is then at- 
tached to it with flat head wood screws, 
counter-sinking the holes in the stiffener 
plate so the screw heads are flush. 

This constitutes the “backbone” of the 
box. 

The four side pieces, ends beveled, are 
attached to the center square by wood 
screws. Be sure to let side pieces project 
%4” back, to form light trap for remov- 
able back. Corners are then glued with 
any good wood glue (“Weldwood”—10c 
size available at any hardware store, is 
very good.) 

The side pieces should be made of some 
wood that will take a nice finish. First 
choice is mahogany. This completes the 
box except for miscellaneous fitting of 
small parts. 


Fig. 2. Assembly of Box 

The bed is attached to the box by the 
piano hinge from the old camera. Utilize 
the bed braces. 

A wood bellows frame-is made (2), 
bellows tacked to it, and the frame at- 
tached to the center square by wood 
screws. 


Fig. 3. Plan and Section AA, Taken Through the 
Camera 

Shown also is the construction of the 
Front Catch, and the Spring Fasteners for 
the removable back. 

The flat springs used on both were 
made from an old 3%” wide clock spring 
with temper removed. Heat the spring 
over a gas flame to a red heat, and allow 
to cool slowly. This will soften it suffi- 
ciently to cut with a hack-saw and drill 
as required. 

The Front Catch—The ”push button” 
is a 3g” diameter disc cut out of 1/16” 
thick brass with a coping-saw and dressed 
with a file. Drill and tap 2-56. The shaft 
is a piece of brass wire (.086” dia.) 


threaded 2-56, both ends. Jam _ push 
button tight against end of thread. Slip 
a piece of slightly stretched coil spring 
over the shaft and double-nut the lower 
end. Spring to be in compression. 

Spring Fasteners for removable back ; 
clock spring, two leaves. Beveled end is 
1” thick brass—drill and tap 2-56 and 
attach with two round head machine 
screws. 

Lower Back Fasteners—1 /16”x34” brass. 
Bent at right angles on the end. Keep 
vertical end as short as possible (approxi- 
mately 1/16” projections). If this is made 
too long, the back will bind when being 
removed. Attach with wood screws. 

Tripod Screw Socket. This can be a 
standard socket; or make a washer of 4g” 
thick brass, drill and tap %4”—20 and at- 
tach to top side of camera bottom by 
small wood screws; first cutting out the 
wood so top of washer is flush. NOTE— 
an occasional tripod socket is %4”—20, 
1/64” oversize. 

And last, attach four small rubber feet 
(any radio parts store) so as not to scratch 
the wife’s furniture. 


Removable Back for Graphic Cut Film Holders 
Fig. 4. Parts and Assembly of Removable Back. 


The back is constructed in two parts. 
Part 1 consists of the removable back with 
comera and film holder light traps. The 
numbered parts are: 

6. Complete assembly. 

7. Camera light trap. i,” 
wood. 

8. 3/32 aluminum. This is the p!ate 
that is attached to camera by the 
spring fasteners. Outside dimension 
is that of the camera itself. Inside 
dimension is a square long way of 
the film. 

9. Spacer. Material—aluminum or 
masonite. 

10. Film. holder light trap and shim. 
Metal angle to form back of the light 
trap notch: Material: any thin metal. 

11. Slide for film holders. Material: 
3/32” aluminum. 

12. Wood frame with 


Material: 


alum‘num_ end 
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piece. The spring back attaches to 
this. 


Part 2 of Fig. 4 shows the spring back 
with ground glass. Also see photograph 
No. 2. The numbered parts are: 


13. Assembly—showing small piano hinge 
to attach wings. Brass piano hinge: 
36” to Y%” wide when open (any 
hobby shop catering to model build- 
ers can supply these springs). Wings, 
Material: 1/32” thick aluminum. 

14. Top film holder slide. Material: 
3/32” aluminum plus shim. 

15. Ground glass. Same size as film you 
will use. Ground glass rests directly 
on (14). 

16. Wood frame with back springs at- 
tached. Frame fits snugly around 
(15). 

Parts 14, 15, and 16 comprise the spring 
back assembly. This must be a loose fit 
inside of frame (12). It is attached to 
(12) by a wood screw through the center 
of each spring. (You can use either Speed 
Graphic springs, or make your own out 
of a clock spring, using 3 leaves for each 


side. ) 
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Fig. 8. Relationship of Film to Ground Glass In 
Graphic Back 

The spring back has one part that re- 
quires careful measurement. It is the 
thickness of part 14. This thickness deter- 
mines whether or not the film in the film 
holder is in exactly the same position that 
was occupied by the ground glass in 
focusing. Measure carefully the distance 
from the face of your film holder to the 
film. This is distance “A,” Fig. 8. Shim 
up part 14 until thickness “AI” exactly 
equals distance “‘A.” 


Suggestions On the Construction of the Back 


In cutting out the center of sheet metal, 
as in part 8, a simple method is to drill 
holes approximately 4” in diameter just 
inside of the four corners where the cut 
is to be made. Then with the work held 
in a vise, slip a metal cutting coping-saw 
blade through one of the holes, mount the 
blade in the saw frame and saw between 
the holes. Dress the sharp edges down 
with a file. 

The method of construction used for 
nearly all the metal work was to counter- 
sink one piece, drill and tap the other 
2-56 for flat head steel machine screws. 

Saw off the protruding end of the 
machine screw and file down smooth. 
This lends itself to an attractive job. If 
you don’t want to bother with tapping, 
2-56 steel nuts may be used on the back 
side, at some sacrifice to the “looks” of the 
camera. 


Fig. 5. Section C-C Showing Camera and Film 
Holder Light Traps 


Auxiliary Back for Graflex Magazine or Film Pack 
Adapter 

Graflex film accessories can not ordi- 
narily be used with press type cameras, 
but by building your own camera you can 
provide for interchangeable accessories at 
will. This is a definite advantage when 
you are out on “location” and prepared 
to shoot either black and white or color 
as circumstances suggest. You can easily 
load your Magazine with 12 sheets of 
B&W and load your holders with color 
film. 

The Graflex Back is very much more 































































simple than the Graphic Spring Back. 
Fig. 6. Parts of the Graflex Auxiliary Back 
(Also See Photograph No. 3) 
The numbered parts are: 
17. Camera light trap identical to part 7. 
18. 3/32” aluminum. Outside dimension 
is that of the camera. 








Fig. 9. Relationship of Film In Magazine to 
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Inside rectangle is the size of the 


film. 


Ground Glass In Graphic Back 


19. Spacer plate with black felt covering. 
The thickness of this plate must be 
very carefully established. 
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Shim until the distance “BI”, Fig. 9, 
exactly equals distance “B”, Fig. 8. 

20. Wood frame with 1/16” thick alumi- 
num light trap at top end. 3/32” 
aluminum stop at the other. 

21. Stationary and sliding pieces to hold 
Magazine. 1/32” aluminum. 

Fig. 7 Is a Sectional View of the Auxiliary Back. 


Rifle Sight Direct View Finder 


When working fairly close to a subject 
and depending on a direct finder, parallax 
compensation becomes extremely import- 
ant. This is the point where many 
types of parallax finders fall down very 
badly. The result is that you still have to 
guess your parallax, or shoot from farther 
away than you like to be on the safe sde. 

With this easily constructed finder, 
your parallax troubles are over. 


Fig. 10 Diagrams the Field of View, as Seen 
Through the Finder 

When correctly located on the camera, 
the black concentric circles and cross hairs 
appear as distinct, but out of focus lines. 
In other words, they appear sufficiently 
distinct to permit exact camera alignment, 
while fuzzy enough not to interfere with 
the field of view. 

As the film can be exposed in either the 
vertical or horizontal position, the pro- 
portion between the long and short way 
of the view finder is the proportion of 
your film size. The square should be as 
nearly the film length as possible and still 
permit the camera to close. 

After establishing the dimensions of the 
long way of the finder, the size of the 
notches at the four corners are determined 
by keeping finder proportions equal to 
film proportions. 


Fig. II. Eye Piece with Compensating Settings 
in Feet 


Material: 4%” thick Lucite. (Substitute 
any transparent plastic.) 

Circles and cross hairs are scratched on 
with a sharp tool, then filled in with black 
paint. A 14” diameter hole is then drilled 
through the center. 

The hinged support (see photographs) , 
is bent out of 1/32” brass. Drill and tap 
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2-56, using two brass round head machine 
screws as the shaft. 

The eye piece is locked in position by 
a brass pin, soldered to a piece of thin 
spring bronze fashioned into a spring. File 
a point on the brass pin to use in locating 
the position of the holes to be drilled in 
the eye piece. 


Parallel Compensation and Camera Bed Foot Scale 


1. Make a cross with a grease pencil 
at the exact center of the ground 
glass. 

2. Glue paper to camera bed to be 
graduated to form foot scale. 

3. Mount camera on a stand, focus on 
some object one mile or more away 
and adjust camera so this image ap- 
pears at the cross on the ground 
glass. 

4. Sight this object through the view 
finder lowering the eye piece until 
the object appears in the small center 
circle. Using the sharpened pin, 
mark the shaft of the eye piece at 
this point, then drill a hole through 
the shaft to permit the pin to drop 
into the hole. This is the infinity set- 
ting for your eye-piece. Scratch “oo” 
opposite this hole. 

5. Mark infinity setting opposite pointer 
on foot scale. 

6. Follow the same procedure in meas- 

uring the distance from the camera to 
an object 5’ away, then 6, 8, 10, 15, 
and 25 feet away. Be sure to mark 
both the eye and the foot scale. This, 
with the infinity setting, completes 
the calibration. 


Special Use for the Foot Scale 


If you have had a synchronized range 
finder installed on your camera, use it also 
for setting the distance on the eye piece 
scale. It works this way—Focus on any 
given object with your range finder, look 
at the foot scale, and make a direct read- 
ing of the correct setting to make on the 
eye piece. This eliminates parallax wor- 
ries: thenceforth you will always get the 
exact picture you see framed in the finder. 
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To Synchronizer 


Flash Equipment 

The battery case is intended to be used 
with “synchro” type shutters. If your shut- 
ter is not a synchro and you are using a 
conventional flash gun, substitute a more 
rugged guard around the range finder, 
drill and tap as required, and mount the 
gun on the right side in the usual manner. 
In this case, attach camera straphandle 
directly to left side of the camera. 


Battery Case for Synchro Shutters 
Fig. 12 illustrates a schematic view of 





the battery case and wiring. A 74 volt 
Burgess No. 5540 battery provides ample 
power for remote flash work. Three PL-55 
plugs with jacks provide a convenient 
means of attaching extension cords. The 
flash reflector on the camera utilizes a pair 
of pin jacks. An additional pair provide 
a connection for the synchronizer. 


Range Finder 


If you plan to buy a range finder, Hugo 
Meyer & Co., 39 West 60th St., New York 
(Continued on page 116) 
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one jump to 


Sele 


ILLUSTRATIONS BY THE AUTHOR 


HEN early spring nights grow warm 

and black a piping chorus begins 

to rise from every marshy area, be it a 

roadside ditch or a thousand-acre swamp. 

Frogs and toads have for the moment be- 

come Don Juans and though to us they 

may sound like a crowd jeering an umpire 

at a World Series ball game, actually they 
are singing their love songs. 

One of the most fascinating of these 
marshland minstrels is the tree frog (Hyla 
cersicolor), a grainy-skinned fellow who 
emerges from hibernation during April 
or May. From snout to hind toe, with 
legs outstretched, he measures about five 
inches. Once the breeding season is at an 
end, tree frogs generally take up residence 
in trees. Here, during the warm days and 
muggy nights, they give voice to a shrill, 
almost bird-like chirp. 

One August evening as I was sitting on 
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the porch with a guest, we heard a frog 
call repeatedly from a nearby grove of 
trees. My friend suggested that the am- 
phibian might make good picture material, 
so I quickly mounted a Graflex with a flash 
synchronizer on a light tripod. Prepared 
thus, and armed with a flashlight, we spent 
a half hour tracing the voice to its owner. 


‘When my sharp-eyed companion finally 


found the animal plastered atop a bracket 
fungus it looked like a lump of gray putty. 

While I focused on the frog by the glow 
of the flashlight, the animal roused from 
its crouch and assumed a more alert pose. 
I arranged to make an open-and-shut 
flash and, when all was in readiness, asked 
my friend to switch off the light. This he 
did, and the exposure was made. An in- 
stant later, when the torch was snapped 
on again, we stood in open-mouthed 
amazement. The fungus was frog-bare. 














We examined the underside of the growth 
carefully and scrutinized the surrounding 
bark minutely, but our subject was not to 
be found. Convinced that it had made 
good its escape, I racked back the lens 
and folded the hood of my camera. Quite 
by accident, during this operation, the 
beam from the flashlight paused for an 
instant on the trunk of a tree four feet 
away. I still don’t know what kind of tele- 


scopic vision my friend has, but somehow 
he spotted there the frog we had just pho- 
tographed. It was not until I had my eyes 
within eighteen inches of the trunk and 
my friend’s finger was practically touch- 
ing the creature’s snout that I could dis- 
tinguish it from its environment, Naturally 
I reset the camera and made a second shot 
to show how the frog had made one jump 
to safetv. 








Photographs vy Edith Sauer 


UNDREDS of young women who enjoy 
photography and would like to be- 
come magazine and newspaper feature 
photographers, hesitate to take the first 
step because they are uncertain of both 
the requirements and the returns. The 
questions that give them the most trouble 
are gencrally along these lines: 
1. What kind of equipment is essential ? 
2. How does one acquire the necessary 

































experience ? 

3. Who should one contact for a feature 
story assignment? 

4. Should I free-lance, 
staff job? 


or aim for a 


5. How much can I expect to earn? 

Tall, dark-eyed Edith Sauer of Dayton, 
Ohio, doesn’t claim to know all the pos- 
sible answers to these problems. But as 
a former “school-marm” who graduated 
from a record-shot amateur to a full-time 
feature photographer (her pictures have 
appeared in Modern Screen, Parade, 
Cosmopolitan and foreign publications as 
well as a host of newspaper feature sto- 
ries) she knows enough of the answers 
to save other feature-minded amateurs a 
lot of aimless probing in the dark. 

Miss Sauer used her first camera, a 
post-card size Kodak, to record activities 
in high school, college and her European 
travels. Although she didn’t suspect it at 
the time, a gift of a 24%,x3%4 Kodak 
started her on the road to feature assign- 
ments. When some snapshots she had made 
for the school paper came back from the 
drug store with water-marked negatives, 
she promptly bought a $2 developing out- 
fit and resolved to jilt commercial film- 
developing firms forever. Before she knew 
it she was reading every magazine and 
textbook on photography she could find. 
She received photographic instruction 
from Nicholas Haz, Ivan Dmitri, Axel 
Bahnsen, and then William Gerdes at the 
Winona School of Photography. By de- 
grees, as she added to her knowledge of 
photographic technique, she built up her 


CAPT. EDDIE RICKENBACHER visited his native 
Columbus, Ohio, and a Dayton newspaper 100 
miles away sent Edith Sauer to shoot a complete 
feature story on the event. Comparatively speak- 
ing, this was a short jaunt. Feature photogra- 
phers on metropolitan papers have to be ready 
to go anyplace, and leave on a moment’s notice. 








equipment. Simple developing trays and 
a small enlarger soon gave way to a 4x5 
Eastman Precision Enlarger, a Speed 
Graphic camera—and the essential equip- 
ment required by them. 

It was a Speed Graphic shot, made on 
a Canadian Rockies tour led by Dmitri, 
that brought her a $50 prize in an East- 
man Kodak Company Contest. The prize 
announcement, in turn, inspired a pho- 
tographer on the Dayton Herald to inter- 
view her for a Sunday photo-feature story. 
As he was leaving, the photographer sug- 


gested that Miss Sauer speak to his editor 
about doing some features herself. 

She did—but not until the beginning of 
the war knocked the bottom out of camera 
trips and competitions. Then, learning 
that many of her high school students 
were working part time in war jobs, she 
thought she detected the germ of a pos- 
sible feature story in photos. She took 
her idea to the editor of the Dayton Her- 
ald, who agreed to let her shoot the story 
—terms: a supply of film and flash bulbs, 
but no pay. 


CELEBRITIES make news, but so do plain folks — if they're interesting. At 91, 
Grandma Sunderland—‘“Don’t you dare call me old!”—has been fishing for fun, 
winter or summer, for over 20 years. A seven-pix feature story layout showed 
Grandma doing everything from handling her rowboat to pan-frying her catch. 








A SLUMBER PARTY held 
by Otterbein college so- 
rority girls typifies the 
“local interest” kind of 
assignment a newspaper 
feature photographer 
often draws. As a full 
page newspaper spread, 
this particular story re- 
quired 7 pictures. Edith 
Sauer (left) used a 
Speed Graphic and flash 
for these shots; often- 
times she uses a twin-lens 
reflex camera. An aver- 
age of 7 to 10 pictures 
are used to illustrate a 
full-pagé feature story. 
Most feature photogra- 
phers make plenty of ex- 
posures on an assignment, 
Editors demand a wide 
selection of pictures. 


















































No pay, that is, in cash. In experience 
and “story sensing” ability she hit a jack- 
pot: While shooting the photo-story that 
blossomed out as a double-page spread in 
the Sunday magazine section, she learned 
the importance of knowing how to handle 
a camera under all conditions. Later the 
Herald called again and Miss Sauer be- 
came a staff photographer with a salary 
of an experienced press photographer. 
“In feature shooting,” she says, “you have 
to know when something goes wrong with 
a shot quick enough to re-take the pic- 
ture immediately. Very few pictures can 
be taken later in case you miss on the 
first interview.” 

By practicing with the Speed Graphic 
until she could literally take pictures in her 
sleep, Miss Sauer was ready to take advan- 
tage of a break when it came her way. 
The Dayton Daily News lost three photog- 
raphers to the draft and the art director, 
having seen her pictures in the opposition 
paper inquired one day if she would 
shoot a feature for him, this time for film, 
bulbs, and pay. 

She took the assignment, made eight 
pix for a story on surplus eggs, and saw all 
eight pictures hatch out in the story layout. 
A few weeks later the art director called 
her again. “Would you like to cover the 
Republican National Convention in Chi- 
cago?” 

On the convention assignment, Miss 
Sauer discovered that press photographers 
size up newcomers at face value. When 
competition is keen, the best shovers wind 
up with good pictures while less talented 
cohorts indignantly wipe the shoe marks 
off their necks. If a female photographer 
makes the mistake of dressing in slacks and 
acting like a man, she gets treated like a 
man. If she dresses and acts like a lady, 
the flinty characters who would allegedly 
murder their own grandmothers for a 
picture-scoop, are pretty apt to outdo 
themselves with brusque gallantry. In 
Edith Sauer’s case, the convention photog- 
raphers saw to it that she invariably got a 
front rank shooting position. Her con- 
vention pictures pleased the editor so 
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much he promptly sent her to cover the 
Democratic convention. Then came a 
succession of assignments covering every- 
thing from the Bogart-Bacall wedding to 
horse auctions. 

That autumn Miss Sauer turned in her 
resignation as a teacher. Since then she 
has done hundreds of features for news- 
papers — Dayton Daily News, Columbus 
Dispatch, Atlanta Journal (color and black 
and white) department store features, 
travel and promotion at a Nassau hotel 
in the Bahamas. 

In retrospect, Miss Sauer feels that she 
gained the necessary experience for han- 
dling feature assignments the hard way— 
mainly because feature work was not a 
clearly defined objective at the beginning. 

There are short-cuts for those who set 
feature photography as a goal early in 
their hobby career. First, one should own 
his own equipment—and familiarize him- 
self so thoroughly with it that he can prac- 
tically shoot pictures automatically. The 
choice of equipment is up to the individ- 
ual, but most feature photographers lean 
heavily on two types of cameras: a press- 
type camera which produces a relatively 
large negative (usually 4 x 5), and a 
smaller camera for more spontaneous 
shooting (generally a reflex type camera). 
Miss Sauer’s choices are a 4 x 5 Speed 
Graphic and the automatic Rolleiflex. Both 
cameras are equipped with flash guns, ex- 
tensions, filters, and other commonly used 
accessories. In addition, the photographer 
should have his own darkroom and en- 
larging equipment. (The Sauer darkroom 
has a new addition — a 4x5 Omega en- 
larger.) Most newspapers have darkrooms 
available to their photographers, but the 
majority of free-lance feature photogra- 
phers prefer doing their own work with 
their own developing solutions when time 
and circumstances permit. 

(Continued on page 108) 


BETWEEN-ACTS at a department store style show 
for ’teen-age girls, a group of boys pantomined 
the show. This was one of a series of pictures 
Miss Sauer made for a feature story published 
in the department store’s own magazine. 
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1 Hate Darkroom Work 


BY DON DOWNIE 


A NEWS PHOTOGRAPHER'S SATIRE ON PROCESSING WOES 


_ A DARKROOM MAN is like 
being in jail—only smellier! 

Did you ever see a guy with dark glasses, 
a bad case of the shakes, dark brown stains 
up to his elbows and smelling like stale 
vinegar? He’s a darkroom man. 

Darkroom work is the evil of an other- 
wise beautiful profession. No matter how 
hard you work in “the hole,” you can’t 
make a picture in a darkroom. True, you 
can help to save a photograph by improv- 
ing composition, artful dodging, etc., but 
the Lucky Joker on the outside who did 
the shooting really “made” the picture. 

For the “fresh air” photographer, there 
is no short cut too extreme to trim dark- 
room time to the irriducible minimum. 
Combine a natural distaste for darkroom 
work with the pressure of daily newspaper 
deadlines and you've got a series of rough 
but workable short cuts to getting good- 
but-no-masterpiece photos out in a hurry. 

From the time you slam the darkroom 
door shut on the sunny outside world, turn 
up the radio on the nearest disk jockey 
and turn off your mind, it should take no 
longer than 15 minutes to develop and fix 
a negative; enlarge and dry a picture. Six 
prints should go through in 30 minutes. 

Here are a few time-proven short cuts. 
Use a fast developer like DK-60A with an 
extra jigger of replenisher. Buy it pre- 
pared, of course—or better yet, use the 
pre-mixed variety and save the time of 
dissolving the solutions. Temperature— 
never heard of it. Develop 5 minutes in 
the summer, 7 or 8 in the winter. Never 
develop by inspection but shoot each neg- 
ative to fit the developing time. 

Don’t forget to turn on the print driers 
and once the negs hit the developer, re- 
load your film holders. Stay busy as long 
as you’re stuck in that smelly old hole. 

At the end of 7 minutes—this is a cool 
pre-spring morning—the negs go into the 
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hypo. Only it isn’t ordinary hypo. Add 
4 ounces of ammonium chloride to 2 gal- 
lons of hypo plus an extra jigger of acetic 
acid and the negs will clear 25% quicker. 
See, two minutes saved already. 

Just as soon as the anti-halation backing 
is eaten from the negs, rinse them in water 
—just once—and then go to work print- 
ing them wet. There are many practical 
wet-negative techniques, but the easiest is 
to sandwich the neg under water between 
two pieces of lantern-slide glass. Squeeze 
the glass tightly over the neg, remove, 
check for bubbles, wipe with a shirt-tail 
until dry and go ahead and print the darn 
thing as though it were a dry neg. Don’t 
waste time drying negs with alcohol or 
other quick-dry compounds. You're liable 
to blow up the joint. 

Throw the neg in the enlarger, check 
quickly for composition and focus—an 
auto-focus rig is swell if you’re in the chips 
—and make your 8x10 print. Test strip— 
X$%&*!! No! What-do-yuh-wanna-do, 
spend all day in there? 

Someone in the good book said to dilute 
paper developer 4-to-1 for enlarging. 
You'll save another 30 seconds and few 
people will be the wiser if you use 1 or 2- 
to-1 solutions. 

OK, so the print hits the hypo. One 
minute there is long enough; then throw 
it into the wash. Many a quick-fixed print 
has kicked around newspaper darkrooms 
for 10 years without fading, but you’ve 
got to keep that hypo plenty strong. No 
wonder the place stinks! 

The wash—that depends on just how 
much time there is to spare. As soon as 
there is nothing else to do, rinse that print 
in a pan of fast-running water. Rub the 
emulsion side with your hand to soak out 
the hypo. Over 80% of the hypo comes 
out in the first rinsing anyhow. Then 
throw the print on your super-heated 























OUR HERO enters the darkroom .. . FASTENS his exposed negative on a hanger... 


ILLUSTRATIONS BY DON DOWNIE 


DISCOVERS he must mix fresh chemicals ... FINALLY “soups” the neg and sets his timer. . . 





drier. If the chrome tin doesn’t make the 
print sizzle like a well-done steak, the 
drier needs re-wiring, 

A ‘minute on the drier and a glossy 
single-weight print should pop off the tin. 
Three minutes on the same drier and it 
should be tanned a golden brown—like a 
bride’s toast. 

Just before you walk out of the door 
into the big, new world, throw the negs 
into the wash. Then the next time you’re 
forced to enter that chamber-of-horrors, 
hang the darn things up to dry. So the 
negs lie in the wash for two days: maybe 
the emulsion won’t float away if the 
weather isn’t too hot. You’ve got your 
print anyhow, sc why worry? 


About the author: Don Downie has been head 
photographer for the Pasadena Star News for 
the past I! years, less Army time. He has won 
several contests including the 1940 National 
C.I.T. Safety Photo Contest and the 194i 
California-Nevada Associated Press contest. 
He is a charter member of the National Press 
Photographer's Assn. and a member of the 
National Aviation Writers’ Assn. 





SEVEN minutes later he inspects the negative. 
It stinks, but... 
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HE sandwiches it (still wet) 





See — that develop-’n-print job could 
have taken an hour and a half. By that 
time you’d have been way past deadline 
and the photo couldn’t have been used 
anyhow. Now you’ve time for an extra cup 
of coffee, slug of tomato juice, or what 
have you. 

And if you scholars of the safelights 
don’t believe that prints, some darn good 
ones too, can’t be made just this way, 
come into the darkroom of any large 
newspaper when a big story is breaking 
and see the “art” come rolling out of “the 
hole” in double-quick time. 

So why take pictures for a living, even 
for a hobby, if you hate darkroom work? 
Now there’s a good question. 


Model for the illustrations is Ollie Prickett, 
Hollywood character actor and director of 
public relations at the Pasadena Community 
Playhouse. 

All photographs were made with a 4x5 Speed 
Graphic, 5” Ektar lens, an Everflash II strobe 
light with a Heiland Sol tripper. Ansco Super- 
pan press film was used and prints were made 
on No. 3 Kodabromide paper. 





between glass, 
dries the glass and... 














CHECK composition and focus. No test strips. WHY waste time washing a print? A quick 
rinse will do, he hopes... . 


THEN on to a sizzling hot ferrotype tin. Three print is finished. Our hero exuberates. 
minutes later .. . 
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Ansco Color Printon, a reversal color printing 
material, brought photographers a step closer to 
the old dream of a method that would allow them 
to make a color print by following a simple pro- 
cedure similar to that which they previously used 
in black-and-white photography. This color print- 
ing material produces positive full-color prints from 
positive color transparencies, utilizing reversal pro- 
cessing; the procedure is very similar to the stand- 
ard black-and-white enlarging or contact printing 
methods. 

It was to be expected that a direct color print- 
ing method which dispensed with separation nega- 
tives and the subsequent care in registration of ihe 
images would appeal to many photographers. 
Printon brought to many color enthusiasts a way in 
which. to make their own full-color prints at home. 
Photographers soon discovered that, alihough direct 
color printing offered them many advantages, the 
new material did have certain minor limitations. 
For the most part, these were recognized by pho- 
tographers and darkroom workers, with the conse- 
quence that their end results suffered very little. 

For example, it is well-known that relatively flat 
but colorful transparencies produce Printon prints 
of the highest quality. The average density of the 
transparency was a secondary consideration; its 
overall contrast was a factor which caused some 
difficulty in direct color printing. Early Printon 
was limited by an exposure scale shorter than the 
density range of the color transparency, with the 
result that all tones of a contrasty transparency 
could not be reproduced satisfactorily for critical 
work. Yet Printon greatly broadened the average 
photographer's participation in color photography. 
It is well to remember that, because he had be- 
come intimately acquainted with various contrast 
grades of paper, the various developers and toners, 
and a host of printing controis, he was not inclined 
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Improvements in Printon 


to be satisfied with anything less than top-notch 
color prints. He became hypercritical, as it were. 

For this reason Printon continued to be the sub- 
ject of intensive research after its release to the 
market. Technicians well versed in the capabilities 
of this material, and others who use it constantly, 
have noted a gradual improvement in the charac- 
teristics of Printon for the last year and a half. The 
cream-whites which characterized the highlights of 
Printon have become whiter and other qualities, 
such as color brilliance and stability, steadily 
improved. 

But more important than these relatively slow 
changes are the very recent developments which re- 
sulted in a highly improved Printon. The material 
has lately become a much more flexible medium 
which, in the hands of the experienced worker, can 
be manipulated to produce a variety of effects. 

One feature of the original Printon which most 
photographers noticed —its relatively short expo- 
sure scale —has been greatly improved. The new 
Printon is a soft-gradation color printing medium 
with a lengthened exposure scale which allows it 
to record the entire density range of a suitable 
Ansco color transparency with great fidelity. As a 
consequence, transparency selection is easier; pho- 
tographers need not choose relatively flat transpar- 
encies in order to make good color prints. The 
lengthened exposure scale results in better rendi- 
tion in both the highlight and shadow areas, and 
this is, of course, a much closer approach to inter- 
preting the brightness values present in the origi- 
nal scene. From the casual observer's standpoint, 
the harder contrast of the early Printon is replaced 
by soft, delicate tones, better highlights, and more 
open shadow detail. 

In the end, the brightness range of any print — 
color or otherwise — is limited by its reflective na- 

(Continued on page 88) 


PRINTON PROCESSING CHART 
FOR 68°F. 


THE OLD PROCEDURE 


Time in ; 


Processing step minutes 
First developer 502 ........ at! 
Short-stop 858 .............. ; shee ee 
Wash and second exposure ies 3 
Color Developer 652 .. ‘ ets 12 
Short-stop 858 ... + ERE op, SR ! 
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Bleach 705A .. pioitl alee ate eat alc bala, 
a - re voi 5 
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Wash .. a 15 


THE NEW PROCEDURE 








Time in 
Processing step minutes 
Unchanged 
Unchanged .... 
ne caaeevaard : 
Non-irritating color developer 654 . 20 
NE so5. din Sow e8icesiontyaore coCarers’ 
3% potassium alum hardener 905 ..... a 
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Western Division Office 
3045 Wilshire Blvd., Los Angeles 
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This is the kind 
prize-winning pict 
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... the RBB GRAFLEX and YOU! 


HE RB Series B Graflex is a 

matched instrument—fitted by 
skilled Graflex craftsmen with a fine 
Kodak Ektar f/4.5 lens with hard, 
anti-reflection surface coating. Its 
single-lens reflex principle enables 
you to see on the ground glass the 
picture that will be on your nega- 
tive... and all the while focusing is 
under easy, positive control. The 
quick-moving, revolving back per- 
mits vertical or horizontal composi- 
tions with equal facility. Its focal- 
plane shutter can’t be beat. 

And the RBB is the most popularly 
priced of all Graflex cameras— 
$157.50. See your dealer today for 
quick delivery! Write for free book- 
let. Graflex, Inc., Room 173, Roch- 
ester 8, New York. 


RAFLEX 
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(Continued from page 86) 


ture. Density of the deepest shadow is limited by 
the amount of light reflected from that area of 
the print. And the brightest highlight can obviously 
be only as bright as the material which lies under 
the emulsion. The new improved Printon has in- 
creased maximum density and its highlight charac- 
teristics have been augmented. Instead of the 
former cream-white highlights, Printon now pro- 
duces crisp blue-white highlights, which add much 
to the impression of print brilliance. 

As many color photographers know, standardized 
processing procedures with strict attention to such 
details as agitation and temperatures are the best 
method to obtain results that are uniform and high 
in quality. This is equally applicable to the new 
Printon. The improved Printon on the other hand, 
will allow more freedom in pr ing, due to its 
softer gradation, and longer exposure scale. With 
12 minutes remaining the normal time for first de- 
velopment at 68 F, the gradation of a Printon print 
can now be altered (in a manner similar to the 
way projection papers are treated) by changing 
the first developing time within a range of about 
30% —8 to 18 minutes. The effective speed and 
highlight gradation are factors primarily influenced 
by these first development variations. It should be 
pointed out that such manipulation is best in the 
hands of experienced techicians. It is not for casual 
use as a recommended practice because other 
problems which are related may arise. For example, 
changes in developing times will call for corre- 
sponding changes in exposures. 

The color developer for Ansco Color Printon has 
in the past contained an aromatic amine as a color 
developing agent. This ingredient could cause skin 
irritation, unless routine precautions were taken. 
This was well-known among color photographers, 
finishers, and others who worked with Printon, and 
was recognized more as a nuisance than anything 
else. However, the new Printon has a color deve!- 
oper formula which does ot contain this agent. In- 
stead, a non-irritating agent is used and the latest 
processing solutions are as harmless to the kin as 
black-and-white developing formulas. Also, the in- 
creased solubility of the new developing agent is 
helpful in producing better highlights, and in- 
creased brilliance in prints made on improved 
Printon. It is easier to wash from the emulsion and 
therefore makes for brighter highlights and im- 
proved quality. 

Along with these improvements there are two 
other formula changes which are of interest to color 
finishers. A hardening bath of a 3% solution of 
potassium chrome alum was used with the original 
Printon;the new Printon emulsion now has a harder 
emulsion and the chrome alum hardener has been 
changed to the less expensive potassium alum solu- 
tion. The present hardener continues to be a 3% 
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solution. The second formula change, in the form 
of a fixing formula containing borax, has shortened 
fixing time and renders the finished color prints less 
susceptible to fading. 

Normal developing time in the new non-irritating 
color developer is 20 minutes at 68 F. Those famil- 
iar with the Printon processing procedure will note 
that this time is somewhat longer than before. How- 
ever, the developing time may be operated within 
a range of 12 to 30 minutes, with these variations 
in time particularly affecting the shadow gradation. 

In considering the improvements which we have 
discussed — softer gradation, extended exposure 
scale, blue-white highlights, brilliance, non-irritating 
developing agent, formula changes, it is easy to 
see that they mean much to the photographer who 
works with Printon. Practically, the changes mean 
that many transparencies which were heretofore 
unsuited for direct color printing methods may now 
be printed on the new Printon. It also means better 
color prints from the standpoints of brilliance, gra- 
dation, and quality. Furthermore, the photographer 
does not need to wear rubber gloves when proces- 
sing improved Printon, due to the non-irritating 
color developer currently used. 

More than all this, the photographer now has 
some contrast control over his color print. As men- 
tioned, this control is achieved by variations in 
the processing times in first and color developers. 
The new Printon is now much closer to being in 
the same class with the more flexible printing ma- 
terials with which photographers are familiar, the 
black-and-white projection papers. 


— Dave Macfie. 
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COATED TELEPHOTO LENSES 
FOR CAMERAS WITH 
NON- INTERCHANGEABLE 
LENS FRONTS: 


Standard Rolleiflex 
Standard Rolleicord 
Kodak Reflex 
Argoflex 
Ciroflex 
Kodak 6-20 Monitor 
Vigilant 
Busch Pressman 
Miniature Graphic 


retail $69.95 inc. tax 


Automatic Rolleiflex 
Rolleicord Bayonet Mount 
Ansco Reflex 
Super Ikonta B 
Super Ikonta BX 
Medalist 


retail $79.95 inc. tax 


The REFLEX MAGNI-FAR lens brings 
distant subjects closer fo the camera, i 
and permits fine portraits by in- 
creasing focal length. Is used over 
the focusing lens for sharp focus 
and then over the taking lens for ae 
making the actual picture. Retains 
same speed as camera lens. Takes 
Standard Series Vil Eastman filters 
and shades. Complete with framing 
mask, 
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News About New Products 


New Photo Computer 


Exposure problems of all motion picture cam- 
eras, as well as still cameras, may be readily 
solved with the use of the Photo Computer, 
newest item being offered by Bardwell and Mc- 
Alister, Inc. 

Filter factors, film emulsion speeds, increas- 
ing or decreasing camera speeds, shutter open- 
ings, motor speeds, and lens diaphragm open- 
ings are just a few of the variables which it 
solves without any mental mathematics on the 
part of the user. 

The Photo Computer has also been provided 
with a lens caculator by which the depth of 
field for most standard lens, at various F: stops 
and focal distances, may be quickly found. All 
data and computations determined by the Com- 
puter are accurate within 4 stop, it is claimed. 

Priced at $3.95, the device is available from 
most camera stores, or from the factory direct. 
Additional information can be obtained by writ- 
ing to Bardwell and McAlister, Inc., Dept. 22, 
Box 1310, Hollywood 28, Calif. 





Spiratone Expansion 


Spiratone Fine Grain Laboratories, 48 West 
27th Street, New York, N. Y., have ex- 
panded their business to include equipment 
for projecting, viewing, mounting and _ filing 
transparencies. 

Slide projectors ; viewers, and files; selections 
of cardboard, plastic, and glass slide binders; 
screens, and a complete service for color pro- 
cessing and duplicating from color transparen- 
cies, and the printing of projection positives 
from 35mm _ black-and-white films round out 
Spiratone’s service and makes it one of the 
most complete for the transparency enthusiast 
offered today. For further information write 
them at the above address, Department SM. 


New Kodak Paper Book 


Out in a bright new cover, and with new 
illustrations, is the latest edition of the booklet, 
Kodak Photographic Papers for Professional 
Use. Bound into the booklet is a chart of the 
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Surfaces and Contrast Grades of Kodak Photo- 
graphic papers, Kodak Athena, Kodak Platino, 
and Kodak Illustrators’ Azo. 


The booklet describes many Kodak papers 
and then makes recommendations for their 
processing, drying, and mounting. It also gives 
chemical formulas principally of interest to 
professional photographers. Cons'sting of twenty 
pages, plus the chart, and punched for insertion 
in the Kodak Photographic Notebook, the 
booklet retails for 35c. It may be ordered from 
your Kodak dealer. 


King “Sol" Junior Flasher 


A new flash gun for cameras with synchro 
shutters has been announced by King “Sol” 
Research Corporation. 

Made to retail at $15.00, complete with re- 
flector and bracket, the King ‘‘Sol’ Junior 
Flasher is constructed for use with the Speed 
Graphic, Kodak 35, Medalist, Kodak Reflex, 
Kodak Vigilant and other cameras whose shut- 
ter action is similar, 

For the amateur photographer who is making 
his first flash pictures, it is ideal because it is so 
simple to operate. To professionals, the Junior 
Flasher offers a spare flash gun at a low price. 


Camera Back 


A new 5x7-inch Sliding Carriage Camera 
Back is offered by Burke and James, Inc., 321 
South Wabash Avenue, Chicago 4, Illinois 
This back splits regular 5x7-inch film into two 
parts, each 3%x5 inches. A calibrated ground 
glass, four-sided hood, and full depth light 
traps are regular equipment. Spring locks se- 
curely hold the sliding carriage in proper posi- 
tion at all times. An advantage of the device 
is that the film is positioned exactly on the 
centerline of the camera for either exposure. 





The 5x7 Sliding Carriage Back is available 
for the following 5x7-inch cameras: Watson 
Portrait ; Bk&J Commercial View ; Grover View, 

















The Beauty You Can Add to Your Black-and-White Photographs 


Thrill to the full beauty of your favorite black-and-white prints! Add warm, 
natural hues with Marshall's Photo-Oil Colors. They are so simple to use 
that you can count on exciting new prize album "hits" right from the start. 


YOU CANNOT RUIN A FAVORITE PRINT 


You can always remove Marshall Photo-Oil Colors 
and begin again. For amateur or professional. Mar- 
shall oils assure brilliant nature-born colors at a cost 


BELOW Ic PER PRINT. 





FREE INSTRUCTION BOOKLET 


Each Marshall set contains a FREE instruction booklet 
giving complete information on the application of the 
colors and the exact colors to use for various purposes 
such as blonde or red hair, grass, tree trunks, brick 
walls, etc. . . . in fact, everything to give you the 
knack for perfect results in glorious life-like tones. 





Write today for ''How to Make Beautiful Colored Prints 


with Marshall Photo-Oil Colors."' It's a 32-page illustrated SETS ARE PRICED FROM 
book, which gives you the complete basic course in pho- 
tographic oil coloring : : ...18e $5.85—$1.25 


MARSHALL’S 


PHOTO-OGIL COLORS 


DEPT. C-5, 167 NORTH 9th STREET, BROOKLYN I1, N. Y. 
Canadian Dist: Canada Photo Products Ltd., 137 Wellington St., West, Toronto | 
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and Eastman 2-D View. The price is $25.00 
each, plus Federal Excise Tax of $4.17. 

A 5x7 Sliding Carriage Back is also made 
for. the following 8x10-inch cameras: Watson 
Portrait ; B&J Commercial View ; Grover Uni- 
versal View; Eastman 2-D View; Ansco View, 
and Korona View. The price of this adapter 
is $33.00, plus a tax of $5.50. For further 
information address the manufacturer at the 
above address. 


A New Exposure Meter 


This meter is definitely not for the casual 
amateur or snapshooter. However, it should 
find acceptance among the more advanced 
worker and the professional as it will supply 
the answers to many vexing problems in light- 
ing and exposure. 

There has always been a need for the accu- 
rate determination of the brightness values of 
a subject. If the darkest shadow in the subject 
to be photographed can be placed positively at 
a predetermined point at the foot of the char- 
acteristic curve of the film being used, it follows 
that all the brightness values which fall above 
this point within the linear range of the emul- 
sion will be properly exposed. Consistently per- 
fect negatives will be obtained. 

If this same instrument can also be used to 
determine the highest, or any other, brightness 
value and can place this value upon any desired 
point of the characteristic curve, then you have 
a truly versatile instrument. 

The S.E.I. Exposure Meter has been designed 
to specifically meet these conditions and others 
outlined below. It 
has an equivalent 
acceptance angle 
of under 0.5° and 
permits the meas- 
urement from the 
camera position 
of small areas of 
brightness in the 
subject. It is 
equally applicable 
to the measure- 
ment of exposures 
in enlarging and, 
with the addition 
of a supplemen- 
tary lens, it can 
be converted for 
use as a transmis- 
sion and reflec- 
tion densitometer. 

The meter is 
based on the old principle of comparing the 
brightness of a small area of the subject with 
a known brightness within the meter itself. 
Built to rigid specifications, it contains a self- 
calibrating device which assures reliable per- 
formance. Accuracy can be maintained within 
10% plus or minus under all circumstances, it 
is claimed. 

Working range is from 1/500,000-second to 
2 hours, 47 minutes. All the scales are evenly 
divided and the exposure is indicated directly 
for the required lens aperture and film speed 
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number without reference to separate scales or 
tables. A foot-lambert scale is also provided for 
general brightness measurements. Direct meas- 
urement of transmission and reflection densities 
is read off a relative density scale. 

The self-calibrating feature consists of a photo- 
electric cell and micro-ammeter which allows 
the comparison surface to be set to a definite 
brightness level irrespective of the state of the 
dry cell or the lamp. 

For 2 more detailed description of the meter 
and the work that it will accomplish address 
the Photographic Equipment Corporation of 
America, 433 East 12th Street, Los Angeles 15, 
California. The meter sells for $226.00, in- 
cluding Federal Excise Tax, and is available 
through all photographic dealers or direct from 
the above distributors. The manufacturer is 
Salford Electrical Instruments Ltd., Salford, 
England, a division of The General Electric 
Co. Ltd., of England. 


Ground Glass Magnifier 


A new idea in ground glass magnifiers has 
been marketed by Hollywood Photo Mfg. Co., 
313 Taft Building, Hollywood 28, Calif. By 
using a pair of Alnico V permanent magnets as 
the holding device one does not have to juggle 
the magnifier in one hand and the focusing knob 
in the other. Suction cups with their eventual 
loss of suction by cup breakage are also elimi- 
nated. The magnets measure 2x 1x %-inch 
thick and, as Al- 
nico is the strong- 
est permanent 
magnet yet devel- 
oped, permit the 
magnifier to be 
positioned at any 
point on the 
ground glass. 

The magnifier 
proper consists of 
a 65mm lens 
mounted in a tel- 
escoping assem- 
bly. A scale is 
engraved on the 
inner tube of this 
part so that after 
the magnifier has 
once been adjusted to the individual’s sight it 
can be re-set instantly at any future time. Mag- 
nification of approximately 4x is possible. 


It is claimed that the Feather Sight, as the 
device is called, eliminates the need for a focus- 
ing cloth as its construction is such that it ex- 
cludes practically all back or unwanted light 
from the image as viewed. Its use for copying 
and micro-photography wili assist in obtaining 
pin sharp negatives. The item is being distrib- 
uted nationally and retails for $6.95, no tax is 
necessary. For further information address the 
manufacturer at the above address. 





Darkroom Lamp Kits 


A handy darkroom lamp kit which will pro- 
vide safelight illumination for the handling of 
photographic papers, ortho film, and pan film 
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is again available from Eastman Kodak Com- 
pany. 

Known as the Brownie Darkroom Lamp Kit, 
the outfit includes the Brownie Darkroom 
Lamp, Model B, with a 7-watt bulb, and Series 

2, and 3 safelight cups. By changing the 
cups either a yellow, red, or green safelight is 
obtained. The price of the Brownie Darkroom 
Lamp Kit is $1.55, plus Federal Excise Tax. 
It is available at all Kodak dealers. 


Adjustable Finder for 8mm Cameras 

Now you may have an adjustable finder on 
your inexpensive movie camera which will give 
you the exact field covered by any one of six 





lenses. It covers the range from ¥% to 3-inch 


will also give the field of view of the popular 
wide-angle supplementary lenses. 

The exact magnification which will be ob- 
tained by the use of a telephoto lens is shown in 
the finder, so that no part of the scene will be 
lost. It operates on the same principle that the 
finders on more expensive cameras employ, as 
well as the ones on the big Hollywood jobs. 

Simple to mount and use, it can be obtained 
from your dealer for $18.50, including tax. The 
wide-angle attachment sells for $3.50 additional. 
For further information write Photographic Arts 
Manufacturing Corp., 49 West 19th St., New 
York 11, N. Y. 


Leica Ille Instruction Book 


While the new Instruction Booklet for the 
Leica IIIc is written primarily for that camera, 
all of the basic operating instructions are ap- 
plicable to all the Leica models. The booklet 
is written in a straightforward, easily under- 
stood manner, and contains numerous action 
photo-diagrams which point out each opera- 
tion or adjustment. Running 54 pages, the in- 
formation that they contain is a “must” for all 
users who wish to get the most out of this ver- 
satile camera. Former Leica models are briefly 
described on pages 44 to 47 of the publication 
and one can trace the evolution of the line 
through a perusal of the content. 

As you probably know, no other instrument 
of modern times has retained its standard- 
ization over so many years as the Leica—nor 
has any other camera been so consistently im- 


proved. Practically all of the improvements 


—— 


focal length, and with an accessory attachment, 
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Buy the equipment you have always wanted without disturb- 
ing your bank account or “digging down" for cash. You 
pay only the manufacturers’ nationally advertised price 
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have also been designed to be easily incor- 
porated in all former models so that no Leica 
owner is “out of the swim.” 

The booklet is priced at 35c per copy; regis- 
tered owners of the Leica IIIc which have 
been imported by E. Leitz, Inc., will, of course, 
receive the booklet free of charge. All others 
may obtain one by sending the required amount 
o E. Leitz, Inc., 304 Hudson Street, New York 
13, N. Y. You will find the book interesting 


even though you may not be a Leica owner, 


Price Reduction 


Fedco Products Company, 37 Murray Street, 
New York, N. Y., have announced a reduction 
in price from $2.75 to $1.95 (Federal Excise 
Tax included) on their Focus-Rite Enlarger 
Focusing Device. 

The Focus-Rite provides a brightly lighted 
image of the negative which makes focusing 
easier, quicker, and more accurate. Not a per- 
manent attachment, it can be moved to any 
position on the enlarging easel, when in use, 
and stored in a drawer when not wanted. 
Available at all photographic dealers or write 
the manufacturer for further information. 


A Portable Water Softener 


If you’ve been cussing the hardness of your 
local tap water you will welcome this new de- 
vice which has been placed on the market by 
the National Manufacturing Company, Foot of 
S.W. Gibbs Street, Portland 1, Oregon. They 
call it the “Softee” and it provides soft water 
right from the faucet. The rate of flow through 
the device regulates the degree of softness ob- 
tained. Usually, it is only necessary to regener- 
ate the unit once a week. This requires but a 
few minutes time and then it is ready for use 
again. 

“Softee” adds nothing to the water, it merely 
removes the mineral impurities which cause 
hard water. When used in connection with 
drinking water, “Softee” will also eliminate ob- 
jectionable chlorine tastes without adding any 
attachments. Because of its low cost, the ama- 
teur can purchase several for use about the 
household, as well as in the darkroom or for 
photographic purposes, if desired. 

Built of aluminum, it weighs only 2% pounds 








complete, and fastens to any type faucet. Made 
to sell at $9.95, it can be obtained through your 
dealer; the distributor, Baco Accessories Com- 
pany, 5338 Hollywood Boulevard, Hollywood 
27, Calif. ; or the manufacturer at the above 
address. 


S.V.E. Model AAA Projector 


The Raygram Corporation, Eastern dis- 
tributors for S.V.E. projectors, wishes to call 
users attention to the mistaken impression that 
there should be two biconvex condenser lenses 
in the curved housing of the Model AAA Pro- 
jector. Only one lens, known as the front con- 
denser lens, is all that is required. There are 
two other lenses in the main body of the ma- 
chine, however. The plano-convex condenser, 
which is considered by S.V.E, as the rear con- 
denser lens, and the meniscus lens. 

For those not familiar with the Model AAA, 
it is a 300-watt single- and double-frame type 
that accepts filmstrips as well as 2x2-inch slides. 





24 HOUR 


AUTOMATIC MACHINE 
PROCESSING SERVICE 


SOLAR FILM 














SOLAR TYPE 12 SOLAR TYPE 24 | FOR THOSE HARD-TO-GET 
(Weston 12) (Weston 24-16) SHOTS-~SOLAR | rye 100 
ORTHO NON-HALO NON-HALO PANCHROMATIC A Oe ae 
DOUBLE | DOUBLE SUPER SENSITIVE PANCHROMATIC 
as Wutanadh éovenie ; $1.59 5 PR satildypevaneavees $1.89 | DOUBLE 00 
Ny See eee $1.90 | 16mm— 50 Ft............. edd Si ~ age tbe Saige inc $3.38 
16mm—100 Ft..........++- 3.30 | 16mm—100 Ft..........55- 4.96 | i@mmm—100 Ft... .ccccccese 
GET ACQUAINTED WITH ALL THREE WRITE FOR 
RUSH YOUR ORDER NOW ! ! for the finest film you’ve ever used. Favorite of CIRCULAR 
discriminating movie-makers since 1937. Send full amount and save shipping charges 
or send $1.00 for C.0.D. deposit. Illinois residents please include 2% Sales Tax. 
SOLAR CINE PRODUCTS, INC., 4247 So. Kedzie Ave., Dept. M1 5, Chicago 32, Illinois 
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It is particularly recommended for schools, 
churches, and large audiences. A special fram- 
ing device assists in properly centering the 
screen image—easily changing the operation 
from single- to double-frame use. The model 
lists at $80.00. Further information can be 
obtained from the manufacturer, or Raygram 
Corporation, 145 East 32nd Street, New York 
16, N. Y 


A Japanese Miniature 


The Morgan Camera Shop, 6262 Sunset Bou- 
levard, Hollywood 28, Calif., are offering a 
postwar Japanese camera which is named the 
Steky. 

The Steky features an F:3.5 anastigmat lens ; 
variable shutter speeds of 1/25, 1/50, and 
1/100-second, plus Bulb ; an optical viewfinder ; 
and a between- 
the-lens shutter. 
It holds enough 
16mm film for 
24 pictures on 
either black- 
and-white or 
color film and 
the film is 
loaded into the 
camera with a 
daylight loading 
cartridge. Pro- 
cessing of the 
color film strips 
will cost approx- 
imately 50c. 
Color frames 
may be projec- 
ted with the new Hollyslide Projector. The 
camera comes complete with lens cap and case. 

For further information and price write direct 
to the Morgan Camera Shop at the above 
address. 





Cine Lens Brush 


Easier to use than a mechanical pencil, this 
new type of lens brush makes it possible to re- 
move those tenacio:'s bits of dust that cling to 
the microscopic 
bits of glass 
called 8 and 16- 
mm. lenses. 

A flicking mo- 
tion with the 
finger either ex- 
pels the brush 
from its case for 
use, or retracts it 
to prevent the 
accumulation of 
dust and lint. Its 
length is 2-% 
inches so it should 
not be hard to 
find a place to 
stow it among 
your Camera ac- 
cessories. For fur- 
ther information and price address the 
manufacturer, Baco Accessories Company, 5338 
Hollywood Boulevard, Hollywood 27, California. 





eTlrelaelali-y-y°| 


35mm BULK FILM yo 





@ Eastman + 

© Super XX ° ime te 

© Plus X © Ultra Speed 

© Panatomie X © Superior Type tl or Itt 


50 ft. $1.00-100 ft. $1.85 


RELOADED CARTRIDGES FRAME NUMBERED 
(Metal or Plastic) 


36 Exp............3 for $1.00 
20 Exp............6 for $1.50 


Fee 











10 EMPTY 
35mm CARTRIDGES 


With Any Combination 
Purchase Listed Below 


100 ft. 35mm bulk film 
(your choice) Reg...$2.85 


Daylight bulk film 




















loader. aan Seeayege Se 6. 
$9.47 
Complete $7 30 
price to you e 
200 ft. 35mm bulk film, 
any emulsions........ $3.50 
400 ft. 35mm bulk film, 
RD 5 os, dent van ada ne ses . .$6.50 
(a) 100 ft. 35mm _ safety positive film for 
transparencies can be simply used for 
making slides, contact prints; ideal for 


projection purposes, viewing, etc 
(b) 100 ft. 35mm bulk film, negative 
SR DR nsnncad hen ie by honoree asd $4.35 








35mm Ansco Color Reloads 











20 Exp. 5 for $4.90 
36 Exp. 3 for $4.90 
35mm Fans: 


Fine Grain Developing and Enlarging 


Any 36 Exposure roll Fine Grain Developed and 
Enlarged on selected single weight glossy paper 
(including mercury neh to Fane we oh bedase aber $1.50 
No C.O. 

Write for te imaiitn and price yy 
Mail Orders Promptly iasan.and. io or c.0.D. 











1190 6th Avenue, New York, N. Y. 
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Gadgets, Kinks and Short Cuts 


Readymade Developing Tanks 


The old fashioned kitchen sets which con- 
tained an assortment of porcelain jars can 
afford a supply of developing and fixing tanks 
for the amateur. 

The covers of the jars are bevel-edged and fit 
over the clips which are used to hold the nega- 
tives in place around the jar sides. In the 
illustration the negatives are placed outside 





of the jar to show how they hang. Naturally, 
they would be placed inside the jar when pro- 
cessing. Four sheets can be developed in this 
manner. 

It is only necessary to place the jars in a 
large tin can with a tight cover to permit 
operation in daylight. The film, of course, is 
loaded in the jar, or jars, and placed in the 
tin container in total darkness. 

—Nathan Gainen. 


Stereo Parallel 

An ancient film pack camera with double 
extension bed can sometimes be located in a 
pawn shop for less than a dollar. While usually 
in bad shape, photographically, there are parts 
that are salvageable for other uses. 





For a stereo parallel, unhinge and remove 
the drop bed. Drill a hole at the end of the 
extension rack large enough to pass a tripod 
screw—which is inserted for fastening the 
camera to the track. Pre-determine the dis- 
tance that the track is to be moved( about 2 
inches) and make a mark or insert a stop. 

The bed can now be attached to your tripod 
with the socket that is in the bed. If the bed 
does not have one of these sockets, remove the 
one from the camera box and fasten it to the 
bed. 

To use the parallel, snap the picture with 
the camera in the farthest position and then 
move the track with the focusing knob to the 
mark or stop which you have previously made. 
Now snap the other picture and your stereo is 
made. Naturally, moving objects cannot be in- 
cluded in pictures taken in this manner. The 
focusing knob is shown to the front in the 
illustration for clarity. In use it is placed to 
the rear of the camera for ease in manipulation. 

—RH.,. Klein. 


Funnel Holder 

The frame from a discarded small mesh 
strainer can be used to hold a photo funnel, or 
similar type glassware, to the wall, as shown. 





Frames from various sized strainers can be 
used to accommodate different articles of 
equipment. —H. Klein. 


Check Sheet Saves Headaches 


The professional and amateur photographer 
can take a valuable tip from the pilot. Re- 
gardless of how familiar a pilot becomes with 
his machine, he rigidly follows a written or 














memorized check list on equipment and 
methods of starting up the engines before tak- 
ing off. Such a check list pasted into the 
camera Case will be of great help in quickly 
checking your outfit before going into the 
field. It is of special help in small items, like 
cable releases, lens tissue, release blanks for 
models, and the dozens of other helpful items 
that find their way out of a camera case just 
at the wrong time.—Ross Madden. 


Data Slips 


The illustration shows a rubber stamp that I 
had made up to refresh my rather poor mem- 
ory. Before starting on a shooting trip, I stamp 
up a number of pages of a 3 x 5-inch scratch 
pad, which is obtainable in most stationery and 
5 and 10 cent stores, and then before or after 
each picture is snapped I record everything 
that I consider pertinent to the subject. 

Numbers are given each page to corre- 
spond with the negative number. After the 
prints are developed I stamp the data form on 
the backs and insert the information from my 
field notes. The example may be altered to fit 
individual needs. As a personal touch the pho- 
































“TECHNICAL DATA” 
CAMERA: Speed Graphic: 
FILM: Enul 8p.D__T____. 
{/stop: Shutter Speed: 
Light: (daylight) (bulb) type: # 
Filter: Date: 
Subject: 

lowo by 














tographer’s name can be inserted in the place 
provided, —Larry Ruth. 


Negative Viewer for Enlarging 


Amateurs soon learn to “read” negatives but 
35mm film is sometimes hard to handle and 
magnify at the same time. When preparing 
for an enlarging session with this size film you 
can easily choose the sharpest frames for en- 
largement by using one of the following dodges. 

Either a 35mm slide viewer or projector can 
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You Could make scrolls like this* 
— but iti 40 much easier with the 











# Insert scroll title thru washing 
machine wringer, turn on light, 

. sit 8 ft. from titles tean on 
dog, pull cord to stort 
wringer, start camera. 
(Next time you'll use 

¥ a Mult-Efex! 











Ask about our 
famous spotlights too 


BARDWELL & McALISTER, Inc. 
Box 1310 Hollywood 28, California 


MULT-EFEX TITLER 


There are many ways of making scrolls but 
the easiest, most effective way is with the 
Mult-Efex ... used by 8mm and 16mm movie 
makers all over America. It is a complete 
unit for filming countless variations of 
Hollywood type titles and special effects 
for just $28.00 plus tax. Pbieaenees 















For more on what the Mult- 
Efex can do write for this 
folder to Dept. 22-E 
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be pressed into service to act as a magnifier. 
If the viewer does not have provision to take 
35mm strips, a slot can be cut opposite the 
single opening, on some models, to accept the 
strip. Other models simply require the en- 
largement of the existing slots. When using 
the projector, a cardboard sandwich is made te 
insert into the projector slide carrier track. 
—H. Klein. 


Tea Kettle Reflector Unit 

Being addicted to photography and an ama- 
teur tinkerer in the bargain, friend wife’s pet 
whistling tea kettle fell natural prey to my work 
bench when it developed a leak in the bottom. 
With a safety 
Can opener 
(the kind that 
rolls the edge 
to prevent ac- 
cidental cuts ) 
the faulty bot- 
tom was re- 
moved. Then 
the discolored 
interior was 
given a satin 
finish with fine 
emery cloth. 
A brass fixture 
socket was 
found to fit 
perfectly into 
the kettle’s 
spout and was 
held in place 
by carefully 
peening of the 
opening. 

To complete the job a clamp holder was 
fastened to the socket body and the result was 
a highly efficient, serviceable floodlight fixture. 
The heatproof tea kettle handle permits adjust- 
ment of the floodlight during operation without 
danger of blistering the hand.—A. G. Larson. 





Windshield Wiper Squeegee 

When the old blades of the windshield wipers 
have to be replaced do not discard them, They 
can be put to good use in the darkroom. 

Long blades can be sawed in half with a 
hacksaw. A piece of copper tubing is flattened 
and bent and a hole drilled through tubing and 
blade. Rivet the blade to the tubing, bend the 
tubing to make a handle, and use the assembly 
for a print squeegee. 








Besides using them for prints, the squeegees 
can be used to dry windows, sink tops, etc. If 
you keep one in the glove compartment of your 
car it will be handy for wiping off condensed 
vapor from th inside of the windshield. 

—Richard L. James. 


Plate Holder Printing Frame 

A double printing frame for rapidly exposing 
prints can be had by utilizing a double plate 
holder. Cover glass of a size to fit the holder 
is required. Old plates can usually be cleared 
for this purpose. 


r 











Se 
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In use, the printing paper is placed in the 
holder and then the negative and the glass set 


in. A mask can be used also, if desired. 
To expose, it is only necessary to draw the 















FINEST 


* 3950 


6262 Sunset Boulevard 


the NEW Steky IMPORTED 


18MM. CANDID STILL CAMERA 


Features a fine 3.5 anastigmat lens - variable shutter speeds—bulb, 
1/25, 1/50, 1/100 of a sec. - optical view finder - a truly economical 
miniature camera - gives you 24 brilliant, clear pictures 10 mm.x14mm. 
- uses either color B & W 16 mm. film - easy to load - 


Send your order for a STEKY today to 


MORGAN CAMERA SHOP 





Hollywood 28, California 

















slide and expose to the printing light, then another three cents to the postage as the margin 
repeat with the other side. This method is is too fine and it is easier to put nine cents on 
especially useful when making large contact 
paper negatives from enlarged positives that 
have been made from small negatives, as very 
large printing frames are expensive.—H. Klein. 


Improvised Letter Scale 


When in doubt as to how much postage a 
heavy letter or photo mailer requires—use your 
photo scale. All that you need to remember is 
that first class mail costs three cents per ounce 
or fraction thereof. 

With the packet of prints or letter on one 
of the scale pans, start with a one-ounce weight 
on the other. It will cost three cents for the 
first ounce anyway. If this does not tip the 
scale to the weight side, add another half-ounce 
weight. If this additional weight tips the bal- 
ance it can be assumed that the letter weighs 
two ounces (it cannot be more) and the postage 
required is six cents. 





the letter than to have it eventually returned 


If, for instance, a two-ounce weight should because of insufficient postage. 
evenly balance an envelope, it is best to add —-George Carlson. 





















- =the NEW 


300-WATT MODEL C 


=v 


a iS NOW AVAILABLE FOR 


Brighter Projection of 
2" x 2" Slides 


Like the 150-Watt Model B VIVID, 
the new Model C is also “‘sensation- 
ally different”? from any other pro- 
jector ever designed. Compare—you’ll 
agree it offers value 


far beyond its mod- s$49Q 70 
erate price. eee 


SPECI FICATIONS: Include T-10, 300-watt 


lamp; shutter-type self-centering slide carrier; 
positive-action, micro-focus lens control and 
many other outstanding features. 


Write for New Illustrated Circular 5M 
THREE DIMENSION SALES co. 


WEST ADDISON STREET H L 





Projectors With sical ied Controls 





| Movie News and Releases 


THE WORLD FOOD situation as it is today is 
dealt with in THe Wortp Is Ricu, successor 
film to Wortp or PLENTY, and latest film to 
be released by Film Alliance of America, Inc., 
for the British Information Service. 

This Paul Rotha production was made with 
the cooperation of Australia, Canada, India, 
Great Britain, the Netherlands, Union of South 
Africa, the U.S.S.R., and the United States. 
Selected footage was compiled from 150 films 
and a great deal of material was especially shot 
for this production. ; 

The United Nations measures formulated in 
the Food and Agriculture Organization are 
dramatized and the plan drawn up by the 
F.A.O. for the permanent improvement of farm- 
ing throughout the world is described. Dia- 
grams and animations are used to explain the 
trade relationships between surplus producing 
countries and the food importing countries. 
Both Sir John Boyd and the late Fiorello H. 
LaGuardia make a strong appeal for a great 
and imaginative approach to this vital prob- 
lem, stressing that an assured food supply for 
gag ra is the only basis for world peace. 

HE Wor~p Is Ricu is being distributed in 
16mm through the facilities of Brandon Films, 
Inc., 1600 Broadway, New York, N. Y., and a 
nationwide network of cooperating film libraries. 
The film runs for 43 minutes, rents for $6.00, 
and may be purchased outright for $100.00. A 
special score is played by the Philharmonic 
Orchestra from music composed by Clifton 
Parker. 


TWO AND TWO is the score for United World 
Films, Inc., this month. Two recreational and 
two educational films are available. For our 
entertainment we have LittLE Mrss Bic—a 
family type screening that runs 63 minutes and 
rents for $15.00. No, 2752 is the catalog num- 
ber and it deals with the actions of a crochety 
old maid (who is supposed to be the richest 
woman in the world). She escapes from an asy- 
lum in which well-meaning relatives have had 
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her confined. Well-meaning, that is, for their 
own pocketbooks. Haven is found for her and 
her well-clipped dog among a family of the 
poor. The affection with which they deluge her 
(and they don’t know about the money angle), 
turns out to be their blessing when she finally 
regains her rightful place in the world. Fay 
Holden, Beverly Simmons, and Frank McHugh 
form the backbone of the cast. 


Poaching, love, fish, and emotions get all 
mixed up in the chowder in JOHNNY FRENCH- 
MAN. The bitter rivalry between Cornish and 
Breton fisherfolk explodes when a young man 
from each side of the Channel falls in love 
with a pretty English gal. Who wins? That 
you will have to find out when you see it. Ask 
for catalog number 2782. It runs for 11 reels, 
rents for $17.50, and stars Francoise Rosay, 





Patricia Roc, Tom Walls, and Paul Dupuis. 
The background is rich in authentic details of 
both the peoples who live across the English 
Channel from one another. A glimpse is shown 
of their poaching, religious observances, wrest- 
ling competitions, and romantic superstitions. 
It is a Universal-Rank production. 

An authoritative film that traces 140 years 
of history and development of our knowledge 
and use of atomic energy leads off the educa- 
tional branch of this month’s offering. Titled 
Atomic Puysws, it depicts the scenes from 
the theory first proposed in 1808 by John 
Dalton, through the cumulative discoveries by 
many scientists in many lands, to the culmin- 
ation in the application of uranium fission in 
the atom bomb and its great promise of peace- 
ful services. Dramatic re-enactment, animated 
diagram, and actual photography, including 
personal appearances by Albert Einstein, Lord 
Rutherford, and other world-famous scientists 
make up the film. While this British-made film 
was produced mainly for college use, it has 
proved of interest to all science-minded adults 
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and to high school students. The film is ob- 
tainable for rental or outright sale. It runs 
90 minutes, 10 reels. Number 8288, rental 
$100.00; sale $400.00. The rental fee is ap- 
plicable against subsequent purchase. 

First of the new training series, SPRINTS 
shows the fundamental demonstration of the 





impact style and the natural stretch stride— 
synchronization of leg and arm action—con- 
ditioning exercises—starting techniques—curve 
starts, and slow motion demonstration of mus- 


cular utilization and co-ordination. Available 
for outright sale at $90.00; rental $3.00. No. 
3750, running time 2 reels. 
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CUT FILM 
HOLDERS 


* BACO B-3 CUT FILM HOLDERS ARE PREFERRED BY DISCRIMINATING PHOTOGRAPHERS 
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Recommended reading for 
every photographer is the 


1948 UNIVERSAL 
PHOTO ALMANAC 


for only 
$1.75 


Available NOW at: 


Minicam Photography, Book Dept., 
22 East 12th Street, 
Cincinnati 10, Ohio 











SIX NEW three-in-one Soundies have been 
announced by Official Films, Inc. Listing at 
$17.50, they feature top flight stars in the 
following titles: 

Lazy RuytHms—No. 1012—featuring the 
Mills Brothers in “Lazy River,” ‘Rockin’ 
Chair,” and “Til Then.” 

Stnctinc Stars—No. 1013—Jerry Wayne 
takes the solo in “Between the Devil and the 
Deep Blue Sea,” Jerry Cooper does likewise in 
“Towa,” and Lanny Ross the same in “The 
Things I Love.” 

Soncs By GertrupE Nies—En—No. 1014— 
provides “Jim,” “A Wee Bit o’ Scotch,” and 
“There I Go.” 

Musicat Capers—No. 1015—offers a hu- 
morous interlude with Al Trace and his Silly 
Symphonette doing “I’ll Take Her Back,” Cris 
Cross and his Comedy Band rendering “I 
Wanna Be a Fireman,” and Milt Britton and 
Band raising a commotion with their screwy 
rendition of “Poet and Peasant.” 

Turitts From Brazi—No. 1016—goes 
Latin American with this trio—‘‘Say Si Si,” 
“Song of Renaldo,” and “Thrill from Brazil.” 

And finally, we have Music WitrH Sprce— 
No. 1017—Rug cutting by Patty Lacey and 
Ray Hirsch in a swing version of “Georgie 
Porgie,” a humorous arrangement with sly innu- 
endo, called “The Man Who Comes Around,” 
and Gertrude Niesen going to town with “Oh, 
Johnny.” This is a triple treat as she does it 
a la Niesen, Bonnie Baker, and Mae West. 

Official also has four new animated car- 
toons: Cap’n Cus; Goory Goat AnTICs; 
Tue SHowMAN; and Noan’s Ark. They are 
available in 8mm short, $1.75; 8mm feature, 
$5.50; 16mm short, $2.75; 16mm _ feature, 
$8.75 ; and 16mm SOF, $17.50. Further details 
on these and more than 300 other movies, 
including twenty of the most popular 16mm 
items which have been made in Spanish lan- 
guage versions, can be obtained from Official 
Films, Inc., 25 West 45th Street, New York 
19, N. Y. 


SEVERAL MONTHS AGO we ran an announce- 
ment that the AMPA was being activated again. 
In case you don’t know—the Amateur Movie 
Producers of America is an organization of 
teen-agers who make their own movies from 
start to finish. These groups have banded to- 
gether and have formed a most-progressive 
organization. 

We have received the first of their new 
mimeographed monthly bulletins and note with 
satisfaction that they are well on their way in 
regaining the ground lost during the late world 
disturbance. 

Interested filmers are admitted as members 
into the AMPA upon the presentation of two 
documentaries, two travelogues, or one travel- 
ogue and one documentary, or one photoplay 
to a member group of the AMPA for review. 
Films may be 8 or 16mm. All applicants must 
be under 21 years of age. The AMPA has no 
entry fees, monthly dues, or membership cards. 
For more information address The Amateur 
Movie Producers of America, 1801 Scurry 
Street, Big Spring, Texas. 











Whe Last Word 


(Continued from page 12) 





pictures will be the realization of that goal. 
It’s an approach of curiosity and honesty, 
depth and clarity; an approach in which the 
camera becomes obedient to the photographer's 
imagination. Edward Steichen, in a lecture 
before the Art Center School student body re- 
cently phrased it comething like this: “Be 
honest. Study, analyze, and don’t be satisfied 
with what is being done. Question everything; 
investigate. Stay out of any kind of rut for to 
stop growing is to die creatively, and to stop 
seeking is to stop growing.” 
San Gabriel, Calif. 


One Tank Processing of Color Film 
Sirs: 

In the Feb. issue of Mrnicam, I read with 
interest the letter of James F. Glenn on devel- 
oping color film on reels. 

Although, I have not worked with Ekta- 
chrome, I have processed Ansco color film with 
considerable success, and have found that it 
can. be done safely in a single tank. 

After the first developer, short stop, and a 
one minute rinse in cool running water, it is 
not necessary to dry the film before exposing 
it to the No. 2 Photoflood for about a minute 
and a half on each side, at a distance of about 
four feet. If the film and the reel are both 
kept under cold water, the film may be very 
easily loaded back onto the reel, to finish the 
processing in the same tank. 

Care should be taken to keep the temperature 
of all solutions and washes at between 68° and 
70° F, and beautiful transparencies will result. 

Coral Gables, Fla. RicHarp J. Firzceratp 


Favorite Shot 
Sirs: 

Although I rarely venture forth in winter 
(preferring to settle for photofloods and our 
five youngsters) this is my favorite shot. Some- 
how I feel that in it I managed to capture the 
emotional and, to a degree, the pictorial rep- 
resentation of a scene. I call it Glacier, and 
a nearby tidal basin, provided the setting. The 
exposure was made against the light with a 


Lou Jacoss, Jr. 
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Ww 
hours after arrival 
your color roll film is 
letal A d 








P an 
on its way back to you! 


ANY SIZE ROLL PROCESSED 

ANSCO OR EKTACHROME *1.00 

20 Exposures, $1.00 36 Exposures, $2.00 
Mounted Free Upon Request 


Now! Quality custom color service by Ev- 
eready, one of the finest equipped color lab- 
oratories. Sensitometric controls, automatic 
consistent agitation, expert technicians all as- 
sure quality color—always! 


COLOR PRINTS 
from Any Size KODACHROME 
ANSCO or EKTACHROME 
Up to 2Y4x3Ye BYgxdlfy AxS Sx7 Sxl0 11x14 

‘SO. 4751.00 2.50 4.00 9.00 


Contact . ld 
Enlarged 75 1.00 1.50 2.50 4.00 10.00 


EVEREADY COLOR LABORATORIES 


Dept. 5-L, 49 Nassau Street, New York 7, N. Y. 
(Ent. 5 Liberty Pi.) 


Send M. O. or Check 





We pay handling charges 


No C.O.D.’s, S ; 


please! 
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DARKROOM 


SCALE ALWAYS 
BEST. NOW! 


BETTER THAN EVER! 


No delayed action...balances instantly! Amaz- 
ing sensitivity is provided by the exclusive 
new Pelouze *Sensitizer.. Easy-reading dial 
shows both avoirdupois and metric weights. 
Capacity 1790 grains or 100 grammes. 


Now You Can Buy the BEST for LESS! 


PELOUZE MFG. CO. 


1204 Chic 








Evanston, Illinois 


ago Avenue 





Buy ... Sell... Trade 


Buy ... Sell... Trade 
Classified Ads Begin on Page 137 
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FINISHING 





FINE GRAIN 
ries. 9 


p "STANDARD" 2/x4/; glony $1.10 $1.50 
“SUPER" 31/4x4'/p d.w.s. matte 1.50 2.25 
DSPECIAL S$" 3x5 dws. glossy 1.50 1.754 


"SPECIAL M" 31:5 d.ws. matte 1.75 2.75 
Photo cell controlled Positives and Contact Strips 





) PP) MERCURY, MEMO 35 6 4 
) 35¢ Univex, Robot ex. ex. t 
"STAR" 22x34 glossy $1.50 $2.65 
"POPULAR" 34x4!/2 glossy 2.25 3.85 
) "SUPER" Mart, dws. matte 2.25 3.85 ¢ 
p “SPECIAL S$" 3/2x5 glossy 2.25 3.85 





ROLL FILMS 
8 ex. 120, 116—4x6 
12 ex. 127, 120—4x4 


16 ex. 127, 120, 116—2)4x4! 


Many other services incl. Bantam 


MORAN COLOR PRINTS 


Custom processed on the new improved PRINTON 
from any Kodak or Ansco transparency. 





WWax3q ..... $ .50 _ _ Sees $2.00 
Duplicates ... .40 | ae 3.00 
3x4¥/fp ....... 85 Anscocolor and 


Ektachrome .. 1.00 
Rolls Developed 


Duplicates ...  .75 
a ee 1.00 


p Mail your films today or write i complete price | 
list, mailing bag and order form. 


waar eaeaoeer ewww 
Mi, ME. MET, ME, MEE SE ME 





TEUR FOTO GRAPHIC SERVICES, inc 


A 44th ST NEW YORK Nont * 
vy > wey ‘ L 17] / 


AMA 














EXTACHROME + toctssixc ANSCO COLOR 


4x5, 3V4x4Ve, 9x12 em $.25 

2Vax3Va, 2V2x3V2, 6.5x9 cm tie -20 

120, 620, B2, PB20, 35 mm 20 Exp. Rolls 1.00 
High Quality Color Prints—Send For Prices. 
GOSHEN COLOR LABORATORIES 

Box 564 Goshen, Indiana 











35MM POSITIVE TRANSPARENCIES 
1 Roll 36 Exposures 65¢ 
3 Rolls $1.75; 6 Rolls $3.25 


ti Se _ roll; negative or itive, 36 35mm. Card- 
= siid nts, ‘Soc, 36 3in"x442” glossy enlarge- 
00. Send fer slide catalogue and free mailers. 


POSITIVE PRINT CO. 1447 Main Street, Rahway, MN. J. 
| Sees ere eee eee cee eee OY 


TELL’S PHOTO SUPPLY, Inc. 


Auto Rolleiflex Schneider 3.5 lens & case...new $210.00 
Argofiex 4.5 lens ...........- Sey $69.63—1.n. $55.00 
8 ovie camera 2.5 lens, 

Keystone 8mm movie camera TO nen te fines 
Cirofiex, Alphax coated lens, with case......new $85.48 
Weston Master II Meter, Universal or Cine, 

new $29.67—1l.n. $23.00 

10 DAY MONEY BACK GUARANTEE 














1245-B Broadway at 31st St., New York 1, N. Y. 
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Graflex camera, 1/100th sec. at F:11, using a 
K2 filter. It required some shifting to place 
the reflection against the dark area, but no crop- 
ping or printing controls were used. The “gla- 
cier,” incidentally, was a scant six inches thick. 
So. Portland, Me. R. Murray DALE 


Your Photographic Rights 
Sirs: 

Continual reference to It’s The Law (April 
°47 Minicam) by fellow readers makes me think 
that an item from the Detroit News might 
interest those who aren’t quite certain as to 
their photographic rights. 

It seems that the question of rights was 
raised recently when a woman amateur pho- 
tographer standing on the sidewalk in midtown 
New York tried to take a picture of a sales- 
woman displaying jewelry in a glassless shop 
window. When the proprietor dashed out of 
the store and knocked the camera out of her 
hands, the photographer had him arrested on 
an assault charge. 

In Magistrate’s Court, the shopkeeper pressed 
a counter charge of disorderly conduct against 
the photographer. The court dismissed the dis- 
orderly conduct charge against the photographer 
because she was on public property (the street) 
when she tried to make the picture. The shop- 
keeper was fined $100 and received a suspended 
jail sentence. 


The photographer was defended by Stanley 
Katcher, attorney for the American Society of 
Magazine Photographers. The gist of what Mr. 
Katcher had to say goes something like this: 

Unless prohibited by local ordinance and 
provided he is not trespassing on private prop- 
erty, an amateur photographer can legally take 
pictures anywhere. Indoors, however, he is 
subject to local ordinance, even though the 
place is generally regarded as open to the 
public. This applies to publicly owned places 
as well as to those owned privately, 

Any place that is privately owned, such as a 
hotel lobby, a museum, a theater and so on, may 
hold out a general invitation to the public to 
walk in. Once inside, however, the ‘invitee’, as 
he is legally known, is subject to regulations of 
the owner of the premises. 


Although enjoying rather wide freedom in 
the taking of pictures, a photographer must, 
however, be careful what he does with those 
pictures afterward if he wants to avoid trouble. 
A photograph showing a person’s face, cannot 
be used for trade or advertising purposes or in 
connection with an article of fiction without 
the written consent of the subject photographed. 

Even a salon print cannot be hung in an 
exhibition if the subject objects. Where the 
photographer receives payment for pictures 
made at the request of the subject, the pho- 
tographer retains the right to the negative, but 
he cannot sell prints from that negative except 
to the customer concerned.” 

Detroit, Mich. Paut M. LAWRANCE 


¢ A signed model release, of course, will enable 
a photographer to sell pictures he does not 
otherwise have the right to sell. Fer a sample 
model release and a complete discussion of the 
legal aspects of photography, see “It’s The 
Law” in the April ’47 issue.—Ed. 
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“Quote of the month” is by Spotlight editor 
Vella Finne of the LONG BEACH CAMERA 
GUILD and although it concerns color judg- 
ing the ideas expressed are quite adaptable to 
the selection of black and white prints. 

“Much has been written, more has been said, 
about the inadequacies of print judging and 
the incompetencies of many Photographic 
Critics, but like the weather, nothing con- 
structive has been done about it, that is until 
recently, when the LOS ANGELES PHOTO- 
CHROMERS gave the subject a really New 
Look. 

“Harold C. Edwards conceived the idea; 
waited three years to get just the right men 
together for it’s first trial. 


“Tt was just that—a Trial—like any court 
of law. 50 color slides were shown. Each 
photographer present was subpoenaed, as was 
the author, to appear as a witness, There 
was a Judge, a Prosecutor, a Defender, a Court 
Clerk and a Bailiff. 


“The projector was operated, thru an auto- 
matic timer, by the Bailiff. A slide was pro- 
jected on the screen, the Prosecutor had 50 
seconds to study the picture and make honest 
technical criticism—the projector turned off 
for 10 seconds then on again and the De- 
fender had 50 seconds in which to point out 
the good qualities of the slide. At the end 
of his plea, the Judge weighed the testimony 
and gave his sound, impartial reasons why 
the slide should or should not “make” a 
Salon and so gave his verdict. 


“No member of the court was allowed to 
use his own personal likes and dislikes in his 
verbal plea or in the final decision. 

“The Court Clerk kept records on each 
slide and at the final check, 27 slides were 
rejected—23 accepted, but more important, 
was the fact that all photographers present, 
enthusiastically declared it to be the most 
fairly conducted, the most interesting and 
instructive session of judging, they had ever 
witnessed.” 


P. H. Oelman FPSA of Cincinnati covered 
a lot of words and considerable territory in 
speaking to camera clubs within the last few 
weeks. Because his talks on “Figure Photog- 
raphy” have been so well received throughout 
the east, Gene Chase, chairman of the PSA 
Lecture Bureau chose Oelman as the “guinea 
pig” for the Society’s first venture in a series of 
extended lecture tours. From March 26 to 
April 7th, P. Aitch appeared in Milwaukee, 
Minneapolis, Seattle, Sacramento, San Fran- 
cisco, Los Angeles, Denver, Lincoln and 
St. Louis. Mrs. Oelman was keeper of the 
aspirin en route. 





ABE COHEN'S EXCHANGE 





offers . 
TO TEST VOUR PURCHAS 








Everything you buy from Abe Cohen's Ex- 
change, is returnable for full refund within 
10 days . . . or 75% refund within 90 days. 











SLIDE PROJECTORS 


Demonstration models—equal to 
new in appearance 
formance. 


Bell & Howell Duomaster 


(2x2) 5” F3.5 coat- 
ed lens, 300 watt 
lamp. Adjustable 
condensers for 
brighter pictures 


and per- 









ase. Used, but in 
excellent condition. 
List $130 ....$97.50 
AMPROSLIDE MODEL 30A (2x2) F3.5 
lens, 300 watt lamp. automatic slide 
changer assures hairline focus, Case. 
Rie BOD sins ccc ccccccccsseeue $49.50 


S.V.E. MODEL RK (2x2) 4” 
watt lamp, slide carrier, case, 


lens, 100 
List $35.95 24.95 


PRC AUTOMATIC (2x2) Accommodates up 
to 50 slides. 300 watt lamp. List $125 
Brand New GOLDE MASTER (for negatives 


up to 31%4x4) 642” lens, 300 watt lamp, 
operates on AC or DC. Case.........++.. 


97.50 


KEYSTONE 8MM 
MOVIE OUTFIT 


$79.50. 


Keystone K-8 Camera with coated 
F2.5 lens, 3 speeds, interchangeable 
lens mount, Reg. $64.50. 


Keystone C-18 Projector 
watt lamp. Reg. $34.50. 


with 300 


IMPORTED ZEISS 
BINOCULARS 


Brand new superlative binocu- 
lars from the famous Carl Zeiss 
plant. Priced even lower than 
a fine domestic glass coated 
lens. Central focusing. 
Leather case. 


6x30 Zeiss Silvanem. .$115 
8x30 Zeiss Deltrintem.$138 


Add 20% Federal Tax to 
Cost of Binoculars 





TRADE OR SELL YOUR USED EQUIPMENT 


Top cash prices or trade allowance for your 
used camera, lens, binoculars, etc. Send your 
equipment express collect for estimate. If not 
satisfactory, equipment will be returned 
promptly, af our expense. 














“THE HOUSE OF PHOTOGRAPHIC VALUES” 


ec COHEN'S EXCHANGE... 


142 FULTON STREET, © NEW YORK 7, WN. Y. 
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Immediate Enrollment / 


at the 


Germain 


SCHOOL OF 
PHOTOGRAPHY 


Study Professional Photography 


Day and Evening Courses 
Approved for Veterans 
Write now for catalogue 85. 


225 BROADWAY NEW YORK 7, N. Y. 


Peed aaa added ada 





WRITE 
ia ALL 35 MM CARTRIDGES see 


Save 50% CIRCULAR 


WwW. W. BOES CO 
43 W. APPLE ST. 


DAYTON-2-OHIO 
\ esses 


A PROFITABLE TRADE!° AN EXCITING HOBBY! 


\ J Learn... PHOTO 
\/ - NEGATIVE 
RETOUCHING 


AMATEURS! IMPROVE YOUR PICTURES 1007 
is new S week home-study 
course, one lesson each week, 
will teach you how to improve 
 < pictures . . . how to impart 
“professional finish.” d 

don't forget that photo negative 
is a fine p for 

both men and women... a prof- 
itable business that you can con- 
du¢t from your own home. 


oi a 
testing. ond Spotting tepriced 


COURSE IS DESIGNED for BOTH, AMATEURS and us 
GIVEN AY NO EXTRA COST with first lesson Is ll 
the equipment you need 


e erening KNIFE 
© SPOTTING INK 


© EMERY CLOTH 
—aond o different of PRACTICE NEGATIVES 
FOR EACH LESSON . alse included is ac PROOFING] 
DEVICE AND PROOF PAPER te check results! 
mia boride HANDY: COUPON TODAY! Remember, if 
) t completely satisfied and return the first lesson in 
thin 5 days. you will receive a ful! r vd 


Psy Ta Gee Inc. 

























































H HALL . 
' State St., Chicage 1, Ml. Reteuching Schoo! Div., Dept. M-5! 
$0 | enclose $17.50. Send cach lessse propeld. ’ 
a O Send course C.0.D. I'll pay postage on each lesson: 
' 0D Send information ond easy peyment pion. : 
; NAME : 
} ADDRESS : 
} City ZONE STATE H 
ee LALL TRANSACTIONS BY MAR ONLY!) iF 


BOBBLE DMPA ADD AD ALD 


The Aremac Company, 1 East 43rd Street, 
New York City, have announced sponsorship of 
a “Glamour Girl Photo Contest” to start March 
10 and end May 1, Judges will be Broadway 
producers Hunt Stromberg, Jr., John Wildberg, 
and model agency head Stewart Cowley. 

Camera, film, lights and other equipment 
will be awarded to the contestants who submit 
the most interesting glamour girl photo. En- 
trants may submit as many photos as they 
wish and the winners will be judged on tech- 
nique and overall production. 


Jimmy Kyle writes from Oklahoma City 
about a new high school organization, the 
CLASSEN CAMERA CLUB. Take it away, 
Jimmy. 

“A young club, the Classen organization 
was born last September, out of the desire of 
a small group of photo-fiends to meet more of 
the same. An announcement was placed on 
the school’s intercom sound system, and 23 
persons came to the first meeting. Many have 
since dropped out, but many more new mem- 
bers have come into the club. At present 
there are about 15 active members. 

“Meetings are seldom dull . . . some pro- 
grams at recent meetings have been: a talk 
on color by a local color finisher, two model 
nights, open print competitions, and a demon- 
stration of a home-made press-type camera 
made by Harrell Hairfield, one of the charter 
members. 

“Eqiupment possessed by club members 
ranges from the Brownie Reflexes used by 
several members, through an assortment of 
Argus cameras (the most prevalent in the 
club) and Monitors, to Speed Graphics, a 
Leica, and a Medalist I. Strangely enough, the 
consistent winners at the print competitions 
use folding Kodaks and Ansco Pioneers, while 
the guys with the better cameras come in last 
place . . . don’t ask me why!! 





Using an Argus C3, Harry Wickes took this 
picture of the son of a local race driver, play- 
ing in the race car just after a race. For this 
shot, one-flash-on-camera type of lighting was 
used—there was no time for anything else. 
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“Darkroom equipment, too, varies in quality 
and quantity. Starting at the top in size with 
my 5x7 Elwood enlarger and color processing 
outfit, it ranges down to a 1941 model Argus 
speed printer for 35mm., and a few members 
have no darkroom equipment. A co-operative 
policy is in effect, however, so that no one 
has to send their work out to a commercial 
finisher, but can do it or have it done in a 
member’s ‘darkroom. 


“Preferred subject matter, surprisingly 
enough, is not school scenes. Instead, many 
of the Camera Club members virtually haunt 
the local airport, trying to capture the airliners 
taking off and landing. In every competition 
so far, the airport has been well represented. 
Other favorite subjects include: trains, por- 
traits, midget auto races, landscapes, and 
boats. It has been noticed that rapidly moving 
subjects are preferred. 


Kappa Alpha Mu, national collegiate hon- 
orary fraternity devoted to photo journalism, 
announces its third annual 50-print Collegiate 
Photography Exhibition. Science Illustrated, 
co-operating with Kappa Alpha Mu, will award 
the grand prize which includes a trip to 
New York with traveling expenses paid, seven 
working weeks with the magazine at a salary 
of $50.00 a week, and promise of a job if 
the winning photographer proves acceptable. 


Entries will be accepted in five classes from 
now until April 30, 1948. First place awards 
will be made for the best pictures in the 
News, Pictorial-Feature, Fashion, Sports, and 
Industrial classes. The grand prize will be 
awarded to the best of these five winners. A 
complete list of awards will be announced at 
a later date. 


Students regularly enrolled in any college 
or university are eligible to enter up to ten 
prints with no more than five entries in any 
one division. Prints may be 5x7 or larger but 
must be mounted on standard 16x20 board. 
There is no entry fee, but pictures must be 
sent prepaid and will be returned express 
collect. Entry blanks and contest rules may be 
obtained by writing to W. J. Bell, secretary, 18 
Walter Williams Hall, University of Missouri, 
Columbia, Missouri. 


Spring has come to Jack Cannon, columnist 
on the CALIFORNIA CAMERA CLUB View- 
Finder. Right in the midst of his “Lab Notes” 
is this philosophical note—‘A good thing 
about The New Look is that it makes one 
appreciate a fleeting glimpse of some likely 
cheese cake material.” 


THE PRESS PHOTOGRAPHERS ASSO- 
CIATION of New York conducted its 12th 
Annual Exhibition of outstanding news photos 
from March 20 to April 18th at its new and 
spacious quarters, 500 Park Ave. 


SELF 


WHY AMATEURS AND 
PROFESSIONALS PREFER 


SS OS ZA 


It's easy to see why . . . because 
DIAMOND Gadg-it Bags have a 
place for everything—and everything 
is in its place from filters to flash bulbs. 


Only DIAMOND makes the gen- 
vine Gadg-it Bag. It's available in nine 
sizes, priced from $11 to $48. 


Ask your photo-dealer to show 
you a DIAMOND Gadg-it Bag or 
write for folder G-21 today! 


For the Finest in 
Photographic Carrying Equipment 
Look, for the WUENAMLUE Trade-mark! 


DIAMOND CASE DIVISION 
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MAKE Photography 
d YOUR FUTURE 
COMPLETE PROFESSIONAL 
TRAINING IN COMMERCIAL 
AND PORTRAIT PHOTOGRAPHY 
INDIVIDUAL INSTRUCTION 
Write to 
Hartford Institute 
of 
Photography 
1003 Main Street, Hartford, Conn. 
Approved Under G.I. Bill Sessions Throughout the Year 























2x2 INCH 5 95 

. 

SLIDES 

A collection of world fam. 
ous warplanes. Includes planes 
of friendly nenane and former 
enemy nations. Shows profile 
and broadside views in silhou- 
ette. Designed for training our 
airmen in plane identification. 

LESS THAN Gc A SLIDE 
Assortment includes not less 
— 50. slides in ee i 

nts ready for projecti 

Slides are brand new! Tdenti- 

fication of plane is printed 
each mount. You'll = to add these interesting 
lides to your collection. It's the a of a 
lifetime—5O slides peed only $2.9 Rush 

your order today! 








AERO Por SUPPLY, apout 
8242 Travelair Bivd a Bho a7. Texas 









STUDIES IN BEAUTY 
Featuring Hollywood's Most Beautiful Models 
Sample reel — SO ft., 8mm $3 100ft., 16mm. $5 
Kodachrome — 50 ft., 8mm $8 100 ft., 16mm. $15 
Catalog mailed with each order. 

We ship C.O.D., plus postage. 


FINE ARTS FILM PRODUCTIONS (MP) 
P. O. Box 2084 Antonio 6, Texas 


2x2 SLIDES fv. 























Send 3c stamp for NEW FREE 
1948 DELUXE CATALOG 


A sates line of agen a a epee for 
Amateur and Professiona 

BLOOM'S CAMERA CENTER 

My 1657 Main St., S 
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COLOR AT A PRICE YOU CAN AFFORD TO PAY 


“PHOT-O-CHROME”’ 22x3 
SPARKLING COLOR PRINTS 
Made From Any Ans Ektachrome C 


Pia .@-1-(-14,12-11,) Mae LET 


Oe y a Te) B x ) 4.00 (unmounted) 


CLEVELAND COLOR SERVICE 


3974 EAST 13lst STREET CLEVELAND 5, OHIO 
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A FUTURE IN FEATURES 
FOR WOMEN 


(Continued from page 80) 


How to Acquire "Feature-Mindedness" 


One of the quickest ways for a photog- 
rapher to learn how to produce feature- 
type pictures is to go about it the same 
way a novice-author learns to produce the 
kind of salable copy that editors demand. 
In short, the photographer should study 
the pictures already being used in feature 
story spreads —and_ practice until he is 
able to duplicate their story-telling quality 
on other subjects. 

A half dozen self-assigned shooting trips 
will be of more tangible aid than a li- 
brary of textbooks on the subject. A good 
personality—the kind that invites quick 
cooperation—is absolutely essential to a, 
feature-photographer. Oftentimes, when 
a story breaks, it breaks fast. It may come 
in the middle of the night or during a 
violent blizzard; when it does break it is 
up to the capable photographer to be 
ready to give it instant and thorough 
coverage. A bashful or introspective ap- 
proach is a handicap for it is generally 
necessary for the photographer to go 90% 
of the way in initiative. 

Self-assigned exercises will prove inval- 
uable in cultivating “feature-mindedness,” 
or the ability to visualize a story in a series 
of pictures that brim with timeliness and 
human interest. For example, Miss Sauer 
recently saw a tiny newspaper item men- 
tioning that a doctor in a nearby village 
was just completing 50 years of medical 
practice. Immediately she began making 
mental notes on a series of pictures for a 
feature spread: 

1. A close-up head shot of doctor in 

typical pose. 


ho 


. Shot of his wife pouring him a cup 
of coffee before he goes out on a call. 
If he still uses a mortar and pestle, 
a picture of him compounding a 
prescription. 

4. If he has a roll top desk or old stove 

in his office, a shot of him reading 














THE FIRST of a series of planned pictures 
dramatizing the life of a country doctor. Miss 
Sauer got here idea for this feature story from 
a tiny newspaper clipping. 








a medical journal against this back- 
ground. 

5. Full length picture of doctor, bag in 
hand, leaving on call. Get shingle in 


picture. 

6. Show doctor examining throat of 
patient. 

7. Show doctor with his youngest pa- 
tient. 


8. Show him with group of persons who 

were his “babies.” 

Later, in shooting the above list, Miss 
Sauer kept the picture layout problem in 
mind. In some of the pictures the doctor 
faced the right, in others he faced the 
left; some were close-ups and others were 
medium distance shots; some were high- 
angle views — others were medium and 
low-angle shots. In one form or another, 
all eight ideas were used in a newspaper 
photo-feature entitled: “Fifty Years A 
Country Doctor.” 


Who to Contact with a Photo Series 
Supposing you have conceived what you 
think is a first rate feature idea. You have 


That HOMBRE, Bass, sells photo fans— 


Eskimos, Zulus, Mexicans— 


From ‘round the world they come 


to buy; 


Bass has the best, and that is 


why. 


So if you want new merchandise 


Bass sells or swaps—his deals 


are nice 


His stock's the finest, so they say 


So why not write to him today? 


tehatrslinss 





President 
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BOOK SUGGESTIONS 
BY MINICAM EDITORS 


Image Management abe $3.50 
By Nicholas Haz 
Kodachrome & Ektachrome from All 
Angles 6. 
By Fred Bond 


Westward Ho 6.50 
By Fred Bond 
Pictorial Continuity 3.00 


By A. L. Gaskill & D. A. Englander 
MORTENSEN'S Books 


The Model +s $4.00 
The Command to Look 2.00 
Print Finishing 3.00 
Outdoor Portraiture 2.75 
New Projection Control 2.75 
Pictorial Lighting 4.75 
1948 Photo Almanac 1.75 





Spring Housecleaning 
Bargains 


We're clearing out all the books on pho- 
tography that we have in stock that are 
now out of print or slightly dated. These 
books are good and perhaps you'll be in- 
terested in purchasing copies at the re- 
duced rates now offered. 

Original Reduced 

Cost Cost 


The Valley and Its People $2.75 $1.80 
Graphic Graflex Photography 


(8th edition) 4.00 3.00 
1947 Photo Almanac 1.50 1.00 
Photo Oil Coloring 2.00 1.50 

By Lucille R. Marshall 
Photographic Enlarging 3.50 3.00 


By Franklin Jordan 
Prac'ical Stereoscopic Pho- 


tography 4.00 2.50 
By Gaskill & Englander 
Day of Paris 6.00 3.00 





MINICAM PHOTOGRAPHY, 
22 E. 12th St., Cincinnati 10, Ohio 


Gentlemen: 
Piease send me the following books prepaid. 


For which I enclose 
Name 
Address sine Pa > eb ete 


City nate .. State 
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INDUSTRIAL shots also find a place in news- 
paper feature stories, particularly in the Sunday 
supplement sections. This is one of twelve pic- 
tures that were used to dramatize various steps 
in the manufacturing of rubber gloves. 


made certain that it is not an idea the 
local newspapers have used in picture- 
story form for at least two years. You have 
all the names and addresses of the persons 
whose faces appear in the pictures (signed 
releases are rarely necessary for pictures 
used in newspapers) , and you have written 
down enough information to enable you to 
supply captions for the pictures. Now what 
are you going to do with all the handsome 
8 x 10 glossy prints you have made? 

Obviously the thing to do is to call upon 
the art director, feature editor, or Sunday 
editor of the newspaper you would like 
to interest in the story. It isn’t necessary, 
as a rule, to make a telephone appoint- 
ment unless you are driving a long distance 
and do not want to risk missing your man. 
Call during the afternoon or in the late 
evening if the paper is a morning edition. 
That way you will hit the editor during a 
breathing spell after his daily deadline has 
been met. 

Be sure that when you go to show your 
pictures to the editor you have ideas for 
several other feature stories in mind. This 
will help convince him that you are not 
just another one-feature wonder, of which 
there are many. 

The editor may not like your pictures at 
al!; on the other hand, you may happen 
to strike him at the moment he is scraping 
the bottom of the barrel—in which case 














i 











HOUSEBOAT vacationists on the Ohio River 
were the subject of a newspaper feature story 
that brought Edith Sauer a check for 8 pictures. 
A feature photographer usually teams up with 
a writer who supplies text and caption material. 


he will welcome you with open arms. At 
any rate, don’t let “No” discourage you. 
There are always other editors—and other 
ideas where the first one came from. Keep 
going and you’ll eventually land a sale or 
an assignment. 





says Maeve Warren 





Free-Lance or Staff Work—Which? 

A free-lance photographer can set his 
own prices for shots he takes on assign- 
ment. Some photographers set a price on 
every picture they make and refuse to work 
for less money; the majority take the pub- 
lication—its circulation, standard rates, 
etc.—into consideration and reach an 
agreement with its editors accordingly. 
The average return to the photographer 
for newspaper feature shots made on 
assignment is from $3 to $5 and up per 
photograph. 

Magazines as well as newspapers also 
buy single pictures and sequence series 
from free-lance photographers. Both pay 
from a $2 minimum per picture to around 
$20 for black-and-whites. (A great deal 
more $2 to $7.50 pictures are purchased 
than $20 shots—needless to say.) Many 
magazines and a few newspapers buy color 
shots—the latter for Sunday supplement 
color sections. Prices for color pictures 
range from a $5 minimum per picture to 
the > atvahonphere. The average is probably 





Maeve Warren is a young charming English girl from Sao Paulo, 
Brazil. She is taking courses at the Progressive School of Photog- 
raphy and plans to continue with direct color before returning 


to Brazil to establish her own studio. 


ter comments continue 


“Photography offers a fascinating and exciting career for women. | know that my 


success in this field depends on my obtaining a thorough training in its many phases. 
For that reason, | chose the Progressive School of Photography where they have 
not only the most modern equipment to work with but also a highly skilled corps 
of teachers acting under the guidance of William Gerdes, M. Photog., as Dean.” 


Study under experts in this finest of schools on the fringe of the Yale Campus. 
Courses for beginners in Portrait and Commercial Photography —Direct Color and 


Camera Repair courses for professionals and advanced 





Dormitory for men. Living accommodations arranged for i women and 


married couples. G.1. Approved. 


Make Photography your Career 
Write for Free Catalog PT 7 
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Eve 
_ AMATEUR PHOTOGRAPHER 


should belong to 


THE PHOTOGRAPHIC SOCIETY 
OF AMERICA 


eee 
, Many Valuable Services for 
Small Dues 
2 = 
Ask for Information 
1815 Spruce Street, Philadelphia 3, Pa. 














WE BUY --- usto 
CAMERAS & LENSES 


Leica Cameras & Lenses 
(all models)—Contax Cam- 
ras & Lenses—Telephoto 
Lenses—8 and 16mm Movi 
Cameras & Projectors (sound 
and silent), NEEDED at ONCE. 


SXCHMAMCE 


vL 








The “Slide of the Month” Club offers you a 
rore privilege . . . A preview of something 
new. Selected subject material and the finest 
croftsmanship in the field of color photog- 
raphy ond tronsparency reproduction. No 
dues—no obligations. Become a member and 
receive each month, 12 new and gorgeous 
color slides never before published. Select 
only those you want. Return the others. Pur- 
chosers will receive o special premium Slide 
of the Month free. Membership costs you 
acthing. Full detoils will be sent without 
obligotion. Just fill in the coupon below and 
drop it in the moil. P.S.We buy originals of 
top quality color and subject material. 


PACIFIC COLOR SLIDE CO. 
P.O. Box 305, West Los Angeles 25, Calif. 


Please send me your booklet on the 
"Slide of the Month” Club. 

Nome 
Address 
City. TR caitcicsntipais 


Lf 
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between $10 and $100. That’s a lot of 
leeway, but there is also a tremendous 
variance in the market. Most publications 
insist upon color transparencies no smaller 
than 24% x 2% for cover use—and prefer 
larger ones if possible. This is because of 
the engraving problems which arise in 
attempting large blow-ups of tiny trans- 
parencies. For interior use in magazines, 
35mm color transparencies are often used. 
Miss Sauer once sold a 35mm color trans- 
parency for $75. This was an unsual price 
—considerably above average. 

Regular staff photographers on news- 
papers usually begin at around $30 a week. 
Top pay is about $60, although a few 
metropolitan papers go as high as $80. 
Contrary to what might be expected, good 
women photograpérs usually earn as much 
as good men photographers. The pictures, 
not the photographer’s sex, is what counts. 


ye ee 


By EVERETT A. HOUGHTON 





All the books reviewed in this column are obtain- 
able from the Book Department, Minicam Photog- 
raphy, 22 East Twelfth Street, Cincinnati 10, Ohio, 
postpaid, at the prices indicated. 


CAMERA AND LENS 


By Ansel Adams 
Morgan & Lester, $3 


Bb hh is the first of six manuals by Adams, to 
be called the Morgan and Lester Basic Photo 
Series, which will deal with the photographic 
process from the camera, through special prob- 
lems in lighting, to the finished print. It is a 
tremendous undertaking, an attempt to do for 
the entire subject of photography what the pub- 
lishers themselves so effectively and somewhat 
more specifically have accomplished for the 
Leica, Graphic and Graflex in previous manuals. 

Adams has long been famous for the perfec- 
tion of his technique, for his contention that 
successful photography can only be assured by 
a thorough acquaintance with its tools, and for 
his insistence that prints must be preconceived 
in terms of the materials and processes to fol- 
low if the photographer is to maintain consist- 
ent high quality.. His theory seems sound, and 
for the first time he is making available the tre- 
mendous knowledge which has proved his thesis 
and has accounted for his outstanding accom- 
plishment. 








Volume One deals only with the camera and 
lens, and with other essential studio and dark- 
room equipment. Perhaps the most valuable is 
the part dealing with the lens, in which the 
writer discusses in detail such problems as scale, 
perspective, focus, depth of field, coverage, for- 
mulas, and filters, explaining fully the function 
and manipulation of each in terms that are un- 
derstandable to the beginner yet are sufficiently 
technical to be comprehensive. There is no 
“talking down” to the reader, yet there is no 
term which the author does not define ade- 
quately. To one who, quite frankly, has had 
some trouble with Adams’ technical information 
in the past, the present volume seems a vast 
improvemant. 

Although less technical and perhaps iess use- 
ful than the first part, the second section deal- 
ing with the studio and darkroom is also highly 
readable and marked by authority and good 
common sense. Again the treatment is compre- 
hensive, even going so far afield as to take up 
such topics as copying, negative and print stor- 
age, and insurance and legal precautions. 

The illustrations, consisting of 28 simple dia- 
grams and 49 reproductions of Adams’ own high 
quality prints, are uniformly good. All in all, 
there are 116 pages to this compact work, and 
as happens all too rarely these days, the price 
seems about right. 


HOW TO TAKE INDUSTRIAL 
PHOTOGRAPHS 


By Moni Hans Zielke and Franklin G. Beezley 
McGraw-Hill, $5 


The increasing use by industry of photographs 
to advertise its products, to train its employees, 
and to gain publicity for its services has opened 
up a lucrative and as yet uncrowded field for 
the commercial photographer. Industrial pho- 
tography, a comparatively recent development, 
is a subject about which not too much instruc- 
tive information has appeared in book form, but 
also one which requires highly specialized knowl- 
edge and technique. 

Although by no means an exhaustive treat- 
ment of the subject, this volume will serve as a 
readable and fairly adequate introduction to the 
field. After a brief preface in which the basic 
principles are discussed, the authors have di- 
vided their work into four sections, the first 
dealing with the pictorial type of picture, the 
second with news shots, the third with human 
interest studies, and the last with the picture 
story. The authors’ emphasis is upon lighting 
problems, and each of the one hundred or more 
photographs is accompanied by a simple light- 
ing diagram, plus complete information on cam- 
era, lens type, film, and exposure. 











GOLD XX AND $-35 





y filme 


Seced lle 


INFINITE HIGH LIGHT 
AND SHADOW DETAIL 








GOLD-XX and New Improved 
"§-35" for all types of films— 
Especially for 35mm where 
BIG, SHARP ENLARGE. 
MENTS are desired. STOP 
ACTION, ADD DETAIL, 
SHARPNESS and DIMEN- 


SION while increasing films speeds 
5 times with Mazda and 10 times 
with Daylight. 
qualities. 


Excellent keeping 


Ask your dealer or write direct 


MON-BLANC Chemical Co., Fort Wayne 3, Indiana & Spearman, Texas 
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One 2'/4x2'/4 


fle oe / KIMAC "One-Step" 


GLASS SLIDE BINDER 


No obligation! We just want you to sze for 
yourself how easily and economically you 
can protect and preserve your precious 
negatives with KIMAC binders. Just send 
your name and address for free sample. 
Ask for special mask for V. P. or Split 
2'/4x3'/4 Negatives. 
Price for package of twelve, $1.00 


THE KIMAC COMPANY 


DEPT. M-5, OLD GREENWICH, CONNECTICUT 























35MM ROLLS developed 
vaporated, enlarged by 
electric eye, 3% x 4%— 

$1.25. 18 exposure rolls—7Se. Extra 
enlargements 34x4%, No. 127 
split candid rolls—16 exposures—en- 
larged to 3%4x4%—60c. No. 127 and 


120, 8 exp. rolls enlarged to 3%x5—35ce. No. 120, 12 
exp. rolls enlarged to 3%4x3¥—S0c. No. 1-0, 16 exp. 
60c. — enlargements, 3%x5 


rolls weglanged to 3%x5 
—4c each. Plus 5c postage per o! 


We fine-grain ail films and use Eastman Electric 
Eye Equipment. ‘'Quality Work—Prompt Service."' 
Send roll and money today! 


BETTER PICTURES 


2523 Lawrence Ave. Dept. M Chicago 25, Illinois 





Gine ENLARGEMENTS Only 
35MM 


The ULTIMATE in 


Frsgie x | | la Somes 
Folate gaeerals bd Fine Grain Developing 


ts 
our fee rree fer en 
ie ane Photofini Services 











THE BODY BEAUTIFUL 


Ilere is a set of 12 glamorous 2x2 Kodachromes featur 
ing Fifi, celebrated French dancer, that are unmatched 
in beauty, brilliance and clarity and will be wanted by 
every color fan 
Price per set of 12 slides only $5, prepaid. 
COD's accepted. 


FINE ARTS FILM PRODUCTIONS (MP) 
P. O. Box 2084 San Antonio 6, Tex. 














NOT DOLLAR 
DEVELOPING 


Your negatives deserve quality de- 
ee ow ve. give tadivitent attention ti to each 
5mm films 


n d 

2. Beautiful 

quality prints guaranteed. Single wt. glossy pa- 
r, s e wt, Portra 





negative, No mass pi 
vaporated to prevent qarestne an 





24 HOUR SERVICE 
EIGHT EXPOSURE FILMS NOW AVAILABLE 


iting arts 
30c. MINICAM PHOTO LABS., Dept. 4-B, La Crosse, Wis. 
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IT’S DERBY TIME 


(Continued from page 42) 


good here, for they only make the film 
drag. A good racing film will leave your 
audience almost breathless and will trans- 
mit some of the excitement and frenzy 
which is found in the park itself. 

Titling the racing film may be given an 
informal touch by showing an over-the- 
shoulder shot of a hand writing out neces- 
sary titles on a sketch pad with soft pencil. 
You can save extra title-writing by close- 
upping the name of the race form and 
horses entered in each race by placing 
the form in the cine’ titler as in ultra 


closeup work. 

After editing and titling your racing 
try synchronizing it to sound and 
playing appropriate 


film, 


music on disc by 





THE PRANCING and dancing of the thorobreds, 
as they are led from the paddock to the track, 
and the colorful silks of the jockeys all make 
a picture that spells horseracing and action. 


horsy tunes through turntable and radio 
loud speaker while projecting your films. 
(See “Why Not Add Sound to your Home 
Movies?” March 1948 Muinicam Puo- 
TOGRAPHY) Numerous sound effects rec- 
ords, similar to those used in radio work, 
are available to the amateur cinema- 
tographer at prices ranging from $1.50 
to $2 each, and you can obtain cuttings 
of horses walking on gravel, trotting, or 
racing over the turf. There are sound 
effects for the asking which reproduce 
































typical large crowd noises and _ yelling, 
even the whinny of the animals themselves. 

Although either black - and - white or TN ogee ——_ 
color film will be used in race filming— ft 


never both in the same movie!——movie 
> jpaaieese i 
ANG 


makers will find that, in either case, a 
A7/ 
a Ms 
St 


reliable exposure meter will be invaluable 
v 


for checking changing exposures, since 
fading afternoon light does cause filming 
difficulties, and many spectator scenes in 
grandstands or paddock may be taken 
under rather adverse lighting conditions. 
When you go to the races, don’t put 
all your money on the horses. Invest a 
little in extra movie footage, and you'll 
come away with a priceless film for future 
enjoyment and a lot more satisfaction 
perhaps than the lads themselves who 
4 Ceasttinelpeem = 
Identifying 35mm Negatives Le wild oe eae - 
For those 35mm fans who like to leave their 6 
negatives uncut in rolls; here is a hint on how ‘ , ? * 
to permanently identify the roll of film. With He doesn't trust those photo-finish cameras. 
a piece of chalk write the number and date on 
the sidewalk or side of a building and then 
take a picture of it as the first exposure. 
—John Stockwell. 


play the races and pay and pay—and pay! 
Cmetica s Outstanding 


Electric Pocket Viewer 
-~ ARCADIA 


Takes any slides or 35mm 
film. Brilliant color correct 
FIRST “ . self illumination with stand- 
‘ : ard batteries. Switch guard 
AND ONLY . . protects batteries from ac- 
= cidental current loss. Quality 
FOLDIN 6 .7 lens. No distortion. Sturdily 
VIEW ER constructed of $ 9 5 

handsome plas- 

tic for years of 

service. 
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a. - 





















CHECK THES 


FEATURES IF YOUR DEALER CAN'T SUPPLY YOU, WRITE DIRECT 


Clicadia MANUFACTURING CO. 


2646 WEST NORTH AVENUE 


CHICAGO, ILLINOIS 
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Faultless 


PRE- VIEWERS 


r 35mm and Bartom 


Size Transparencies 






TOUCH It Lights-RELEASE It's Out 
Ideal as a viewer, or for Pre-Viewing before projection. 
Feather-touch switch operates with slightest pressure. 
All metal. Opal glass diffusion. Batteries 
nat and bulb included. 110V AC-DC model 
same price—Specify. Choice $3.95 
PRE-VIEWER SLIDE FILES 
DeLuxe metal files with compartment for Pre-Viewer. 
No. 840, holds 113 glass slides: with Battery Pre- 
Viewer, $8.40. No. 825 with AC-DC Pre-Viewer, $8.25. 
No. 970 holds 211 glass slides: with Battery Pre- 
Viewer, $9.70. No. 950 with AC-DC Pre-Viewer. $9.50 


Ask For Our New Catalog 
NEMCO SALES 
25 N. Franklin St. 


Dept. B 
Chicago 6, Ill. 


AMERICA'SBEST 


ENLARGER BUY 


Send for Illustrated 
Literature 


SOLD BY LEADING 
DEALERS EVERYWHERE 
~ SUN RAY PHOTO CO. Inc. 


295 Lafayette St ie d 





New York 








WANTED 


New Photographic Devices and Products 
Patented or Unpatented — To Manufacture 
— On Royalty Basis. 


FOTO ACCESSORIES CORP. 
1822 Victory Bivd. Glendale 1, California 


35 ducts 
Quality 
26 ps 
6: ‘}? 














INDIVIDUAL ATTENTION EACH NEGATIVE 
No automatic or mass production 
machinery used Your film fine 
grain developed and vaporated 
to prevent scratching. Exacting 
workmanship. Highest quality de- 
veloping. Write for Free mailers 
and other Outstanding Offers. 
WE HAVE FRESH FILM 


UNIVERSAL 
PHOTO SERVICE 
Box 612B, La Crosse, Wis. 










6: 


363": 











"*MOVIE FILM‘ 
8MM. High Speed—Fine Grain Pan- 
chromatic ASA 40—25. Per 50 ft. $2.25 

INCLUDES 72 HOUR PROCESSING 

16mm. 50 ft. Magazine 
16mm. 100 ft. Roll 

HOLLYWOODLAND STUDIO 

The World’s Greatest Film Order House 

9324 California Avenue South Gate, Calif. 


$5.95 
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Press Type Camera 


(Continued from page 73) 


23, will make a factory installation of any 
Meyer built unit on your camera. They 
have a standard installation charge for this 
service. If your lens is 64%” focal length 
or shorter their standard cam is used. 
Longer lenses, up to 10” can be range 
finder equipped. This requires a special 
cam involving a small additional charge. 

The camera illustrated is equipped with 
a 7¥,” lens. The housing around the range 
finder shown in the photographs is for 
protection only, and is made of 1/32” 
aluminum. 


Suggestions On the Finish of the Camera 


This is a special hand-made camera, 
and can be given a very distinctive ap- 
pearance, thus setting it apart from the 
conventional black jobs. Wood can be 
given a piano finish in dark mahagony, 
oak, or walnut, and all exposed metal 
parts can be finished in natural color. 
Both aluminum and brass tarnish badly if 
not protected. To prevent tarnishing, you 
should: 1) Sandpaper the work with 4/0 
sandpaper. (A rotary motion gives a sug- 
gestion of pattern that is pleasing.) 2) 
Clean with a rag moistered in alcohol. 3) 
Give the metal parts a single coat of a 
good quality transparent lacquer. Be 
sure you cover the entire surface. Spots 











"Probably one of those new cameras with a 
coated lens.” 














Thousand-and-One 
Reasons 


why camera fans all over the 














world subscribe to 


“And this lens is to correct distortion." MINICAM 


that are missed, will show up in a month 


or so as dark areas. This finish will stand PHOTOGRAPHY 


up well for a considerable length of time. 








Materials Used 


Besides its articles, photographs, 
1. Wood, preferably mahogany. 


2. 3/32” thick aluminum, @ total of four and variety of departments, they 
square feet. Can be in pieces 7!/2” 
square or larger. 

3. 1/32" thick aluminum, about | square 
foot. 


4. Va" brass angle, | foot long. ient size for reading on trips, or 
5. 2" brass channel, | foot long. 


like its small compact, conven- 


just for that ride to and from 
All metal can be scrap procurable from 
nearly any sheet metal shop. If you can't get k 
scrap, many large hardwares have a metal work. 
department. The total cost of the above should 
be between two and three dollars. You will 





also need: By subscribing you can be cer- 
NSE er See ; . . : 
* a ooo 1 tain that you will receive each 
Tap and die wrenches....... total .50 ? ‘ 
7. Short piece of brass wire (.086” month's copy in your home. 
dia.) to thread 2-56 Flat head 
steel machine screws. Miscel- * 
laneous wood screws..... total .75 
8. Brass piano hinge, '/2” wide when Use the coupon below NOW to enter your 
open. 2-foot length.......... .60 subscription. 
9. Speed Graphic springs for spring 
[eee i 
Total..........$6.80 Name 
Optional 
Address 
If you are using a synchro type shutter you 
will need, for the battery case: 
City State 
10. Three PL-55 plugs and jacks Soe $1.05 
Four telephone pins and pin jacks.. .50 12 Issues) —$2.50 
One 7!/2 volt radio battery, snesedmmadie ramet u 
Burgess No. 5540............ 65 TWO YEARS (24 Issues) —$4.00* 


One small piece of 3/32” bakelite. 75 


*A two B ge! subscription saves you $2.00 over the 
newstand price. 
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BUY WITH 
CONFIDENCE 


“At One of America’s 
Great Camera Stores” 


Complete stock of 
cameras, projectors, 
enlargers, screens, 
tripods and 
accessories. 


SEND FOR FREE BOOKLET 
ON USED ITEMS 


HABER ¢ FINK: 


12. WARREN ST. NEWYORK 7 











35 MM FILM DEVELOPED ang $f?) 


3¢ ENLARGEMENTS3 «4: 


20 Exp. 75<¢ e 16 Exp. Split 60¢ 
EMBOSSED GLAMOUR PRINTS 
THEY'RE DATED 


One order will convi: ou of our su 
Quality, work and service. [t's new and Bam 


EXPOSURE ROLL INTS-ond): 
wni!""1& PRINTS 0° 


Practically a GIFT of one set of prints—for 

a single set of 1 Beeerame A 's Beautiful Finish is 

ie MWiataee 8 6easily worth the price for which you get two 
SETS OF sets. Credits for failures. Send money with 
PRINTS rolls or write for FREE Mailers. 


CENTURY PHOTO SERVICE, LACROsseE, Wis. 


SLIDE MOUNTS 


Patent Pending 





Just slide your film into the mount, That’s all! No 
hot iron, press, adhesive, or moistening! So easy and 
quick! Mounts can be used again. Work perfectly in 
all 2x2 slide projectors. Carton of 36 mounts, postpaid, 
$1.00. California purchasers please add sales tax. 


FRIEDELL, 323 Fox Oakland Bidg., Oakland 12, Calif. 











GREATEST MOVIE EVER MADE 
patecciglt om 





8mm., 50 
oes 100 ft., $1300 (Stent 
_— ae #3 Subject Catalog - ‘10 al 


SRtechs SS Reset sa f 
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HOW TO IMPROVE 
Your Snapshots 
(Continued from page 65) 


bird’s-eye view? There are several “right” 
camera angles for every shot—but they 
must be hunted down. One of the main 
differences between a rank amateur and 
an advanced photographer is apparent in 
their hunting technique. The snapshooter 
scarcely hunts at all; he merely bangs 
away from eye-level or belt—depending 
upon what kind of a camera he is using. 
The advanced amateur, on the other 
hand, may stretch, squint and squat until 
he resembles a hopped-up monkey on a 
calesthentics spree—but he gets interest- 
ing pictures for his efforts. 


Lighting 


Years ago it was almost imperitive that 
a photographer have the sun coming over 
his shoulder and shining directly into the 
faces of his subjects in order to be sure 
of getting enough light for a snapshot. 

Not so, today. Faster lenses and faster 
films have made this practice as obsolete 
as high button shoes. Flat, frontal, over- 
the-shoulder lighting is harsh. It makes 
the subject squint uncomfortably and robs 
a picture of roundness, modeling, and 
depth. To get roundness and modeling 
in a picture, sunlight should come from 
practically any direction except over the 
camera operator’s shoulder. (Care must 
always be taken, of course, to shade the 
camera lens so that sunlight cannot strike 
it while an exposure is being made.) 

When the sunlight comes from the side 
or in back of the subject (called sidelight- 
ing or backlighting), some portion of the 
subject is certain to be in shadow. If noth- 
is done about the shadow areas, an out- 
door portrait made by sidelighting will 
tend to be dramatic, but somewhat con- 
trasty with sharp blacks and whites. This 
is sometimes desirable in making “char- 
acter” studies, but will not prove flatter- 
ing to a pretty girl. To make the picture 
more attractive, a reflector should be used 
to throw light back into the shadow areas. 





— FF 8) at oF 


a. cen tk 








If the shadow area is to be illuminated a 
great deal, a “hot” reflector is called for. 
This is merely a piece of cardboard with 
tinfoil cemented to its reflecting surface. 
If softer light is desired in the shadow 
areas, the reflector can be a piece of white 
cardboard, a sheet of newspaper, or a 
bathtowel. 


If nothing is done about the shadow 
areas in a backlighted picture, the sub- 
ject will be rendered more or less in sil- 
houette. If a silhouette effect is not de- 
sired, one or more reflectors are again 
used to “open up” the shadows to what- 
ever degree seems most pleasing. 





The nose shadow is an infallible key as 
to the angle from which slunlight is strik- 
ing a subject; this, therefore, is the shadow 


Easy to handle, simple to load; film contacts reel 
only on edges and is protected from finger-prints 
and scratches. Corrosion proof ; particles of un- 
centead chemicals cannot cling to the smooth, hard 
most photographers watch carefully. surface. All stainless steel—not soldered, but durably 
; . 4 welded to give a life-time of service. Will not chip, 
Whenever in doubt, the safest lighting 1s crack, or break, even if dropped. 


probably what is known as 45° lighting. NIKOR PRINT PADDLE and stirring rod. Solid 
ae ze stainless steel . . . strongly made for crushing lumpy 
This is particularly true when photo-_ | chemicals and stirring solutions. 


graphing landscapes. In bright sunlight, FPR CO SP SAE Tr SEEN. 

45° lighting (in which the sunlight is | BURLEIGH BROOKS CO. 
coming from midway between the front | '20 West 42nd Street a wee te We 
and side) tends to be a trifle contrasty 
for portraits, but on days when the sun 
is weak, or slightly diffused by clouds, the 
amateur who chooses 45° lighting is bet- ARTISTS! 


ting on a comparatively sure thing. Using | PHOTOGRAPHERS! 



















it in conjunction an unobstrusive back- STUDENTS! OE 
ground, an interesting camera angle and 
, nee : From the PRIVATE COLLECTIONS of Hbolly- 
mechanical mastery of his equipment, he wood's famous photographers, we offer you skill 
’ . ful duplications of their F ° 
cant help but turn out improved snap- To the serious worker we bring one SALON 


shots. STUDY each month; Idealizations of the world’s 
most glamorous models. 

We send as you request, semi or full-figure 
studies duplicated on fine grain film with techni- 
cal skill that improves their printability. 


The original negatives which we duplicate 
OO OOOO — 2 00 Z 36 cost up to $200.00 in time, model fees and setting 


We send you in addition to the negative: A 
PROOF as a print guide, a LIGHTING AND 
POSING ILLUSTRATION, plus data on FILM AND 
EXPOSURE used and INSTRUCTIONS in PRINT- 
ING and TONING. It is a LESSON in photography 
YOU WILL NEVER FORGET! 

If you are not more than pleased, you may re- 
turn the negative within ten days and we will 
refund the full price. 

POSITIVELY the most beautiful NEGATIVES of 
the most beautiful models in the world, released 
for you to print and sell. 

Print name and semene State size of negative 
wanted. ‘ 


35mm, $2.00—2'/4x34/, $2.00—4x5, $3.00—5x7, $4.00 


No C.O.D.'s 











"So then | thought, why not lend the customers 
the camera and let them take my picture.” 
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Adana bee, Gadi. 66-6445596197 








beat # * 












; SEND YOUR at 
{=| otte-de, GQMM 
4 a: A ye m=) 
O= : = 
EM DEVELO PIX BS 
oes | St Serer ras Pee 
J 36 pr. rou §f50 Le 


20 exp. rol! $1.10 
6S exp. roil 3.00 









} 35MM Reloads--36 Exp. 45¢, 20 Exp. 30c' 


PROJECTION POSITIVES | 
20 exp. roll 60¢ 36 exp. roll 80e 65 exp. roll $1.50 
i Remit with crder—Save C.0.D. charges. ‘ 








Send for Free Mailing Bag and New Price List 


P.0.B0X146 MADISON SQ STA NEW YORKNY. 








7~ 'S YOUR NAME on vour equipment? ~ 


IF YOU LOSE A page ae case, holder, meter, lens 
shade, or reflector, can the finder find you? Don’t take 
chances. Order PERSONAL I-D- CALS today! 


DURABLE DECALS with name and address + a oo 
transparent transfers in rich gold letters %” 
Simply wet, slide on, let dry. Adheres to wood, oak 
glass, plastic, leather, photo emulsions. 

SET OF 50, one line—$2.75; two lines—$4.25; three 
lines—$5.00. Each line up to 22 characters including 
punctuation. Discount on group orders from _ clubs, 
schools, and publications. 


Also matching gold HOLDER NUMBERS 4” high. 
Choice of 1-24, 25-48, 49-72, 73-96. Each set of 24—60c. 
es 


Please Print Name Clearly. Remit with Order. 
1-D-CAL COMPANY 








. = West Fairview Bivd., Inglewood, om. J 











GORGEOUS GIRLS 
Hollywood's Most Beautiful Models Posed 
in Thrilling Masterpieces of Pin-Up Art 
EACH DIFFERENT—NO TWO ALIKE 

2x2 Kodachromes,2- Si, 5-$2, 10-$4, 15-$6 
35mm ie: 15-$1, 35-$2, 60-$3 
35mm negatives 10- $i , 25-$2, 45.$3 
214x3\% negatives, eof 5 for $4 
Pin-Up Photos 10-$ 'S-$2, 60-$4 
Free Offer: Select $6 wath; send only $5; get $1 worth FREE. 


FINE ARTS FILM CO. (MP) 











P. O. Box 2084 San Antonio 6, Texas 











F. I. B. 


(Continued from page 56) 


in which unidentified films are listed by 
the name of the sender—when known— 
or by the subject matter. As a result, if 
John Doe complains that he sent in some 
Kodachrome Film for processing and has 
received no transparencies back, his name 
is checked against the name file in the 
F.I.B. records. If this draws a blank, 
he is questioned about the subject matter 
of the film. With this information, the 
subject files are combed, and chances are 
the film is found. 


Almost all of this work however, could 
be eliminated if picture takers would do 
just three simple things, F. I. B. experts 
say. First, print in ink their name and 
return address on the containers in which 
they ship their film. Second, check their 
address to see they’ve included the street 
and number, city and postal zone, and 


FOLLOWING UP letters regarding missing films, 
F.I.B. members check the files to locate motion 
picture film or transparencies held for want of 


a correct return address. 














ONE of the commonest causes of undeliverable 
films is failure to include a full return address 
on the carton in which films are mailed for 
processing. 


the full name of the state. And third, 
make certain that their film is secure 
in the container. With movie film, care 
should be taken to tie the carton with 
string. 

These suggestions, of course, won’t help 
out in such cases as one the Bureau worked 
on last summer. For two months it tried 
to locate transparencies for a frantic 
feminine correspondent. And with little 
success. Finally, though, the case was 
solved. The husband of the woman had 
been carrying the pictures in his topcoat 
pocket ; he had put them there on a late 
spring day and hadn’t worn his topcoat 
during warm weather. 

But, in hundreds of other cases, a little 
care ends the danger of lost film. It also 
ends the delays in tracing films where the 
F.I.B. finally finds it. For, where the 
F.I. B. is concerned, its business is best 
when its business is least. 


Leave Slide Withdrawn 


It is very easy to ruin a piece of film in a 
holder by thinking that the holder is unloaded 
and then withdrawing the slide in the light. 
This may be prevented by simply storing un- 
loaded holders with the slide partly, or com- 
pletely, withdrawn.—John Stockwell. 
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ay YLUGHT 
E: Ty 5 POSTPAID 
AEN INCL.ME TAL 
a CARTRIDGE 


WITH THIS aime . 
EXCLUSIVE MONEYSAVING ‘Spixcalone Specialty 
AFAVORITE WITH THOUSANDS OF COLOR FANS 


ANSCOCOLOR PROCESSING 


72 Hour Service 
120, 620 : ; : $1. 
35MM doubleframe, mounted.... 1 
35MM singleframe (Mercury)......... 


SPIRATONE ALBUM SIZE COLOR PRIN 


“For Your Album or Pocketbook— 
Just Right in Size and Price’’ 





2x (254x3\a) Eight for $3.50; Twenty-five for $10.00 
BM GOMER nc cece pecaccvriseceens Five for 3.50 
5x (5x7) Money Saving Special: 

8 2X and Mec cer reccccescesceese 5.00 


Above prices apply also to orders from 
different color transparencies. 
Prices on other sizes and duplicate slides on request 
DEPT. M 


" 4wIst 
FINE Gi 


NewYork! 
NewYork 















BY PROFESSIONAL 
NOW IN 


WTAE Beautiful 


No artist should be without 





COLOR 


For Ont 


ready mounts. 

series released regularly. 
Magnifying Viewer for Perfect Detail. Ho 
Either Film Strip or Slides........ $i 

(When ordered with above film) 

25 Houston Plastic ready moun 

nent, will not 
double 35MM F 
BENEFIT FILM CORP., Dept. 
3807 Benefit St. 


ben 
WON. ccc cccccseee 


$10 Value 


y 


$2.95 


lds 
50 


d iy single or 
a single or 
— $1.00 


Baltimore 24, Md. 





FREE CATALOG 
Largest Assortment 

PHOTO FRAMES: MOUNTS 
sALBUMS and MAILERS 

CATR Fastest Service! Lowest Prices! 


INTERNATIONAL SALES CO. pert.a 
414 E. Baltimore St. © Baltimore 2, Maryland 

















Frank Barbeau will sell 


Super IkontaB $225.00 With coatedlens $250.00 
Zeiss 214x344 press camera with Graflex maga- 
zine back and coated F3.5 Zeiss Tessar—cou ~ 


Hugo Meyer Range finder 


FRANK BARBEAU 
33 E. Bridge Oswego, N. Y 
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COLOR PRINTS 


Order by Mail from 
THE NATION'S CAPITAL 


new and modern laboratory 
facilities offer: 


“DUB'L-HARDENED” 


color prints in 
ALL SIZES 


Every order finished under close personal 
inspection of 


QUALIFIED COLOR TECHNICIANS 


TO FIT PURSE or HANDBAG 


“CH NACOLOR 


Finished Like Fine i delge ain 
NATIONAL CAPITAL PROCESSING LABORATORIES 
Box B 4203 * ~- Dept 
301 Cedar St N.W., Washington 12,0 C 


SHKPLUS 








OUT DATED BUT GUARANTEED FRESH 


THESE ROCK BOTTOM BARGAIN PRICES 
TO CLEAR OUT OUR STOCKS 


4x5 E.K. Aero Contact $.W.. minimum 3 gross. § .4@7 gross 
10 gross lots .3§ gross 

7¥ax72 E.K. Azo Contact D.W. Semi Matte 
Contrast 1-2-3-4-5 1.00 gross 

10x!10 EK. Azo Contact D.W. Semi Matte 
Contrast No. 3-4-5 2.25 gross 


10x20 E.K. Chloride Contact S.W. Semi Gloss 

Contrast | 2.25 — 
10x20 E.K. Aero Contact S.W. Semi Gloss, Contrast | 2.2 
10x20 E.K. Azo Contact S.W. Glossy, Contrast 1 & 4 2.5 





10x20 Defender Apex S.W. Glossy, Contrast 4 & 5 2.50 oom 
14x17 EK. Kodabromide Enlarging S.W. Glossy, 

Contrast 3 10.00 gross 
20x24 £.K. Azo Contact S.W. Glossy, 

Contrast 1-2-3-4 3.00 ‘2 gro 
1x17 EK. se Ortho Paper. 3.50 gross 
20x24 tho T: Ortho Paper 

~ aaa Ya gro 
14x17 Eastman Contrast Process Ortho Film dozen 
20x24 ~—E.K. Contrast Process Ortho Film dozen 
14x17___ EK. Contrast Process Panchromatic Film dozen 
939x200 ft. E.K. Tri-X Panchromatic Film 


10.00 oll 
AIRBORNE SALES CO., INC. cuiti oly cs 











Pattern Fixations 


(Continued from page 37) 


space, for example, is not half as signifi- 
cant as a picture of an orange growing, 
for the simple reason that the latter ex- 
presses an idea or relationship, growth, 
whereas the former expresses nothing but 
merely identifies an object. Similarly, 
portrait of a person without any indica- 
tion of his character or “occupation” in 
life is a meaningless picture. The photo- 
graphic expression of functional relation 
ship, if consistently expressed, places you 
on the highest level of picture taking. 

The test of this level, then, lies in ex- 
amining the purpose of the picture. Does 
the picture show relationships, or is it 
mere object photography? Does it seem 
to be taken in a vacuum, or does it dem- 
onstrate a visible understanding cf the 
subject under consideration? In other 
words, you have only to ask yourself two 
questions to determine whether or not you 
have achieved the highest level in pho- 
tography. The first is: What is the rela- 
tionship between recognizable objects in 
the picture? If your answer is something 
like growth, occupation, love, fear, de- 
struction, etc., that’s it. 

The second question is: How well have 
I used technique to bring out these rela- 
tionships? Do mechanical factors like 
lines, lights and darks, spacing, etc. inter- 
fere with the meaning? If the answer is 
not interference, but assistance, you have 
arrived. 

An actual fixation, thus, has given way 
to an idea, a point of view. While in the 
lower levels imitation, technique, and 
subject matter became ends in themselves, 
our purpose now has become that of 
expressing ourselves. Our aim is to make 
pictures speak, and above all to give 
meaning to our work. Technique, subject, 
and all other devices have simply become 
means to that end. 

The photographer who applies this 
procedure of analysis to his work wlll soon 
begin to see not only his own short- 
comings, but also his progress. Moreover, 


he will avoid that not uncommon danger 
of slipping back into a lower level. Most 
important of all, it will keep him restless 
and dissatisfied until he sees at last that 
his work has reached the final stage and 
has begun to speak for him. 


ANSWERS TO THE EXPERIMENTAL QUIZ 
Pages 38, 39 


Photos 1 and 8. By Jean Levy 

A women likes to photograph delicate things. 
She picks the same subjects, thin fragile shapes. 
The level of Subject. 


Photos 6 and 7. By William Beal 

Falling and spinning are fast and exciting. 
They challenge the ingenuity of the photogra- 
pher; technique is secondary if one can catch 
the same subject in many ways. The level of 
Subject. 


Photos 9 and 3. By Edmund Read 

Sometimes light shows up the object and 
sometimes the object exists for the light. Light 
flows, it is exciting in contrast. Telescopes, 
tunnels, and observatories help man study light, 
the universe. The medium and subjects are 
consistent, probably the level of Language Con- 
trol: for it is beyond subject and technique. 


Photos 4 and 10. By John Cortina 

Cactus or Truss, line is the method, subject 
is secondary. The level of Technique even 
though so much effort is going into selecting 
different subjects. That’s how the creative self 
escapes. 


Photos 2 and 11. By Irving Currier 

The large and the small, the mighty and the 
weak. We are somewhere in between Technique 
(spaces) and Language levels. We must see 
more to know. Subjects are different but a basic 
idea in contrast unites them. 


Photos 5 and 12. By A. E. Johnston 

Two doorways, two children and a white 
ring around each. A real Pattern Fixation but 
in between Subject and Technique, former 
probably strongest, Subject level is dominant 
and most magnetic for the photographer. 





Try on Club Speakers? 


Bet you didn’t know that an electrical device 
designed to limit after-dinner speaking to 
ten minutes was installed in Kent, England. 
It consists of a large face with a protruding 
tongue, which when the speaker begins, starts 
moving. After eight minutes, one of the eyes 
blinks a warning; and if the speaker overruns, 
the apparatus cuts the lights, giving listeners 
a chance to sneak out without embarrassment. 


—Vancouver Sun 
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PAY LESS 


at PEERLESS 


NEW SHIPMENT! 


BRAND NEW 


AUTOMATIC 


ROLLEIS 


Complete with: 


F3.5 Zeiss TESSAR lens. . $265.00 


Lens Coating .. 
Eveready Case la, 
Heiland Flashaur @. 


AUTOMATIC ROLLE 
Complete with 3.5 S 
enar lens... 


IFLEX, 


chneider 


RETINA | % 
» 13.5 X 
TINA IA, {3.5 Fira, °X°: 


New 


Mail This Today! 


RES 
ERLESS CAMERA sto 
ise East 44th St., N.Y.C., Dept. M 


send FREE Bargain Bulletin 


: Please 
GENTLE latest listings of new @ 


Please send trade-in allowance on my 


{ PEERLESS scx: 


the block-long photographic department store 
138 E.44th St.,.New York 17,N.Y. 


nd used equi pment, 
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WANTED 


COLOR TRANSPARENCIES 


Sparkling color 

prints from your 

favorite transpar- 

encies. 

3'/px3'/f, each $.40 
4x5 each .65 
5x7 each 1.25 
&10 each 2.50 2} 3: 











$1.00 ea. 


Color Rolls Developed 
All Orders Minimum of $1.00 
Remit Cash with Order (No COD's) 
Special Orders Welcome 


LIFE COLOR LABS 


204 Wash. Ave. Albany 6, N. Y. 














Only sPEED-0-coPy 


WITH ITS CRITICAL FOCUSING 
*% Makes a perfect copying machine of your Leica, — 
tax, Kodak Ektra, Argus C2 & C3, Perfex and Kar 
* Extends and broadens the use of your camera. 
* Gives positive accurate ground glass focusing. 
* Achieves more perfect results in ANY BRANCH of 


black and white or color photography. 














ng and approved the world over by professional and ama- 
a for micro and macro pho- 
toprachy, table top photography, portraiture, copying, etc. 


See Your Dealer—Write For Circulars 


D. PAUL SHULL, Dept. M5 2° Scst.vsercais: 














35MM FANS!! 


Let us solve your film problem. . . . A 36 exp. roll 
fine grain developed and enlarged to 3!/4x4!/, 
PLUS a fresh reload of guaranteed film in your 
favorite speed for $1.50. FAST SERVICE. 


B-K PHOTO LAB 
2534 Ashland Ave. Baltimore 5, Md. 
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AN OPEN LETTER TO 
GEORGE BROWN 


(Continued from page 32) 


Kolb Brothers have maintained a studio 
on the South Rim for over 30 years and 
remarkably few of the thousands upon 
thousands of views they have taken of the 
Great Gorge can be called duplicates. The 
Kolbs, Fred Bond, Edward Weston, Jo- 
seph Muench, and all of the top flight 
photographers who have taken the out- 
standing pictures you have seen of the 
Canyon, have approached the project 
with no little respect and awe, and a great 
deal of study. They had to get to know the 
feel of the Canyon before they could cap- 
ture the personality of the place on film. 

“But,” I hear you saying, “I can’t spend 
a week, or a month, or a lifetime getting 
to know the Grand Canyon! I’m a work- 
man and scenic photography is just a 
hobby with me.” 

To that I say, “OK, George, but then 
don’t expect editors to fall all over them- 
selves to buy your pictures, and don’t 
write nasty letters or cancel your sub- 
scriptions when they return them to you.” 
Why should they buy a George Brown 
version of a Bond picture when they can 
buy the original? Take the time to see a 
place through your own eyes: Don’t copy. 
And if you do not have the time to see 
and come to know it for yourself, have 
your camera fun and take all the hun- 
dreds of pictures you want for your own 
amusement, benefit, or edification. If Wes- 
ton and Bond have already done it just as 
well (naturally we can’t be sure they’ve 
done it better) and done it first, accept 
the fact. But, if in your shooting, you 
managed to see something of the per- 
sonality of the spot for yourself and you 
did manage to catch a little different 
facet of its many-sided character, of 
course that’s a picture the editors will be 
happy to consider. 

But don’t think that cuts you out of 
the running for the editorial money. It 
doesn’t! For there is a section of the coun- 
try you know—and know better than any 
of the big names in photography. That’s 





your own scenic back yard. Offhand I 
can’t think of any part of the. United 
States that hasn’t its own bit of charm 
and beauty. That’s the primary reason 
that we, the people, live in every nook 
and cranny of the land and not all in 
Southern California. Iowa fields and 
streams, and Georgia hills have a beauty 
all their own. Each part of America has 
its own favorite season and you're right 
on the scene when it’s putting on its big- 
gest show. You know that Thompson’s 
wheat fields are an awesome and beautiful 
sight just before a storm breaks, or on a 
late afternoon in August just before har- 
vest, or during harvest when the machines 
are throwing up a plume of dust to catch 
the sun. The pattern of newly sown, and 
soon to be plowed fields in the spring is 
something pretty special. You know about 
that brook or waterfall, or wildflower field 
that isn’t on the itinerary of tourists to your 
part of the country, These are things 
you’ve seen and know—you know just the 
time of day the light is right, and just the 
angle to shoot it from. 

So start looking in your own photo- 
graphic backyard for the scenic possibili- 
ties and personalities. This is your home 
ground and you have some advantage in 
it over every name photographer who 
comes-a-calling. Turn in good pictures, 
keep them coming, and you know what? 
You're likely to become a name photog- 
rapher yourself! 








“I'm beginning to understand why you were so 
anxious to get married.” 








HOW TO MAKE 


COLOR SLIDES 


LEAP INTO LIFE 
and double in value 
USE CHROMAT-O-SCOPE VIEWERS 
The ORIGINAL hand viewer 
and still the FINEST 
Many thousands giving ‘Guaranteed satisfaction 
For 2 x 2 Slides and 35 mm. Film 
IMPERIAL CHROMAT-O-SCOPE (Wood) $4.00 
IMPERIAL CHROMAT-O-SCOPE (Plastic) 3.50 
ULTRA-VUE (Plastic) . . . . . . 1.95 
For 2'< x 24 Slides 
The NEW REX CHROMAT-O-SCOPE 5.95 


You will marvel at the clarity and mag- 
nification of this superb new viewer 


For Mounting Slides 
KWIK-MOUNTS Box50 . . . . . 1.50 
> ee! 
(Send for FREE Kwik-Mount samples) 
CHROMAT. O-SCOPE quality products on sale 
at better class camera counters everywhere 


if not obtainable in your locality, 
mail orders will be filled promptly 


OTT TIALAY, [e 426 So Ny olalare| Street 
eS? a8 Los Angeles 13, Calif 




















FOTOFOLIO 


the MODERN WAY of 
MOUNTING PHOTO- 
GRAPHS PROPERLY. 


No. 4P FOTOFOLIO 

... holds 224 pictures. 

Heavily padded covers 
Retail 

Other models from 50c te $5.08 


$T. LOUIS 10, MO 
PITTSBURGH 13, PA 








WAR BARGAINS IN 


LENSES & PRISMS 


Make your own Binoculars, Magnifiers, Telescopes, literal. mil 
Gadgets . . . do hundreds of experiments! We have Le mil 
lions of War Surplus ee and Prisms for sale 

Prices! Achromatic Lenses, Condensing Lenses Tanke Pine 
Bubble Sextants, Polarizing ” Attachm ents, Periscopes, Filters, Op- 
tics and Metal Parts for Binoculars—these are 

many items we have to offer. Write —~ for ‘atalog “M’’, list. 
ing these remarkable bargains—sent absolutely FREE! 


EDMUND SALVAGE CO., P. ©. Audubon, New Jersey 
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AMERICA’S OUTSTANDING 


INSTRUCTION STAFF 
ASSIST YOU... 


Scores of our graduates 


are making good! 


You, too, can profit from 
our thorough, up-to-the- 
minute training program. 


ALL COURSES 
G.1. APPROVED 


Write today for free catalag 


S OUTHWEST PHOTO-ARTS 
VA IRSTITUTE 








QUALITY FIRST 


DIRECT COLOR 
PRINTS : 


PRINTONS 
2 x (2V4x3V4) 60c Ea. Sider’ Tame time, 45¢ 
3x(3V4x44) $1.00 Ea. S:cereds time time, 750 
5 x (5x7) $2.50 Ea. 2.rcicame time, $2.00 cach. 
Ektachrome and Ansco Processing of 
Superb Quality is Available From 


LOS ANGELES 6 








4522 W PICO 





SEE! Amey ierk 


in “HOT ICE" 


Write for FREE 8-16mm Illustrated Catal 
STERLING FILMS, Inc. pepr. & a 


1186 Broadway New York 1, N. Y. 
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PHOTO PARK 


(Continued from page 30) 


head. Tourists—-furnish their own equip- 
ment and film; and if a fellow wants to 
shoot a hundred pictures the girls will 
pose patiently for the lot. Johnson himself 
is available to suggest compositions and 
arrangements based upon his own exper- 
iences in publicizing the West’s famous 
Broadmoor Hotel where he is still in 
charge of public relations. 


Mrs. Johnson, who runs the park when 
her husband is tied up at the hotel, is also 
a competent advisor and photographer. 
For the timid soul who worries about his 
photographic ability, a “protective” serv- 
ice is available. The hosts take photos 
of the guests at a very nominal rate, using 
the company Speed Graphic. Thus if 
something spoils a customer’s own film, 
he will still have a set of beautifully 
finished western pictures as mementos of 
his trip. 


JINX CLARK, lovely New York skating star, 
poses inside under the photofloods for John- 
son’s Customers. 























RAYE WILLIAMS on “Corral Beach” takes 
an outside pose emphasizing the charms which 
won her the Miss Colorado title. 


Lucky visitors often find celebrities who 
have been attracted by the Park, and so 
contagious is the spirit of the thing that 
nobody objects to posing for special pic- 
tures. Champion bronc riders have been 
filmed atop the innocuous rocking horse, 
a popular film star once rode a burro 
around the corral for the benefit of 
shutter-clickers, and two G. I. photog- 
raphers from Lowry Field happened to 
visit the park on a day that a Hollywood 
model, Betty Perner was there. Betty, 
the Raleigh cigarette “Cinderella Girl,” 
obligingly posed for the two G. I.’s with 
a little burro hombre 24 hours old. 

Bolstered by the experience of his first 
year, Johnson will again have the park 
in operation when the tourists start for 
the Rockies in ’48. A photo prize contest 
will be featured and prints chosen for 
prizes and honorable mentions. Also, the 
customer’s entries will be displayed in a 
local art gailery. From the flood of letters 
he has received from tourists who stopped 
at the park, Mr. Johnson knows that he 
guessed right when he figured that he 
camera-packing tourist needed some place 
to call his own in the pistol-packing west. 
We have a hunch this idea may catch on 
in other sections of the country before 
long. .Maybe some day our grandchildren 
will refer to George Washington as the 
“Father of our Country” and T. O. John- 
son as the “Pappy of Our Photo Parks.” 





COLOR 
woe: aor 


lots of ten or more (as- 
sorted if desired.) 


24"x3Ve" Mounted... $ .50 
3%4"x4V2" Mounted pans 
Unmounted....... <> a 

5"x7" OS See , 2.00 
8"x10" Mounted 3.00 


FROM ANY SIZE TRANSPARENCY 

UP TO 5"x7” INCLUDING 35MM 
Subject composed and cropped where it will im- 
prove the picture. AH mounted prints in attrac- 
tive folders. 
Please remove all glass from transparencies be- 
fore sending. 

Send for Price List of Black-and-White Prints in 
Leatherette Loose-Leaf Album. 
MINIMUM ORDER—$1.00 
Piease Enclose Remittance with Order 


No Additional charge for 
postage or packing. 


PHOTO LAB, inc. 


3825 GEORGIA AVENUE, WN. W. 
SUITE 258 
WASHINGTON 11, D. C. 




















the RAY 
SCHOOLS 
CHICAGO 


PROFESSIONAL PHOTOGRAPHY COURSES to 
meet the new trends in Business. All phases of ad 
vertising, promotional and portrait work. Classroom 
work in Lighting, Operation of Camera, Developing, 
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Exposure Meter 


The Smallest, Simplest 
and Lowest in Price! 


@ For all Cameras, still 
or movie. 

@ For all lighting condi- 
tions—indoors or out. 

@ Accurate— No Guess 


ork. re 
@ Extremely simple to 
use. 


@ Compact — tiny and 

feather light, 

With leather pouch, 
$2.15 

Canada: R. L. Hodkinson 

131 Victoria St., Tororte 


MIMOSA AMERICAN CORP. 
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America's Most Sensational 
Amateur Photo Contest! 


WIN A FREE TRIP 


TO HOLLYWOOD’ 





NOTHING TO BUY— 
SOLVE OR WRITE! 
It's Easy — It's Fun —It's a 
chance of a Lifetime! 
TWO FULL WEEK TRIPS — 
ALL EXPENSES PAID 
One trip as first prize in Still 
Class and one as first 
Pics in Movie Class 


SO PERFEX 35MM CAMERAS 
GAZINE 
RAS 












a 50 other = aren 
$10,000 wo of "hoto 
Fquipment. 

ONTEST OPEN TO EVERY- 
» regardiess of age. 

GES — A giaiascpaeains ace 
photographer: 

Contest closes Aug. 31,1948. 
Send now for rules and entry 
blanks. 
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America’s finest candid developing. = rolls 
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So You Want to 


Turn Pro? 
(Darragh) 
(Continued from page 28) 


knowledge these girls are the first contact 
between the studio and the customer’s 
purse. 
The Bait They Use 

They base their attack upon the social 
columns, travel notes, and personals of the 
daily paper. Their weapons are the tele- 
phone, some form of “bait” and the appli- 
cation of promotional psychology. The 
bait serves a two-fold purpose. It is an 
excuse for the original solicitation and a 
lure that appeals either to the prospect’s 
vanity or curiosity. A newspaper connec- 
tion is the oldest yet most effective gag 
that has yet been devised. It is generally 
worked by the solicitor informing the pros- 
pect she is calling on behalf of the Daily 
Blat which has requested that her studio 
make a new portrait series for the paper’s 
files, and if possible she ties this request 
in with some social or civic event with 
which the prospect is connected. If any 
hesitancy is shown the solicitor launches 
smoothly into her routine and generally 
clinches the sitting with the assurance that 
it is all being done for free. When the 
newspaper gag is worn threadbare or 
when, for various reasons it is implausible 
or unsafe to use it, other baits are readily 
devised. Sometimes Personality Gus, “the 
Artist,” is played up; sometimes the name 
of a prospect’s friends or acquaintance will 
be prominently featured; sometimes a 
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"| don't see how you guys can stand this kind $9950 
tue? MODEL NO. 100 LIST 
Exclusive Perrin Design. Holds 4 x 5 
Graphic with flash attached, 12 or more 


holders, reflectors and many extras. Lid 





piece of equipment such as the twin view 


: compartments for bulbs, ter, filters, 
cameras on synchronized track that Un- prey al pr ees fod velvedinis as _ 
derwood & Underwood has featured these covered in brown, alligator or aero- 


tweed fabricord. Brass plated hardware. 
Also—Model No. 101 for 24%, x 3% 


].B. PERRIN AND COMPANY 


MOVIE Scoop! FILM | 
KODAK—DUPONT 


SUPER X SUPERIOR 


many years past, or strobe, will do the 
trick. The kind of equipment isn’t really 
important; the solicitor that can extoll its 
many virtues is. 


Enters The Salesman 








Since the solicitor usually clinches the 
sitting with the assurance that it will cost 
the prospect nothing, the studio must also 
possess a really good high pressure sales- 
He doesn’t have to know a thing 





a 


yest the technical end of photography. FRESH STOCK pe sy } 32 
1949 DATING 


As a matter of fact, if he is to be worth his 
salt he will not want to know anything 
about it. 

Garbed in ignorance he can take the 
worst set of proofs, rhapsodize over them, 





THIS IS NOT WAR SURPLUS FILM 
ro eee 8mm 25-ft. Double 8 $2.39 
manufacturer. 
50-ft. Magazine 3.50 
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On daylight 
loading camera 
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promise any and every improvement that 
the prospect demands, and with sizable 
deposit in hand turn them back to the 
finishing department, letting them make 


INCLUDED 


spools. 
PROCESSING 16mm 100-ft. Rell... 5 50 
100 | 
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New, automatic processing equipment for 


FILM PROCESSING LABS 


finest mo- 


‘“‘eontrolled”’ developing, assures 
i Facilities for rapid 





of his scribbled instructions what they will. 
Two things help the salesman surmount 
the “no obligation” barrier. The first is 
the artist’s little act which is designed to 
implant the impression in the prospect’s 
mind that these photographs are some- 
thing very special. The second is her own 
very human desire to see the proofs. By 
the time the salesman arrives, vanity and 
curiosity have so subtly weakened her sales 
resistance that she is generally a soft touch 
under his expert handling. 
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HOLLYWOOD 


Model of the Month 


A beautiful Hollywood Model is selected 
each mon os Ps wy in 5 
glamorous color poses. end for ‘‘Miss 
May”’ Now! 

Set of 5S Color Slides..........+- $2.00 
Set of S Fine Grain Negatives... . 


MODEL OF THE MONTH 
Dept. No. 24 : 
7424 Sunset Bivd., Hollywood 46, Calif. 
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A masterpiece devotees of art rave over. 
Infinitely more than a picture. Difficult to 
explain. Woit until you see it...to prove we 
have most unusual slides, only 40 cents. 
Send Only 40¢ for SHE" 
GiamorVu-tR New style... gives 
three dimensional life effect to all slides 
Unbelievable price, 49 cents. 


“VISIONS THAT BREATHE” 


Four special slides of beauteous models 
Only, $1.45...Two Sets, $2.90. 


10 ON PHOTOS 


Models of breath-snatching 
beauty captured in exciting action 
with speed cameras. Unequolled, inspir 
‘ ational studies for artist and photographer 
PER SET (Six Photos) only $1.00 

Order five sets...get extra large 
=—— Special Surprise Photo FREE! 


NOVELART tec 07, raters, cat 


















Few MICO” SPRINGBACK 


Makes a PRESS CAMERA 
of your pack-type camera 


The ORIGINAL Springback! 


et | 
“pel |7 
eateasel 


Enables you to use Baco and other types double cut 
film holders in your pack-type camera. Sharp 
detail assured by ground glass focusing. Spring- 
back is attached like original single holder. Double 
film holder slides under hooded, spring attached, 
ground glass focusing panel. No need to remove 
ground glass back each time. Easy to install and 
_se. Comes complete with hood and ground glass 


2/4334 for 6x9 cm cameras......$12.50 
2'/gx3'/4 for 9x12 cm cameras......° 13.75 
3\/4x4"/4 for 9x12 cm cameras...... 13.75 


Tax Included 


Specify size and enclose check or money order. 
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This then is the fashionable. studio’s 
“front.” Behind it lies the finishing de- 
partment and the business office. While 
the solicitor gets the prospect before the 
camera, the artist softens her up, and the 
salesman delivers the coup de grace, the 
business office not only signs the salary 
checks for all this, but sees to it that there 
is a sufficient bank balance each week to 
cover same. This is accomplished through 
systematic cost accounting that more or 
less scientifically determines the price that 
the studio must charge for its pictures if 
it is to pay expenses and return to its own- 
ers a reasonable profit on their investment. 


How Illustrative Studios Differ 


Striding with seven league boots to the 
other end of the technical scale let us take 
a look at that work horse of the advertis- 
ing field, the illustrative studio. Here the 
business office functions in much the same 
manner as any other successful studio or 
business. Beyond this, and the fact that 
cameras are used to produce the finished 
product, the resemblance ends. Here the 
camera operator is a photographer — the 
best that ‘the field can produce. By all 
definitions he may quite rightfully lay 
claim to the title of “artist” for although 
he may specialize in one particular field he 
must not only have complete control of the 
tools of his craft, but be able to visualize 
the rough ideas of others and direct his 
models into the mood that is demanded 
of the final picture. 

His pictures are delivered to the world’s 
most critical customer, the art director of 
the agency that handles the advertising ac- 
count. This gentleman knows what con- 
stitutes a technically good photograph. He 
has a goodly amount of the client’s money 
to spend and will not quibble over spend- 
ing it as long as the pictures he receives 
meets his extremely demanding specifi- 
cations. He takes for granted that the 
man behind the camera is an expert pho- 
tographer. He will not be long in discover- 
ing any error in this surmise and when he 
does the studio will either hire a capable 
photographer or get along without his 
account. 





























How The Illustrative Studio Operates 


The selling and solicitation set-up of the 
illustrative studio differs radically from 
that of the portrait studio. Here there is 
very little actual selling in the accepted 
sense of the word. The studio knows ex- 
actly how many prints are to be delivered 
and what will be paid for them before the 
first shutter clicks. It knows that no 
amount of smooth persuasion will increase 
the order or make the prints acceptable to 
the purchaser if they fail to meet the ex- 
acting technical and artistic standard that 
he himself has set. In spite of this the 
salesman is an extremely important char- 
acter in the all-star cast of the modern ad- 
vertising studio. He is the contact man; 
the “Good Time Charley” who wines and 
dines the agency executives; the solicitor 
who lands the account with a well timed 
anecdote or a slap on the back. He is a 
well-known figure in the hot spots and 
greets all the agency executives by their 
first names. Personal popularity is his 
greatest asset and he cultivates this in 
order that he may gain first consideration 
for his studio when a new account appears 
on the open market. 























"Sometimes | think I'm having my leg pulled, 
Mr. Duffy, PAYING to pose for you." 







Super Ikonta A, 159"x214" with 
Coupled Rangefinder, Tessar 
F:3.8 in Compur Rapid Shutter. 
Speeds to 1/500. Including 


a leather $1 94.90 


No Interest— 
No Carrying Charge 


Super Ikonta B, 2!/4"x2!/,", 
Tessar F:2.8 in Compur 


$19.49 
Down 


with Cpld. R. F., 


— 35, 35mm, Novar F:3.5, $93.90 
10% DOWN 
No Interest—No Carrying Charge 
Write for Free Bargain Book 








PLEASURE AND 
PROFIT IN 


IMPROVE YOUR 
SKILL - STUDY 
AT HOM 


Whether you wish 
to make a career 
of photography or 
want to gain addi- 
tional skill as an amateur, the American 
School of Photography offers practical basic 
training, which requires only spare time 
study. 

With proper aptitude and application, this course 
should provide you with a fundamental background 
which may open the door to valuable professional ex- 
erience . . . or add fascination and zest to your 
obby. 

OLD ESTABLISHED SCHOOL. Backed by years of 
experience, our training covers every phase of Modern 
Photography through spare time study at home. Basic 
hotographic principles are taught by inspiring “‘learn- 
Gdeien ’ method, step-by-step, under the supervision 
of a qualified instructor. 

GET FREE BOOKLET! Send coupon 
today for free booklet, ‘““Opportunities 
in odern Photography,” and full 
particulars. No salesman will call. 


AMERICAN SCHOOL of PHOTOGRAPHY 
1315 S. Michigan Avenue Dept. 1945 
Chicago 5, Illinois 








AMERICAN SCHOOL OF PHOTOGRAPHY 

1315 S. Michigan Ave., Dept. 1945, Chicago 5, III. 
Please send me without obligation your free booklet, 
“Opportunities in Modern Photography,’’ and full par- 
ticulars. No salesman will call. 
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BASIC ¢ PORTRAIT 
COMMERCIAL * COLOR 


SEVERO ANTONELLI, DIRECTOR 
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APPROVED FOR VETERANS’ TRAINING 
SEND FOR CATALOG 


429 WALNUT STREET 
PHILADELPHIA 6, PA. 
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20 exp. 75c « 16 exp. Split 60 
Oversize Reprints 4c 
é « 
All miniature and sp! 
famous 31/4 x 41/2 Beauty Prints—deckled, 
embossed margin and EMBOSSED DATE. 
Don’t take a chnene! Thirty years of dependable, painstak- 
ing service, and the millions of fine prints we have prod 
for camera fans, have caused thousands to place complete 
confidence in our ability to produce the kind of pictures the 
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mailers, samples —_ complete Price List. 
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ALBUMS and 
SCRAPBOOKS 


Several attractive bindings. 
Acetate protected leaves 
lay flat when open. Sizes 
14"x11" and smaller. See at 
stores or write for catalog. 











To his studio and the advertising world 
at large, the good salesman is an executive 
entitled to sit in on business and picture 
conferences, to advise on studio policy, 
and when necessary, aid in the selection 
of other studio personnel. Many of these 
men eventually open their own studios, 
hiring capable assistants to carry on the 
technical departments while they continue 
in the capacity of business manager and 
contact man. 

In these two examples you will note 
that I lay particular stress upon sales and 
solicitation. I have attempted to show how 
on one hand they may turn mediocre 
photography into a profitable venture, and 
on the other how without them the finest 
work might be unable to find a profitable 
market. You may protest that many of 
the big names in professional photography 
are truly great artists and technicians in 
their own right and have won rich rewards 
strictly on the merit of their work. This 
is far from true, however, for lurking in 
the background of every last one of these, 
even to the “hot shots” of the slick maga- 
zines, you will find one or more persons 
concerned with the sales, solicitation, and 
business set-up of the work they handle. 


Before You Take The Plunge ... 


If you have determined upon profes- 
sional photography as a career you should 
approach it in the same manner that you 
would tackle any other business. Before 
locating your studio, thoroughly analyze 
your territory. This analysis, coupled with 
the amount of capital you have to invest, 
will not only determine the type of studio 
you should open, but its location and the 
kind of organization that you will need to 
successfully carry it on. 

For a short while at least you will prob- 
ably be able to “double in brass” quite suc- 
cessfully, soliciting, taking pictures, de- 
veloping, printing and selling, and in so 
doing you shall have committed your first 
major error. It is an error that is easily 
committed and extremely hard to correct. 
As you have a limited amount of capital 
and for the first few weeks, at least, more 
time than you know what to do with, you 





























argue that it is foolish to pay people good 
money for the services that you can ac- 
complish so much better yourself. You 
solicit a little work, spend an hour or a 
day taking pictures, spend more hours pro- 
cessing them, and additional hours passing 
proofs or making deliveries. You solicit 
more work and repeat the routine. Gradu- 
ally your reputation spreads and you find 
yourself with almost more work than you 
can handle. You are building up a nice 
little business, you think, but when the end 
of the year rolls around and you sit down 
to gleefully figure up your profits, you may 
be rudely awakened to the fact that you 
have worked longer, harder, and for less 
money than ever before in your life. 

Far more tragic than this discovery, 
however, is the fact that you very probably 
have developed a kink in your psychology 
that makes you mentally squirm at the 
very thought of delegating any one of your 
numerous duties to another. You will ar- 
gue that it is your personality, technical 
skill, and business ability that has really 
made the business. You lose sight of the 
fact that the hours you spend producing 
pictures might be very profitably paral- 
leled by another person soliciting more 
work for you to produce, thus paving the 
way for you to hire capable assistants to 
relieve you of many burdensome details 
that are the necessary evils of the business. 
I have seen this happen many times to 
men who were fine photographers, but 
who lacked the business acumen to see or 
correct this error. If they manage to con- 
tinue on in the business they develope into 
the drudges of the profession, constantly in 
hot water over delinquent stock bills, al- 
ways behind with the rent, their work soon 
reflects the shoddy, down-at-the-heels ex- 
istence that they are forced to lead. 


The Remedy 


If you would avoid this, your next step 
after deciding upon the type and location 
of your studio, is to set up your business 
organization. Chart the entire business 
from solicitation to final delivery in black- 
and-white. If, in the beginning you find it 
impossible to finance more than one or 
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SCHOOL OF 
CAMERA REPAIR 


“The Only School Of Its Kind” 


Complete 10 week, 150 hour course in 
Camera Repair, Including Business Ad- 
ministration, Placement and Post-Gradu- 
ate Consultation Service. Special Tools 
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cial Rates to Veterans. 
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36 Exposure 35mm ities GRAIN 
developed and with every frame 
ENLARGED to 3% x 4/2. .....$1.00 
20 Exposure roll...............65¢ 


(Single frame negatives enlarged to 3% x 2%) 


Your order is rushed back to you. 


LOW PRICES FOR RELOADS 
Fresh, Fine Grain Panchromatic Film 


36 Exposure Reloads........eseeeees ose ose 
20 Exposure Reloads... .ccscccccoccssces 30c¢ 


Satisfaction GUARANTEED or refund. 
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Send $5.00 for an R.L. Coupon book today 
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ART SLIDES 


Beautiful Hollywood models in glamorous 
poses. Excellent for artists and art students. 


All different. 
FREE 


With each order of 50 art slides, receive at 

no extra cost a beautiful viewer and plastic 

slide file case for only $18.00. Act now ! ! 
50c Each 10—$ 4.00 
25—$10.00 50— 18.00 

3x5 Art prints in full natural color. Artistic 

poses—75c ea. 


STEDCO PHOTO ASSOCIATES — DEPT. A 
P. ©. Box 1811, W.L.B. Sta., Los Angeles 36, Calif. 














134 





two assistants, you might temporarily com- 
bine two or more departments in one per- 
son. For example your solicitor might also 
help with the selling and act as studio 
receptionist. You will probably do your 
own dark room work as well as operate 
the camera until your business warrants 
additional help. Keep a sharp eye on your 
overhead expense,but do not balk at hiring 
additional help as your work requires it. 

Above all, never lose sight of the fact 
that photography is a business. It has been 
my business for twenty-five years and my 
only regret is that I cannot do it all over 
again. My camera has helped me raise 
and educate a family, and insured me 
against want in my declining years. It has 
introduced me to a host of good friends, 
has served as my passport to many interest- 
ing places, and has provided an outlet for 
my creative and artistic desires. Yes, my 
camera has helped me to the realization of 
a full and extremely pleasant life, but the 
story might have been entirely different 
had I not had sound business experience 
to counsel me, and at all times an organi- 
zation that was capable of handling my 
business with dignity and dispatch. I am 
still able to thrill over a photograph that 
I have made and that I believe to be good, 
but I never let myself lose sight of the fact 
that sound business principles are respon- 
sible for my financial success. 











"Joe is the best photographer of children we've 
ever had.” 























So You Want to 
Tarn Pro? 


(Gittings) 
(Continued from page 29) 


sequence, during the years, a number of 
people have been attracted to photogra- 
phy who might otherwise have been con- 
tent with small businesses of a different 
nature, As the general educational ad- 
vantages of the nation advance each year, 
a higher type of man is being attracted 
to the profession. This man should be 
encouraged and helped and given pride 
in his choice. 

Mr. Darragh’s assertion that the high- 
powered salesmen can surmount an orig- 
inal “no obligation” basis of solicitation is 
crass libel on the intelligence of the aver- 
age person. As a matter of fact, good 
taste alone should prohibit a photographer 
from using such an approach. I do not 
know of a single reliable studio using such 
methods today. It is true that there was 
a surge of this sort of unethical business 
before the war, but it is long since a thing 
of the past. The Association is constantly 
on guard for cases of misrepresentation, 
of free picture offers or any questionable 
methods which might belittle the profes- 
sion. Co-operating with the Federal 
Trade Commission, local Better Business 
Bureaus and other groups, The Associa- 
tion has been instrumental in curbing 
many unethical practices. 

From a constructive standpoint, let us 
take a quick glance at the possibilities 
ahead for the young man who wants to 
become a professional portrait photogra- 
pher. First, he should have a reasonably 
good education, including high school, 
and if possible, a year or two of college, 
so that he gains 1), the ability to think 
clearly in general terms; 2), the experi- 
ence of meeting a large number of fellow 
students socially, to give him poise and 
confidence when he later begins photog- 
raphing people in his own studio. If this 
much education is denied him, it merely 
means that he must take longer to reach 
his goal. Many successful photographers 





HOME MOVIE PLEASURE 
at its Very Best! 
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CAMERAS and PROJECTORS 
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size for only......+.. 59 


Ask for Free Booklet Magazine,“Pictures.” 


MINILABS 








ENLARGEMENTS 
larged to 3%4x4¥2 on rodceroniae 301 rts 
us mntoec coors samt | 29 


ALANN PHOTO LABS, BOX 5, BROOKLYN 28, N.Y 
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YOUR NEXT HOME MOVIE CAN BE A 
THRILLING AFFAIR-FOR ONLY $1.00 


“Glamorous Exciting Stars” features FOUR 
exotically beautiful girls in scenes of inter- 
esting action and sheer loveliness. A delight- 
ful short subject to thrill you and all your 
movie audiences. And it’s yours for an 
unheard-of price — to prove to you that 
you can get exciting films only from EXCIT- 
ING FILMS. 

“The greatest enjoyment a dollar ever 
bought,” writes one customer. “Just the 
type of film I’ve always wanted!,” enthuses 
another. 


For this thrilling movie, 
“GLAMOROUS EXCITING 
STARS,” and four color 
folder listing all EXCITING 
FILMS, send this coupon 
today — now! 
EXCITING FILMS MP 9 
1071 El.Centro, Hollywood, Calif. 
Enclosed find one dollar. Please rush me 
“Glamorous Exciting Stars.” 


Print Your Name. 
Addi 
City. 


important 
CHECK HERE 8mm] I6mm[] SOUND[] 








State. 

















YOUR OWN 
HOLES 
BINDINGS 
ae 





Guaranteed by one of 
America’s oldest punch makers. 





HOGGSON & PETTIS, NEW HAVEN 7, CONN. 
ue EDN ONO. 
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have had no more than an elementary 
school education. They have had enough 
courage and ability to overcome this edu- 


. cational handicap through hard work, 


long hours and independent study. 

When a young man finishes his formal 
education and is ready to begin the study 
of photography, some schooling in a pro- 
fessional photographic school is very help- 
ful. It teaches him the basic fundamentals 
on which he must operate. When he has 
finished a course covering the basic 
principles, he should strive to apprentice 
himself to a good professional portrait 
photographer (preferably one with a very 
small organization, who caters to all types 
of subjects). Here he will learn the prac- 
tical procedures that go into making and 
finishing photographs; he will learn to 
meet the public as an assistant profes- 
sional. If the studio happens to be in a 
medium price bracket, this need not influ- 
ence his ultimate goal. The same good 
business principles are applicable whether 
his eventual business is in the society 
strata, the middle class or an industrial 
community. 

Some young men make the mistake of 
going to work for large organizations, 
where they are regimented into one spe- 
cial job. They learn to do this job well, 
but it does not give them the rounded 
experience necessary to become a _ por- 
trait photographer. Others make a faint- 
hearted attempt at being an apprentice, 
and soon “graduate” to their own satis- 
faction, and go into business before they 
have the practical experience and knowl- 
edge necessary to make them successful. 
An apprenticeship is a hard road to travel. 
There are many, many monotonous hours 
that seem boring at the time, but which 
indicate—through constant experience— 
how to meet various situations. Progress 
may not seem rapid enough—the appren- 
tice may feel his employer is not giving 
him full credit or using him to advantage. 
Time will prove to the trainee that such 
attitudes are short-sighted. The import- 
ant consideration is that he is receiving 
an opportunity to learn how to be a pro- 




















fessional—all other matters should be 
secondary. 

When the apprentice reaches that con- 
sistant proficiency which enables him to 
do camera operating as well as all of the 
finishing processes, he should then apply 
for admittance to Winona School of Pro- 
tography, Lake Winona, Indiana. The 
School is a non-profit institution spon- 
sored by The Association and offers in- 
tensive three-week courses during the 
summer months. Outstanding profes- 
sionals handle the camera room instruc- 
tion and expert technicians direct the 
students’ activities in the darkrooms. In 
correlating the artistic, technical and busi- 
ness aspects, the School serves to orient 
students to professional photography. Even 
with such practical and educational back- 
grounds, many trainees have realized 
their need for additional experience be- 
fore opening businesses of their own. 

To my way of thinking, a man should 
become a first-class portrait photographer 
in the employ of someone else before he 
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dares open his own business. When he 
does make the move, he should have 
enough capital saved to buy his equip- 
ment, to pay his rent and to take care of 
his living expenses for a year if neces- 
sary. If a good choice of location, with 
moderate rent, is made, and he is willing 
to progress slowly, with constant effort to 
improve his work, and if he will observe 
a decent standard of living and bear in 
mind always that his success in life will 
be measured by the respect and affection 
he can earn in the hearts of his fellow 
citizens, there is every reason to expect 
that an ambitious young man should suc- 
ceed in this profession. His profession is 
not an “illusion” as Mr. Darragh suggests, 
nor is it a racket. Neither is it a combina- 
tion of a roller skating rink and a shoot- 
ing gallery blatantly publicized and di- 
rected by a circus side-show barker. Most 
decidedly to the contrary, the professional 
portrait photographer is a credit to him- 
self and his family. He is a valuable 


citizen in his community and an asset to 


his state and country. 


ADVERTISING 





MINICAM PHOTOGRAPHY has KODAK 35mm with Rangefinder and TRI-SCREEN DIFFUSER for en- 
111,963 net paid monthly Geodiation, in- | case. ithe new. Cost $95.08. Will sell | largers and cameras. Three adjustable 


cluding manufacturers, jobbers and deal- | for $70 
ers in the photographic industry, as | rora, Illinois. 


.00.. Perry Ward, Box 735, Au-| features for controlled diffusion, con- 


trast control and various pictorial ef 





well as well-known photographers, in- 
structors and classes in photography 
advanced amateurs, paises and Tech- 


fects. Price $1.00. Satisfaction guar- 
on ot Pag hg — Bo anteed or money back. See gous ¢ 3 ® 


or write Photo-Mart, 365 E. 
nical Libraries of EVERY Army Air accessories. Roland H. Chagnon. Mont- | { r C. 58 


Base in America. These 111,963 readers ville, Conn. 


2 








are an influential market. Want ads: AUTO. ROLLEIFLEX, case, Carl SESSRS On VEILOGS BABES, ..Gane- 


15 cents per word including name and | Zeiss Jena Lens. 


7 filters, 2 Portrait cially bromides with McKeon’s “Bro 


~m4 eee ide toner.”’ $1.00 8-oz. bottle makes 
address. Zone number free. Minimum | Lenses, 35mm adapter. New. condition. | ™ 
10 words, payable in advance. All ads | $300.00. 16mm Keystone Movie Comera, two gallon solution. Tones 1 a rowied 


restricted to agate type. Forms close nrelectes, Ser 
April 10 for June, 1948 issue. 


reen. 
00.00. Kirby, Meadville, Miss. 


bre 8x10’s Direct. Guaranteed. Sulphur 
Good condition, Products Co., Greensburg 12, Penna. 














Perfect condition. 
SEND US your camera today. Will] Alton, Iowa. 
send certified check by air mail imme- 


Bargain. Box 298, 


CONTAX Model I, Sonnar F:2, Speeds | ,, US® 24234 COLOR FILM in your 
WANTED TO BUY 1 Sec. to 1000th Sec. 


large Camera ge ome Adapters. 
60c each or $3.25 for 6. At Dealers or 
Utilitee Photo Products, 653 North 
Broadway, Los Angeles 12, Calif. 


Some accessories 








diately. Items held ten days for your LEICA LENS, 73mm, $95.00; 16mm SURPLUS FILM HANGERS. 4x5 


approval of our, price. Free estimates—}| WA F:1.5, $45; 


three-inch F:2.5, $55, | stainless steel, 37c each; check or money 


for photo equipment. “Cleveland's Cam- | Binoculars 16x50 and 7x50. Sanderson, | order. Tintype, Dept. 1, 8687 Melrose 


era Supermarket.”” Rotbart and Reit- | 134 W. 70th St., 
man, 1900 E. 9th St., Cleveland, Ohio. 


New York 23, N. Y.]| Avenue, Hollywood 46, Calif 








URGENTLY needed: Leica, Contax, 


TEST YOUR LENS and other eeu 


fashion with new I 
; CAMERAS — PHOTO SUPPLIES— | Eu! in, casy fashion Compl 
4 plete with 
Rolleiflex, Rolifilm, Reflex, Movie Cam- EQUIPMENT master i a4 color chart, six supplemen- 





eras, Projectors. Ace Camera Exchange, 
136 E. 58th St., New York 22, N. Y. 


HIGHEST PRICES for Art and Glam- 





tary charts, data sheets, $1.98 postpaid. 


REFLEX OWNERS! Users of Rollei- | 4 darkroom necessity. At your dealer 


our negatives, amateur and professional. | flex, Rolleicord, Argoflex, Ciroflex, East- oe _wetta, Siqpcer Company. Mewst 


Froman, 609 E 





FOR SALE 





South St., Washington, | man_ Reflex, etc., you need the FLEX Vernon, New_York. 
Indiana. *| HOOD to aid focusing and_composition 
Extends focusing h 
use. Deluxe model $1 postpaid and guar 
anteed. Your dealer or write Spencer 
LATEST REVERE &mm model 88} Company, Mount Vernon, New York. 





PHOTOGRAPHY for Pleasure or 
rofit. Learn at home. Practical basic 
training. Long established school. Write 
for booklet. American School of Pho- 


housands in 





tography, 1315 Michigan, Dept. 2127, 





camera and 85 500-watt projector, both FILTER KITS—Polarizing Series V, Chicago 5 
$1.5 


like new, $150.00. Strauss, 11802 Tus- 
cora Ave., Cleveland 8, Ohio. 


GLASSINE NEGONTAINERS, cello- | $1.25 


$1.25; Series VI, 





Wratten, Series V, $1.00; .Series vr 


Aero 2. or K3| FREE DISCOUNT CATALOG. Flat- 
bush Camera Conte, 66 Westminster 


. Green or Orange Gelatin Rd., Brooklyn, 
phane negontainers, negative filing cabi- | Series V, 75c. Complete kit includes : z 





nets, photo gummed labels, release | Filter Material, glass circles, mounting CAMERA FANS: Join our buying 
forms, photo print and mount embossers, | ring and retainer, mounting media and| group and save 10% and more on all 
negative record forms, envelopes, sta- | instructions. Paramount Products, 67- | your photographic rereaeens. Write for 


tionery, supplies. Free catalog. Lutz, 


Juno Street, 
Box 5, Syracuse, N. Y. York. 





Forest Hills, New | details. ree 


16516 Detroit Ave., 





Lakewood 7, 
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CLASSIFIED ADVERTISING 





BUILD YOUR Own, ENLARGER. 
Takes negatives up to 4”x5". Detailed 
lans one dollar. Emby Co., Birming- 

ichigan. 

STEREOLY Attachment for Leica; 
Zeiss stereoscopic lens for Contax; pri- 
vate. sean Box No. 4. 

BUY RECT! Cameras, Equipment. 
Save «. Profit! New’ Directory 
25c. “Camera,” 126-A Lexington Ave., 
New York 16. 

MONEY-SAVING VALUES — Kodak 
Filter Test Chart. 89c postpaid; 
fender w* Reducer Te size, 24 
for $1.00 preteens: louze *‘Extra- 
Sensitive” Laboratory — $4.75 oieo 
= posta sei he Be Daylight ee 

lus ist $7.68 pkg. of 6, only 
$2.98 pom id; 4x5 Keyzer_ “Cold- 

ight”’ rger w/6%” 
oda Anast! at lens, all brand-new, 
Ag brand-new Kine-Exacta, {2.8 

‘essar, case, $295.00; brand-new 
Automatic Rolleiflex, {3.5 Zeiss Tessar, 
Coated, $279.00. Liberal trade-in allow- 
ances. Hundreds more listed in current 

News Letter. It’s free! Write Sterling- 

oward, Dept. M-85, Monterey 

Ave., New York 57, N. ¥ 


A SPENCER DIFFUSER gives you 
perfect control of diffusion with any 
enlarger. The world’s largest selling 
diffuser. It must be good. Sells for 
only $1 with money-back guarantee. 
See your dealer or write a Com- 
pany, Mount Vernon, New 


FLOAT NEGATIVES or prints in so- 
tone of washing to end scratching or 























3%4x4% KODACHROME, Feb., 1948, 
$3.50; 750 ne projection bulbs’ 3 for 


negative Super XX processing not in- 
cluded $1.00; Arkay Zephyr 4x5 _print- 
ers $8.00. Free bargain list and Miami 
Tourist Guide Book. Jacksons’ Camera 
Store, 60 W. Flagler St., Miami, Fla. 

FOR SPEED Universe Pressman 4x5, 
$39.90. Dealers or direct. New World 
Camera, Box 210C, Chicago, Ill. 

SPEED FLASH kits, parts to build 
your own portable and AC speedlights. 
Guaranteed new parts, tested plans. 
Stamped envelope brings data and 
credits you $1.00. Professionals and 
and studios! We give prompt service 
on speedlight repairs. Write for our line 
of speedlights, from 50. Electronic 
Specialties, Inc., 2643 East Dauphin St., 
Philadelphia 25, Pa. 

CAMERAS, PROJECTORS, Film 
Available. Lists Free. Selco, MP4, Dan- 
vers, Massachusetts. 

GRAPHIC OWNERS! Slideklip holds 
your slide securely. Get one today, 
cents. Spencer Company, Mount Vernon, 
New York. 

CINE SPECIAL or Bell & Howell 
16mm _ Camera or complete outfit. Cam- 
era Utilities, 980 Sixth Avenue, New 
York 
ROBOT SIZE , 4 Cardboard Mounts. 
Dozen assorted, 36, 60c._ Gemounts, 
Dept. M, 5817 “Sheridan, Detroit 13, 
Michigan. 























acting from_rubbing or with 
ote. Clipped on instantly—holds 

rely—non- metallic. Speeds up work 
Holds Im on dry rack, too. Mail $i 
for set of 12. be 
Rice and Co., Jackson 
Bivd., Chicago 4 


eit BARGAINS. 35mm Contax I, 
F:3.5 Tessar, $124.50; Contax I, coated 
F:2 Sonnar, ER case, $174.50; Contax 
Il, F:2 Sonnar, Built-in Flash, ER Case, 
$274.50; Super Nettel, :2.8 Tessar, 





Case, $124.50; Ditto, Latest model, 
$149.50; Zeiss Kolibri, 16-127, F:35 
Tessar, Compur, $69.50; 6.5x9 Bee-Bee. 
F:2.9 Trioplan, Compur, Case. 3 holders. 
FPA _ $119.50; New Stereo Realist. 
$162.50; Viewer, $19.75: New 4x5 B&) 
Press, Less Lens, $69.50. Wells-Smith 
Camera Co., Washington St., 
eee 2, Ill. 


x44 SEEED GRAPHIC with F:4.5 
in’ ompur. 6 Holders, press case, $100. 
a ay or Xenar F:3.5 in Compur, 
2” Vidanar F:3.5 in Prontor 
15 2” Xenon F.2 in Compur Rapid 
new $30. 7” vue Tessar F:4.5 in sunk 
mount $60. 7%” Goerz F:4.8 in sunk 
focusing mount $60. 8” British Aerial 
A 2.9 in bbl. $75. 14” Dallmeyer F.4 in 
bbl. $60. Large variety of equipment for 
the professional and amateur at 50% tc 
80% off. List Free. Photo Nook, 1443 
“O” Street, Lincoln 8, Nebraska. 


CLOSING OUT Univex PC-12 8mm 
new Projector. Univex F:5.6 8mm Cam- 
era (LN) with case. 18x24 new beaded 
screen. $59.25 value. Complete outfit 
50. endelsohn_Argo- 
flex si in $22.50. Albert 4x5 Contact 
prneee .95. $2.50 Red Leatherette 

1x14 Albums $1.20. Roll film oe 
616 size, five rolls for $1.15. 234x354 
Solar enlarger less lens (LN) 4 

Albert President metal tripod 
$22.50. $2.50 Albert slide files Ate 95. 
New Keystone R-8 8mm projector $67.50. 
Photo-Arts, 609 East Main, Richmond. 
Kentucky 











Nitro ce ° ~ Be 5. 
a South ya 


ENLARGER OWNERS! Extra heavy- 
duty Foot Switch for $1.00! Why pay 
$15.00? For information where to ob- 
tain Switch, photographs, instructions, 
rush 40c (four dimes). Money back if 
not delighted!! Edney’s, Itasca, Texas. 





138 





DEVELOPING—PRINTING— 
RETOUCHING 


NO MASS PRODUCTION. Fine grain 
developing only with oversize wonte for 
the discriminating amateur. 35m 
exp. $2.00. 20 exp. $1.50. All 12 exp. 
rolls $1.00. All 8 exp. 75c. Lost your 
negative, picture copied $1.25. Custom 
enlargement 5x7 45c; 8x10 60c. Dealer 
inquiry invited also on regular finishing. 
Photo Craft Shop, Box 41, Yellow 
Springs, Ohio. 

ion BOUR EKTACHROME SERVICE. 

poosees in modern air con- 
dittone plant. Roll $1.00, 24x34, 35c; 
3%4x4%, 4x5, 45c. Coloren Laboratories, 
947 Capitol ‘Avenue, Atlanta, Georgia. 

ENLARGEMENTS from negatives. 
Cropped on matt paper, 5x7, 25c; 8x10, 
50c. Work leaves our lab within 12 
hours after received. D&J Photo Service, 
173 Jackson Street, Lawrence, Mass. 








ART FANS! Beautiful wash-off relief 

priate from 35mm _ transparencies in col- 

50—5x7, $8. x10. B/W art 

roils developed and printed. Rolls or 

packs, $2.00. Many other art services 

Also movies. Fuller Photo Co., 44 Fuller 
St., Everett 49, Mass. 

ENLARGEMENTS made from your 
negative. 5x7—25c, 8xl0—50c. 8x10 en- 
larged and oil colored, $2.00. Negatives 
retouched only where. needed. All en- 
largements made on double weight pa- 
per. M. Camarena, 1124 Jackson St., 
Gary, Ind. 

PROFESSIONAL ENLARGEMENTS, 
5x7, 30c; 8x10, 50c. 12 hour service on 
all ‘work. Fairchild Studios, Box 103, 
Watsontown, Penna. 

_NEGATIVES RETOUCHED by expe- 
rienced Hollywood retoucher. Guaran- 
teed salon quality. Postage free. 24 
hour service. Sizes: 3x5, 30c; 4x5, 35c; 
5x7, 50c. Not a retouching school. Send 
sample negative free. Winton Re- 
one. 759 McMakin Ave., Cincinnati 

. io. 

















CAMERA REPAIRING 


48 HOUR SERVICE. Leica, Kodak, 
Contax, all foreign and domestic models. 
Meters, range finders, synchronizers ad- 
justed, bellows installed. Everything 
photographic ee repaired. All work 
absolutely guaranteed. Camera Research 

Repair, 949 E. 103rd St., Los Angeles 
2, Calif. 

PRECISION 48 hour camera _ repair 
service. Any make—any type, foreign 
and domestic. Work guaranteed, cameras 
insured. Immediate estimate. Ferguson's 
Camera Repair Laboratory, 1858 E. 
Colorado St., Pasad 8, Calif. 
_GUARANTEED REPAIRS on all for- 
eign and domestic cameras, shutters, 
enses, synchronizers and range finders. 
Estimates given. 48-hour service. Petrov 
Photographic Technical Service, Fifth 
re Atlantic Building, 930 ‘‘F’’ St., 

.. Washington 4, D. C. 

LENSES, Camera, Binocular, etc., 
duplicated, re-surfaced and re- cemented. 
Prompt service. Workmanship guaran- 
teed. Send lenses for estimates. Gould 
Lens Service, 26 Franklin Ave., Hill- 
crest, Binghamton, N. 

CAMERAS REPAIRED—Spec alists on 
miniatures; 25 years experience. George 

Moyse, 5 sicsheean a.,. BY. 7. 
































FILM 





NO NEGATIVE ? ? ? Send picture and 
$1.00 for new negative with enlarged 
print to Curio Photo, 1187 Jerome Ave., 
New York, 

RETOUCHING— 50c average, child 
35c. Nationwide Airmail Service. 
Schulte’s, Kezar Falls, Maine. 

EXPERT RETOUCHING. Fast mail 
service. R. Daly, Box 91, Ansonia 
Station, N. Y. C. 23. 

FINE ENLARGEMENTS. D.W. Gloss 
or Matte. 5x7, 4 for $1.00; 8x10, 3 for 











$1.00, Prompt Return. White Photo | 


ye P. Box 21, Woodside, L. L., 





gg ey ee or Glossy, 
4x6, 15c¢; 5x7, oe: 50c. Send for 

special price list. Wetnee ight Phot. 
ab ae 917 Cadillac St., Syracuse 8, 





COLOR PRINTS. and _ enlargements 
from  tenecerenston 5 35mm to 4x5. 
2%4x3% White Border _50c 
98c; 5x7 in_ Deluxe Folder, $1.98; 8x1( 
in Deluxe Folder $2.98. Anseo ‘Color 
Ektachrome 120 or 620 roll developed 
$1.00. 24 Hour Service. No. 0. D 
Please. Multicolor Laboratory, Box 44 

| Sense: Avenue Station, Omaha 11, Ne 
ras 


SEPIA_ENLARGEMENTS, double- 
weight! Guaranteed Unconditionally, Su 
perior! 35mm negatives sceogeed! =e ree 
8x10 or five 5x7, postpaid $1 Edney’s, 
Itasca, Texas. 

ART AND PIN-UP and, Soreet 
and ae. Send _ rol to 
Chick’s Photo Service, 20) ‘sane a st 
Phiindelenis 4 Penna. 











| 


; 4x5 in folder | 





IMMEDIATE DELIVERY on East- 
man, Ansco roll film. Sheet, pack, 
movie film. Revere Cameras, Projectors 
and screens. Allan Film Service, _—— 
Detroit Avenue, Lakew 
KODACHROME, 35mm., 20 ier 
fresh, $3.32. Postpaid. Bicbro Photo, 
28768 Jerome Avenue, New York 58, 








35mm FILM. 4 reloads $1.00, 36 ex- 
posures. Plus X, Super XX. Guaranteed 
Fast Service. Kenmore Film Supply Co., 
2018 Fillmore Ave., Buffalo 14, N. Y. 

16mm _ FILM duplicating, Sc ft. DE 
Photo, 648 Helen, Detroit 7, Mich. 


35MM FANS—AMAZING VALUE— 
film — guaranteed fresh —18 exposures 
each — 6 for only a dollar postpaid ! ! ! 
Specify emulsion — we reserve right to 
substitute. Stock up now and save— 
save—save a ! 1! Routh’s, Harbor Street, 
Wilson, N. 

SURPLUS. TeMM EASTMAN super 
x 50’ cores, 50c postpaid! 12 rolls 











$5. oo! Out-dated but tested and i 
anteed! 100’ camera spools, 25c, 
paid! Processing, 75c. Filmeraft, Path 
Holly, Kansas City 2, Missouri. 


GUARANTEED FILM. Weston 50. 
Free processing. 25 ft. double 8mm, 
$1.45; 100 ft. 16mm, $3.45. Warranted 
satisfactory. MK Photo, 451 Conti- 
nental, Detroit 14, Michigan. 

GUARANTEED fresh anti-halo out 
door movie film! Weston 12! Daylight 
toadias! Processing free! Three spools 
double 8mm, $3451 Six single 8mm for 
Univex, $4.60! Postpaid! Catalog. .Eso-S, 
47th Holly, Kansas City 2, Missouri. 
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BARGAIN on popular make 8mm 
film. 50 Weston. 3 rolls for $4.35. Free 
catalog on Art Films. Discount Film 
Service, 1186 Broadway, New York. 


35MM BULK FILM BARGAIN—100’ 
roll any Ansco or Eastman emulsion, 
money-back guaranteed war-surplus 
stock, $7.43 pn ony only $1.75 per roll 
plus 20c postage. (Quantity prices on 

west). Daylight Bulk Film Loader, 
value $6.62, only $4.80 plus 20c postage. 
Combination offer, 100’ roll any emul- 
sion a der, Sopeties, only 
plus 30c postage. Write for free current 
News Letter listing hundreds more. 
Sterling-Howard, Dept. M-85, 1900 Mon- 
terey Ave., New York 57, N. Y. 








MOVIES AND EQUIPMENT— 
SLIDES—PHOTOS 


HOME MOVIES — New catalog 1Sc, 
with projection sample ‘‘Allure,” $1.00; 
Natural color slides—views, art, glam- 
our—lists 3c, with sample, 35c. Gallo 
way Films, 3008 Sth St., S. E. Wash- 
ington 20, D. C. 


ART STUDIES: F nw 7? Slides 50c 
0—$4.00, $9.00, 50—$18.00. 








Cc ; 
75¢ each. Dept. A, Stedco Photo Asso- 
ciates, Box 1811, W.L.B. Sta., 


P. O. 
Los Angeles 36, Calif. 


NEW CESAREAN DELIVERY—Lat 
est ag Photography now available, 
400 lachrome, mm and 
16mm. Medical Research Film Library. 
Dept. D, 1569 Broadway, Brooklyn, 7, 
a 8 








SELECTED Glamour _ Films, Photos. 
slides from leading Hollywood Pro- 
ducers. omas os 
tions, 2709 West Avenue 34, 
Angeles 41, California. 





CUSTOM NEGATIVES, KODA- 
CHROME SLIDES, $1.00. Three for 

$2.00. State type of model, pose de 
boo Customfinish, Box 1702, Roches 
ter 3, New York. 





POORMAN, Schuylkill Haven, Penna. 
World headquarters for savings on 
latest movies, equipment! Sound film 
exchanges! Catalog sample, dime! 





FLORIDA IN KODACHROME. Over 
5,000 slide subjects. Send for two 
samples and catalog. Pasco Roberts 
Studios, Box 728M, St. Petersburg, Fla 


BEAUTIFUL Kodachrome slide and 
Lists, 25c. Slide Supply Service, 3111 
West Tuscarawas, Canton, Ohio. 








KODACHROME SLIDES of wild 
owers, butterflies, landscapes, Ger 
many. Free lists. Allen’s Photo Studio 
2715 Beverly Drive, Gary, Indiana. 
GEOLOGIC & SCENIC CGLOR 
SL SbES for Educational Entertainment 
Catalog Free—Heald-Robinson, Dept. £ 
2202 N. Santa Anita, Altadena, Calif 


RARE 8-16MM _ silent, sound films 
International, 2120 Strauss, Brooklyn, 
SS 








- HOLLYWOOD | films! Kodachrome 

. Catalogs, 10c 

(refunded). Exchange your films! 

oe reel and $1.00. Stone, Lunenburg 11, 
Mass. 





GLAMOROUS ART STUDIES never 
offered before, featuring alluring models. 
gorgeous setting, beautiful color and 
perfect lighting. New set released 
monthly. Sample set of three $1.00. De 
tails free. Photo-Arts, 609 East Main, 
Richmond, Kentucky. 


GENUINE Art Photos, original unre- 
touched. In glamorous poses by top notc! 
professional artists models. Send $1.0 
and receive 24 gorgeous pocket-size pho 
tos postpaid. Special Offer six sets (144 
Photos) $5.00. All different. Irving 

law, et. 4-A, 212 E. 14th St., New 
York 3, N. Y. 


FOUR ‘DOLLARS brings you_ten new, 

interesting art color slides. COD—Pre 

- . Nuslides, bd Sunnydell Trail. 
lollywood 28, Calif 


BEAUTIFUL HOLLYWOOD MOD 
ELS. 5 full color art slides $2.00. New 
set monthly. Order set number 2 now. 
Glamour Pics, Box 535, West Station, 
Los Angeles, Calif. 


FILM—Free processing 100 ft. 16mm. 
Weston 12 .25. Weston 24 $4.90 
Weston 64 $4.95, 25 ft. double 8mm. 
Weston 12 $1.50, Weston $1.89. 
Weston 64 $1.99. Free circulars. Froma 
der Genera, Davenport 9, lowa. 


2"x2" COLOR SLIDES, over 10 
movie stars; nursery rhymes, scenics. 4 
for $1.00. Artistic figure studies, 3 for 
$1.00, Sample and list, 25¢ coin. Devel 
opin. wat 146 M, Madison Sq. Station, 
New 4 























ART STUDIES of yr le 
Sample 50c, set of 3 for $1. 
Box 2011, Phoenix, Asieoas. 


OIL COLORING photographs can 
a fascinating hobby or profitable iden 
line for those with artistic talent. Learn 
at home. Easy simplified method. Send 
for free booklet. National Photo be 
ing School, 1315 Michigan, Dept. 1, 
Chicago 5, Illinois. 


SECRETS OF PROFESSIONAL pho- 
tography illustrated. How to go in busi- 
ress ‘‘the studio way.’’ Write for de- 
tails—see what other students say! Bun- 
neil, Staite School, Box 1066, Richmond, 








BUSINESS OPPORTUNITIES 


EQUIPMENT, NEW;; to sell to your 
friends. Agents Commission, Camera 
Mart, Bloomington, Illinois. 


MAKE BIG MONEY selling our new 








sensational films. Send for sample 
movie and free wholesale price list; 
$10.00 16mm sound; $7.50 16mm silent; 


$2.50 8mm. Stendard Stotuges Corp.. 
Universal City, Calif. Dept. 





MODELS, LIVING 


PHOTOS OF LIVING MODELS 
available to pose personally for repu- 
table, responsible commercial and ama- 
teur photographers and artists. Models 
Preview, 1948 national models’ catalog 
contains illustrations of photos of 
more than 150 attractive girl models, 
complete lists and addresses of more 
than 100 U. S. and Canadian models’ 
organizations, details of national models’ 
photo-publicity service. For big 48 page 
special issue of els Preview, send 
one dollar to Photopublishers, Win- 
netka, Illinois. 








MISCELLANEOUS 





FOR SALE: European photographe: 
wishes to dispose of his entire private 
collection of fine-grained, salon quality 
a ae art negatives. Three dozen 

ugh to start _in business. Mostl; 
rs", ow 35mm. Best offer over $40.0( 
gets it. Box 55, Station A, Richmond 
California. First one gets it. 


PLENTY IS WHAT you save in this 
new film club. Send stamp for detail: 
on becoming a member. Bonnie’s Film 
Club, 422 | we Ave., Hamilton 5, Ohio 


ART SLIDES, 5 for $2.00. Art Nega 
tives, 5 for $1.00. New Model Eac! 
Month! Tee 7424 Sunset, Holly 
wood 46, Calif 











TITLES 


FIBER FOIL Title Kits—18 design 
and colors—100 letters, $1.50. Cole: 
Kit, 444 characters, $6.45, letter a 
Tsyie" 6 backgrounds. Letters 
without pins or adhesives. Plastic = 
— oo $3.00—100 letters size 4" 
4%”. Free booklet. Prospect Pro 
ducte Co., 5 So. 6th Ave., Mt. Vernon, 
- Y.—Cine Dept. 





LUMINOUS PAPER COATED with 
Glo-Brite—Glows in the dark! 9 sheets 
totaling over 300 square inches in as- 
sortment of flashing colors with com- 
mercial and decorative uses, Postpaid 
$1.00. Scientific eee 1842-MP 
Byron, Chicago 13, 


PRESS CARD available at last to 
Freelance Photographers—Now get those 
“‘On-the-Spot” pictures, just what is 
needed to pass Police and Fire lines. 
Send $1.00 for your ‘‘Credential’’ and 
“Windshield Pass’ to Freelance Pho- 
tographer Service, R-4, Box 2521, Brem- 
erton, Washington. 


IF YOU ARE NOT on our mailing 
list you do not know of the many ama- 
teur and professional items that we are 
disposing of at bargain prices. Lind- 
blom Photo, 103 East Main Street, Tur- 
lock, California. 











100 MODELS contracts, 100 photo 
graphic releases both $1.00. D'stinctive 
photographer's business cards—samples 
free! Castle. Box 8, Gravesend, Brook- 
lyn 23, New York. 





MAGAZINES—PERIODICALS 





FREE LISTS. B. & C. Film Service 
561 Michigan Ave., Dept. M., Detrot 
26, Michigan. 


MAGAZINES (back dated)—Foreign. 








COLOR SLIDES—Travel, nature, etc 
List, sample, 30c. Kelly M. Choda 
Los Alamos, New Mexico. 


SLIDES, FILMS. Free lists. Specif: 
requirements. Nelson Specialties, Alta 
dena, California. 








YELLOWSTONE IN COLOR. Six se 
lected 2x2 slides $2.00. John Attebery. 
Morrisonville, Illinois. 





BEAUTIFUL 2x2 Color Slides o 
Western States and Comm. $3.75 p 
doz., $2.00 for 6. Send for samp! 
and list. Vista Bonita Slide Services 
Box 102, Alhambra, Calif. 





8-16mm ARTS, burlesque, westerns, 
etc. Many bargains. Large list dime. 
Warrington Films, 1418 Knecht Ave., 
Halethorpe 27, Md. 





domestic arts. Books, klets, sub 
scriptions, pin-up, etc. Catalog, 10 

ereee s, 863 First Ave., 
New York 17, N. Y. 





INSTRUCTION 


“PHOTOGRAPHING THE FIGURE” 
—Work-sheets on pictorial and portra‘t 
nudes. Explains anatomy for artists ; 
lentes: composition. es or Mone 
ac. guarantee. postpai 
Order today! Buon ‘tudio School. 
Box 1066, Richmond, Calif. 


START A CAREER in motion pic- 
Professional Instruction. Lear 
Hollywood, Free Lance, Industrial and 
Educational film technique at home. Per 
sonal supervision. Enthusiastically en- 
dorsed by successful students. For a 
well paid career or paying hobby write 
for free_ catalog. otion Picture In- 
stitute, Birmingham 2, Michigan. 











YOU_CAN ENTERTAIN with Comic 
Trick Chalk Stunts. Catalog 10c: Balda 
Chalk Talks, Oshkosh, Wis. 


PHOTOGRAPHIC MATCH COVERS 
—Make your own. Send $1.00 for bottle 
of striking surface tal instructions. 
Fotomatch Co., 238 So. Pacific, Glen- 
dale 4, California. 


CONSERVATIVE OIL PAINTINGS 
made from life, photographs or a. 7 
chromes, miniatures a specialty. 
Tiemann, Artist, 2047 Bissell Se chi: 
cago 14, 


117 DIFFERENT WORLDWIDE 
Stamps _10c. aaa $2.26. Harris, Belle- 
view, Flori 


YOU SAVE DEALER'S rngert! 
Nationally-known articles at rock- 
tom wholesale price. New SiSeoeey 
just off the press includes cameras, 
equipment, etc. Get your copy now. 
Rush 25¢ to arwere 166 
Old River Road, Wilkes-Barre, Pa. 
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SALON 


AND EXH@aTS 





Closing Date 


Name of Salon 


For Entry Blank, Write to 


Number of Prints 
and Enyry Fee 





Exhibit to see 


Echien te see 


Exhibit to see 





5th Wichita International 
Salon of Photography. 


First EI Cunen Real In- 
ternational Color Exhi- 
bition. 


6th Annual Piedmont Salon 









































Dates Open to 
ic 
Wichita Art 
Museum, 
Wichita, Kansas, 
Apr. 11-25 





Los Angeles 
County Museum, 
Los Angeles, 

Calif., 
Apr. 26, 28, 29 


Reynolds Audi- 
torium, Winston- 





















































of Photography. 
Salem, N. C., 
May 9-16 
April 28 %7th Cincinnati Salon of Paul Hynes, 107 Shanes Ave., rc 4 prints’| $1.00 ‘Cincinnati Art 
Photography. cinnati 20, Ohio. and /or Museum, Cin- 
color cinnati, Ohio, 
slides May 24-June 7 
May 3 Seventh: Montreal Inter- Frank J. Hopkins, Jr Senta, 4 $1.00 | Museum of Fine 
national Salon of Pho- 4295 Montrose Ave., West- Arts, Montreai, 
tography. mount, Montreal 6, Canada. anada, 
May 39. June 20, 
May 12 % 1948 Baltimore Interna- [ey C. North, 6209 Frederick 4 $1 00  Musoun of Art, 
tional Salon of Photog- Road, Baltimore 28, Md. Baltimore, Md., 
raphy. June 4-30 
May 15 Tenth International Salon | Hobbies, Buffalo Museum of Sci- | 4 mono $1.00 | Buffalo Museum 
of Nature Photography. ence, Buffalo, N. Y chrome each of Science, 
and/or | section | Buffalo, N. Y., 
color May 18-June 14 
May 15 % 13th International An- | Albert E. Doble, Pres., 1106 Fisk 4 $1. .00 Everhart Mu- 
thracite Photographic St., Scranton, Pa. seum of Natural 
Salon. History 
Scranton, Pa. _ 
May 29-June 13 
June 1 wFirst Dixie National | James K _ Jobson, ‘Cobos, 108 4 mono- $1.00 | Carnegie Library, 
Salon of Photography Tenth St., N. E., Atlanta, Ga. chrome Atlanta, Ga., 
July 1-15 
June 9 Memphis Pictorialists 11th H. c. ‘Wilson, Memphis Photo Sup- 4 $1.00 Brook Art 
Annual Salon. ply Co., 83 Madison Ave., Mem- allery, 
phis 1, Tenn. Overton Park, 
Memphis, Tenn., 
July 
June 10 &Tenth National Finger Cane Neem ae History and 4 $1.00 Cayuga Mueum 
Lakes Salon of Photog- Art, 203 Genesee St., Auburn, of History and Art, 
raphy. N. Y. uburn, 
June 12-July 10 
June 23 Fifth International Salon | David E. Miller, Salon Director, 37 4 $1.00 R. M. Spacht 
of The Lititz Springs Cam- E. Lincoln Ave., Lititz, Pa. Furniture Store, 
era Club. Lititz, Pa., 
July 4-11 
July 24 Royal Photographic Socie- | Secretary, The Royal Photographic | 4 prints | None | 16 Princes Gate, 
ty’s 93rd Annual Exhi- Society, 16 yuan Gate, Lon- | and/or ondon, 
| bition don, color Sept. 9-Oct. 30 
| slides 
Sept. 7 *%& Northwest International | Western Washington Fair Asso- 4 $1.00 Western 
| Salon of Photography. ciation, Puyallup, Wash. Washington Fair, 
Puyallup, Wash., 
| Sept. 18-26 
Sept. 25 Fifth Chicago Interna- | Philip R. Kephart, Chairman, 328 | 4 color | $1.00 |Chicago Historical 
tional Color Slide Ex- Franklin Ave., River Forest, Ill. | slides acti 
| hibit Chicago, ill., 
| | Oct. 12-15 








mention MINICAM 

















Photograph 


America. . 





Protect your Skill... 


TRADE MARK 


WITH Defender VARIGAM’ 


There's a real thrill in picturing America and its people... 
a people who can dream in contentment of a rich past, and 
of a future bright with opportunity. And that thrill becomes 
a photographic thrill when you print those pictures on 
“Defender Varigam” variable contrast photographic paper. 

Whether it’s deeply shadowed lines of character or the 
soft, smooth roundness of a child's cheek you are always 
ready to bring out the best in every negative with "Defender 
Varigam.” Because you can change contrast of the print by 
merely changing filters on your enlarger, you never lack 
paper of the proper contrast. You can also create new, and 
striking effects by dodging and using two or more contrasts 
in a single print. 


Ask your “Defender” dealer for “Varigam,” 
in the blue and yellow package. 


E.I. DU PONT DE NEMOURS & COMPANY (INC.) 
Photo Products Department, Wilmington 98, Delaware 
In Canada: Canadian Industries, Ltd., 912 Birks Bldg., Montreal, P.Q. 
Tune in “Cavalcade of America” every Monday Night, NBC stations, 8 P.M.,E.T. 


* Reg. U. S. Patent Office 





Three cameras in one... 


Kodak Medalist Il 


A s a general purpose camera, it’s fast and simple . . . you 
see all settings from above, catch view- and range-finder images 
in a twin eyepiece, wind film and cock shutter in one opera- 
tion. Film stops automatically, parallax is corrected . . . 
nothing to think about except that picture. 

Set it on a tripod, focus on hooded ground glass with 
attached magnifier . . . and your Kodak Medalist I] Camera 
does the clean, exact work of a fine view camera. 

For copying, attach it to an enlarger post... <i 
use copying lights and accessory back as 

per instructions . . . and pick up every 
detail and tone in your material. 

Any way you use the Kodak Medalist II 
Camera, you win... with (3.5 Kodak Ektar 
Lens, Lumenized (hard-coated) for brilliance 
... superbly accurate 1/400 Kodak Super- 
matic Shutter, with built-in synchronization 
for F or M flash bulbs or Kodatron Speed- 
lamp .. . a wide choice of emulsions in rolls, 
packs, sheets, or plates in the practical 
2'4 x 3'4 size... At your Kodak dealer's. 
EastMAN Kopak Co., Rocuester 4, N. Y. 


-asa 
copying camera 


**Kodak”’ is a trade-mark 








